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The onset of the global financial crisis has prompted the emergence of creative economies as an attractive 
and potentially viable alternative to classical growth strategies. Promising to generate sustainable economic 
growth through the creation of jobs and the innovation of trade, creative industries can simultaneously 
occupy a central role in promoting and maintaining cultural diversity, social inclusion and environmental 
sustainability. The effects are thus two-fold, delivering both economic and socio-cultural benefits.

The components of creative economies, such as green industries, new media, performing arts, heritage, 
design and creative services are beginning to form an integral part of the global economy, allowing for the 
exploration of innovative resources, which are accessible to developing and developed countries alike. 
Creative industries are also redefining different sectors, such as the education system and the tourism 
industry. This is reflected, for example, in the on-going shift from traditional leisure-based tourism to more 
dynamic forms, such as cultural, educational and ecological tourism. This diversification of the tourism 
sector enriches the local, regional and the international economy through its use of creative goods and 
services and represents an alternative to the domestic, goods-based economy.

The Berlin International Economics Congress 2014  explored and analyzed the myriad of opportunities 
offered by the nurturing of creative industries. The Congress also examined the integration of Cultural 
Diplomacy tools into the creation and implementation of joint strategies of sustainable economic 
development.

Introduction Conference Agenda

The Berlin International Economics Congress is one of the world leading global conferences combining the 
fields of International Economics, Nation Branding and International Relations with an interdisciplinary 
and multinational program. The Congress took place over 4 days and will analyze global trends in creative 
economies whilst exploring the potential for green industries, education, entrepreneurship and tourism 
to be used as drivers of sustainable economic growth. The congress also emphasized the role of cultural 
diplomacy in the fields of corporate social responsibility, economic bridges, global governance and nation 
branding with an international outlook.

The four-day international congress will consist of lectures and seminars held by international politicians and 
various experts in the economic, academic and marketing fields, as well as panel discussions, workshops, 
interactive sessions and social activities.

The Conference focused in particular on the following issues:

 Creative Industries in the Context of Globalization
 Global Trends in Creative Economies
 Engaging Developing Countries in the Creative Economy for Sustainable Development
 Contemporary Trends in Green Industries, Education, and the Tourism Sectors
 Green Industries, Education and Tourism as Tools for Sustainable Economic Growth
 The Role of Cultural Diplomacy in Culture-based Economic Development
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“Scholarly Publishing in Nigerian Universities: The Ibadan University Press 
Experience” 
A Lecture by Dr. Adeolu Alex Adedapo (Lecturer at the University of Ibadan)

Good morning ladies and gentlemen, this morning I will be 
speaking on the Scholarly Publishing in Nigerian Universities: 
the Ibadan University Press Experience

Here we are going to look at what happened in 70s, when 
there was a lot activity in terms of publication from academics 
in Nigerian Universities. Due to prolonged military rule there 
was a decline in terms of output, quality and regularity of our 
publications. The fact of this decline brought about a fall in the 
standards founding of education. There is underdevelopment 
and what we call the “brain drain syndrome”, where people 
move from away countries such as Nigeria to developed 
nations of the world. There is discouragement, disillusionment, 
and despair among the scholars.

This crisis has had a direct impact on academic research and 
the publishing force. Many scholars simply left, and that is 
what we call brain drain. Some of them left academia for 
business or the private sector; others simply vegetated as 
library facilities and proved increasingly obsolete and grossly 
underfunded. As the motor-force, scholars could no longer 
keep up with the pace in the developments of within their 

field. Therefore many dropped out of the race and stopped writing for international journals. In fact, 
some prominent publishers simply opted for publishing textbooks for primary and secondary school with 
attendant consequences on scholarly publications. However, a few university publishing houses teams 
managed to publish academic books and journals, this was done without the consistency on prolificacy of 
other themes. One of such is the Ibadan University Press.

This cannot continue so there is recently a development whereby there is a project attempting to ameliorate 
the crisis of scholarly publishing in Nigeria. In the early nineties there was the establishment of a treasury 
Christian trust fund which is 2013 approved of some 34,000 USD for the publication of 20 text books. The 
publishing right of these books was given to Ibadan University Press and it is expected that these books 
will be ready by June 2014. It is therefore on record that Tefon is the first government agency to embark on 
such a program for the benefit of higher institutions in Nigeria.

This type of initiative will therefore help to resuscitate the publishing of academic journals and serve as 
encouragement to serious minded academics to publish more intellectual materials. What is the implication 
of this intervention? Now, a type of relationship will exist between the funded agencies, the scholars whose 
work that we publish as well as the Ibadan University Press, the publisher of the works.

This could then be further explored to mean that other governments and non-governmental agencies have 
great roles to play in terms of publishing in Nigeria. Therefore this is an area whereby agencies who want 
to explore economic growth can do so. Therefore at this conference it is a firm belief that international 

agencies can also be part of this tropical relationship, we know that this is a win-win situation. For instance 
in 2009 the Ford foundation was at the forefront of resuscitating some university propositions in Nigeria, 
with a special focus on one, capacity building, financing the production of fresh manuscripts, and the 
production of fast selling titles.

Again, Ibadan University Press was a beneficiary of this gesture. So the synergy between the publisher, 
the donor agencies as well as scholars we embark on improving education in general. It would also help 
to establish an entrepreneurial mindset in the young people who are direct beneficiaries of this scholarly 
publishing. Education is about opening our minds and help us to think properly. It is time to raise the 
relations of graduates so that they can be job creators rather than job seekers, so that they also begin to 
become employers of labor.  On this note, it is the entrepreneurs that drive America’s economy accounting 
for the majority of the creation and innovation of new jobs in the nation. That is the point we are trying to 
get to. Whereby, we begin to raise a generation of graduates who can be job creators as it was in America.  
Most economists today agree that entrepreneurship is a necessary ingredient in economic growth and 
employment opportunities in all societies. 

In the developing world successful small businesses are the primary engines of job creation, income growth, 
and poverty reduction. Let me conclude by saying that this paper has examined the wider and local contest 
of the crisis of academic research and publishing in Nigeria. There can also be an avenue for an individual 
who invests in the Nigerian publishing sector. This paper therefore recommends one, an action plan that 
includes the creation of a fund for the publication of tropical books and journals. With this I am sure that 
education will take a higher platform in the scheme of things in Nigeria and the national community will be 
better off for it. Thank you. 

Dr Adeolu Alex Adedapo is currently a Senior Lecturer at the University of Ibadan in Nigeria. He holds a 
position in the Department of Veterinary Physiology, Biochemistry and Pharmacology after having originally 
studied for his undergraduate at the university between 1982 and 1988.

Dr Adedapo has received several scholarly awards and fellowships including the prestigious Fulbright 
Research Award in 2009 and the Medical Noble International Award in 2010. He is a member of the Nigerian 
Veterinary Medical Association as well as the West African Society for Pharmacology.

Biography
Dr, Adeolu Alex Adedapo
Lecturer at the University of Ibadan
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“Culture and Diplomacy as a Tool for Economic Growth” 
A Keynote Speech by Adeyinka Moyosore Kotoye (Politically known as “AMK”)
Berlin, March 5th - 7th, 2014

Good morning everybody, it’s been a pleasure sitting here 
since Monday enjoying all of the speeches and everything 
else and it’s interesting to find myself on the other side of the 
divide. Like the intro said I’m going to speak on culture and 
diplomacy as a tool for economic growth and integration. 
from the aspect of Africa which is different to what you saw 
in the film clips yesterday; Africa has moved beyond the age 
of the Tarzan story, we have a strong infrastructure, strong 
governance and steady democratic practises.

At the moment the paper is developed into 7 segments, 
first the introduction here I have shown Africa to have a 
population of 1.3 billion and that is coming from the 2011 
study and according to 2013 of world’s data sheet; Africa 
accounts for 15% of the world’s population and you can see 
that It is naturally a huge continent and 5 times the size of 
Europe. I have to narrow this back to the Yoruba tribe that I 
come from and I will have to look at the trade practise of the 
Yoruba’s during the pre-Colonial, Colonial and post-Colonial 
era. 

The Yorubas are people that presently live in south-west 
Nigeria and the southern part of Benin and has a population of 35 million people and is one of the largest 
ethnic groups in Africa. It’s 21% population of the entire Nigerian population and we speak the common 
language, Yoruboid, now culture is predominately displayed in the way we dress, music, dance and 
literature. I am sure many of us will have heard of Professor Wole Soyinka, he was a writer and won the 
Nobel prize in the 90’s, he is a classic example of a Yoruba man and writes from the perspective of a Yoruba 
man. 

Diplomacy is usually centred around those who live around us, we usually share borders with the Borgou 
in the Benin Republic, the Nupe state in Central Nigeria. There are also sub-tribes within the entire country 
of Nigeria and because of this relationship through either marriage or economic commerce we have been 
able to establish a form of contact before colonialism with this group. You see that this influence is more 
predominant in the way that these tribes speak because the Yoruba language has rubbed off on their own 
language as well and they have borrowed parts of the Yoruba lexicon in their own language

This diplomatic relationship has also lead to the relation of some of the Yoruba cultures; today you see 
a Kanuri man dressed as a Yoruba man and today you see a Nupe man dressed as a Yoruba man and the 
shocking thing is that the Krio people who are present in Sierra Leone also dress like a Yoruba man. I’ve 
been to a forum in Brazil where I saw the descendants of a migrant in brazil speaking some aspect of 
Yoruba when I asked him he told me that his forefathers actually came from Yoruba land, although he was 
not sure which  aspect. Their practises, culture, religion is similar to us, they had the Ifa which is traditional 
worship as a matter of fact they had an Obatala festival where they invited some of us. 

This has also gone beyond the African continent and has also spread to Latin America as well. Now our 
system of government is very simple, it is centred around Obas or Baales; Obas are kings and Balles are 

subheads. A king will have several chiefs who will be responsible for different tasks within society and 
this is how we organised ourselves before colonialism came and it was very effective in a sense that each 
king is supposed to have dominion over his territory, for example you have the King of Madrid and Queen 
Elizabeth in the UK; you are supposed to know your subjects territory very well and use your chiefs to 
administer those territories. Also we have the Baales, these are subheads, unit heads. Each town has 
several villages where those baales are expected to rule, it is the type of government that rules from 
bottom up the baales also have their chiefs who are respective heads of their families who reports to the 
baales who then reports to the king.

When the colonial masters came, all these government systems were completely abolished, In the 
Anglophone areas they ruled through direct rule. In the Francophone areas it was even worse, they 
completely annihilated the culture of those people within that area and made them into a French 
nationality which is a process that has kept its relation. And in this, everything previously was taken away 
and all those being colonised were being made to look like French citizens. Now the pinnacle of this was 
the berlin conference of  1885 where Africa was partitioned and through that process several tribes, 
groups and ethnic groups were sent into the very wrong direction, the yorubas used to occupy what we 
have as south west Nigeria but due to the partitioning some of them were taken to Benin Republic and 
some were taken to Sierra Leone. The partitioning just created an artificial borderline for everyone in that 
sub-region.  During this process certainly there was very little trade and commerce within those groups. 
Masters were either taking raw products from that country and exporting them to Europe or bringing it 
back to the territory; killing internal trade, killing internal migration. 

Now post-colonial; during colonialism like I said, the Yoruba’s were merged into several groups and an 
example is the geographical entity of Nigeria now the yarubas were merged with others and then we 
formed a government. It took quite a while for all countries to realise we could trade with each other, for 
example where I live in the Benin Republic it takes me five minutes to walk to the next region, it took is 
15 to 20 years to realise that we could cross from one state to another. There were various advocacies, in 
1976 the organization ECOWAS was founded, the Economic Community of West African States it actually 
started as the commission for West African states, later it was opened to the community just in the form 
of the EU the main reason for this is to form an economic bloc where those of us in Nigeria can transact 
with Ghanaians and those in Ghana can transact with people in Liberia.

About 20, 22, 23 years ago, our telecommunications system was routed through France which means if I 
have to call someone in Gabon or Gambia, the call first has to be routed through Paris before they rout it 
to Gambia. So the essence of this ECOWAS was just to say ok let us see how we can relate, talk and move. 
Let us leave what the colonial masters did behind us and then we project forward. Initially this started with 
5 members but as of the moments there are 16 countries in ECOWAS. Our combined GDP is 394.5 And our 
total landmass is 5112 square metres. You will see that this is quite poor because Google alone has a GDP 
of 400 billion dollars annually. For a group and nations this is very poor. The greatest fear and biggest hope 
that some of us have are that with consistent advocacy we will be able to maintain a level where the EU is 
presently. ECOWAS have said we would like to remove boundaries so people can move freely. Now what 
we have been able to achieve in that regard is that by 2025 we are looking at having our own Schengen 
area which is termed ‘eco’ and by 2029 we are looking at having our own currency which will also be 
termed ‘eco’ and at the moment started issuing a single passport so for who

ever is interested can have an ECOWAS passport. So at the moment when we go on like that I think in the 
next 10 to 15 years we should be able to match Europe at that level. 

Now our challenges are related to governance and leadership, we are already going through that several 

https://www.youtube.com/watch?v=XDImltQgG0o&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo&index=50
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countries are democraticising, Nigeria has been democratic for about 40 years, and Ghana is about 20 and 
several others. The hope there is that we will achieve what Europe has achieved. Now I will go through 
some lessons we have learnt from the EU: and this is a study I took away from Russia last year because 
we realise that you have done a lot of work in regards to immigration but you still have a problem with a 
common tariff, now we have decided that ok we have sorted migration but we still haven’t sorted the issue 
of tariff which is why I am working with the West African Institute of Taxation where we look at a common 
tariff across borders where we look at how to harmonise our tax, specific areas

where we would like to harmonise our tax and at the end probably in another 15 years we will be able to 
achieve a common market, free movement of goods and personnel,  and to have a bigger economy so we 
can stand toe to toe with Europe and they come and invest in us, come and trade with us. Thank you.

Biography
Adeyinka Moyosore Kotoye
Legal Adviser & Managing Partner of Pisces and Gemini Law Office

Adeyinka Moyosore Kotoye is currently the Managing Partner in the firm of Pisces and Gemini Law Office, 
(P.A.G.E), a firm consisting of four Partners and seven associates with main office in Ikeja, Lagos and offices 
at Port – Harcourt and Kaduna respectively. His main focus includes Trade disputes resolution, Taxation, 
Documentation, Negotiations, Compliance with local Laws and regulations and government relations.

During 2008 – 2011, he was a Consultant to the Ogun State government on Taxation and Land Matters. In 
that capacity, along with other officials, he assisted in formulating the government policy on urban renewal 
and this led to the dedication of the old secretariat area as the first central business district in the state. He 
also formulated the policy of engaging private property developers to participate in the development of land 
along the Lagos – Ibadan expressway axis of the state. That policy led to the upsurge of private participation 
in Land development within that axis and this increased the value of land within the area considerably.

“New Sources of Growth Through Linking Tourism and the Creative In-
dustries”
A Lecture by Alain Dupeyras (Head of the Tourism Unit, OECD Centre for Entre-
preneurship, SME’s and Local Development, OECD)
Berlin; March 5th – 7th, 2014

Thank you very much for the introduction, good afternoon. It 
is a great pleasure to be here today and to be here on behalf 
of the OECD. As you mentioned rightly the OECD is an inter-
governmental organization based in Paris with 34 member 
countries, so we are not universal but we are global. We 
have countries from many different regions of the world. I 
am mainly in charge of tourism issues within the OECD and 
the OECD tourism committee, which is the official body of 
the organization dealing with tourism issues, born in 1948 
right after the Second World War, with the marshal plan. So 
the primary idea in putting tourism in the OECD was really 
these economic generations for tourism, also the exchange 
of culture, the meeting point for different cultures to get 
together and using tourism as a vehicle for that. I think, with 
this in mind I am very pleased to be here with the Center for 
Cultural Diplomacy. 

So the OECD countries, which are mainly highly developed 
economies, recognize clearly tourism as an important vehicle 
in terms of economic growth in terms of job creation, in terms 
of development, but also in terms of cultural development. 

Within the OECD we are trying to promote what we call an integrated approach to tourism development, 
which means linking tourism to many policies including culture. This is why we are here today. It is 
really to tell you a little bit more on what we are doing in linking tourism and culture and tourism and 
creative industries. Cultural tourism for many years has been a major source of growth in tourism. For 
example revenues that are coming from cultural tourists, usually much higher than the average tourist. 
We think by linking tourism and culture we can contribute to improve the attractiveness of a place and 
the competitiveness of a place. We think that tourism and culture do not only serve a visitor economy 
but also contribute to improve for example the well-being of citizens and also contribute to improve the 
attractiveness of a place and then to attract investors for example. We are very much interested by these 
linkages and how in bringing these issues together we can support the whole economy not only tourism 
but a wide range of issues. How are we moving from cultural tourism to creative tourism? As this is more 
or less the subject of my presentation. 

Creative industries include a very broad number of industries from design, fashion, gastronomy, literature, 
architecture, film, gaming and so on. We could have many industries which can be identified as creative 
industries. They are now providing new markets and they are also diversifying the tourism demands, so I 
will tell you a little more about this. Traditionally the emphasis was on tangible heritage and it is now being 
supplemented more and more by new forms of tourism based also on intangible culture and contemporary 

https://www.youtube.com/watch?v=yrLLl7e2Esw&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo&index=43
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 creativity. Let me just take a few examples to illustrate that type of issues. One is food for example: Food 
speaks of course for a particular national identity. Cuisine and gastronomy are perhaps one of the easiest 
way by which culture regains some distinction in the global market place. There are several countries which 
are using gastronomy as an important vehicle to promote the cultural identity of their country and also 
to do soft diplomacy in some cases. Film and film induced tourism is another very interesting example 
there and for example, New Zealand, which is well known for the Lord of the Rings and its film industry 
has brought international profile, has contributed to create jobs and has also supported a film induced 
tourism economy in the whole country. New Zealand has pushed creativity in many places, for example in 
Wellington, to position the country in the world. Music for example, is another important creative industry, 
which is taking a bigger role. A recent study from the UK, music noted 6.5 million music tourists going into 
the UK generating over 24.000 jobs. This is very significant. More and more, this is why an organization like 
the OECD is also interested in industries like this one. The creative industries have become a significant 
economic and cultural and social force in our economy, from 2 to 9/10 percent in terms of GDP and 
employment. They contribute to innovation, to skills development. They are able to contain the cultural 
identity, but also to enhance cultural diversity. This is very important.

In the work that we are currently doing we have been looking at the linkages between tourism and creativity 
and the potential benefits that these linkages can bring to the economy and to economic growth. For 
example it contributes to increasing tourism demand. I can take the example of food festivals, which exist 
in Italy, in Spain, in France, which stimulates the demand. It diversifies the market, it develops new markets. 
You can think about literature in Ireland, they have been developing a complete new product on these 
issues. It supports innovative approached to marketing. A country like Spain has been using the notoriety 
of its chef like Ferran Adriá or some others, to promote the image of Spain around the world. It contributes 
to revitalize, to rethink tourism products and for example we see more and more products which are a co-
creation with the tourist. So the tourist is not only passive and receiving a product, but the tourist is also 
active for example in food or different types of issues in contributing to develop something new and here 
for example in Paris we have welcome city labs which are contributing to this. It contributes to design and 
develops new creative tourism products. I was mentioning a film induced tourism in New Zealand and I 
think this is a very good case. It also increases the demand for creative products and here for example on 
fashion and design in cities like Milan and Paris, we clearly observe such issues. So you see we can see a 
wide range of benefits for many parts of the economy in developing these linkages between creativity and 
tourism.

Countries and cities are doing quite a lot on these issues; I will just take a few examples. For example Korea, I 
don’t know if you had a presentation about Korea, but Korea has adopted what we would call an integrated 
approach to pop culture, including fashion, music, film and cuisine as  tool for soft power to improve Korea’s 
image abroad and to boost exports and tourism. This has generated very important benefits. The image 
of Korea has been gaining in notoriety in the recent years and this has been observed for example in 
the area of tourism with more visits coming from certain source market like the United Kingdom and the 
economic impact also of this Korean pop culture is also very significant with an estimated generic benefit 
for tourism of 1.5 billion in 2010 supporting 25.000 jobs. So this is not minor, this is very important. Another 
example would be Santa Fe in the United States, which has developed creative tourism through a series 
of creative courses and I was saying the tourist is not only passive anymore, the tourist and the consumer 
is active and building something with these courses. In Santa Fe they have been engaging local artists and 
stimulating also the creative participation among residents and visitors, so I think it also brings different 
communities together. So this has very significantly increased media coverage of a city and this was very 
beneficial, because nearly 20 million people visit Austin every year. So it is very significant and it generates 
a lot of added value for culturally related tourism which can be a good chance in terms of jobs for example. 
The city of Berlin is also very supportive of creative networks, but it is quite different. Berlin has 10 years 

of experience in developing that sort of networks. The approach is much more modest. It is a different 
approach. It is mainly based on the networks which exist on a number of small groups which exist in the 
city and Berlin has been building on its strengths, for example the electronic music scene and this is quite 
successful in making Berlin a dynamic city, a creative city, a city of the future and this progressively is also 
transforming the whole city. We can have many examples. I have recently seen something on television 
about Detroit, which was a city more or less abandoned for part of it given the crisis and creativity is 
giving the city new boosts in some areas with local artists or artists coming from elsewhere, revitalizing the 
area. I think this is really something that I think is very interesting to keep in mind and to try to support. 
That being said, in the work that we are doing, we know that there are a number of important challenges 
if we want to generate more added value and growth from linkages between tourism and the creative 
economy. This relationship between creativity and tourism for example or culture is not yet very high on 
the policy agenda, so I think this is why it is important it is high on the policy agenda of a limited number of 
countries, like the UK, like Indonesia, a few countries like this, but not so much globally. I think this is why 
it is important that organizations like the OECD and others try to create awareness on these issues. So the 
linkages remain underdeveloped despite what we has been said on the importance of these linkages and 
so the full potential is not completely exploited. Also each of these creative industries is working in what I 
would call a silo, not together, but in a separate fashion. And one of the difficulties we have is both tourism 
and creative industries are very fragmented. Tourism is a compilation of different industries and the same 
is true with creative industries. Bringing all of this work together and to generate added value is difficult, 
because you have to bring wide range and diversity of stakeholders together. 

With this in mind we are thinking that there is a need for governments at national, regional and local level 
and for different stakeholders to take active policies in order to generate value and to make sure that this 
potential is developed. So we need to push for new models of creative tourism which can create these 
new sources of growth and deliver this added value, increase tourism demand, diversify tourism supply 
and driving innovation. We need to develop this integrated policy approaches, which need to deal with 
intangible and fragmented nature of creative experiences, which can link the various actors and resources 
and support tourism’s creative development. We also need to think about the governance model and how 
all of this is taking place and how we can ensure the structure that can support this development. We have 
different models on the table. Very often what we observe is that we have a private sector led model like 
the creative tourism in Barcelona. We have some public sector led models, like in Shanghai for example. 
We have public sector enabled models like in creative Australia, so we have different models. But what 
is important very often is that public authorities very often can provide an incentive and can provide for 
example the funding to support the projects. Given the multiplicity of actors it is very important that there is 
a clear set of rules for the various partners and very often the creative content and the creative experience 
itself will be developed by the private sector. We are finishing some work and we will do a publication in 
fact on the subject which will be released around June and also we will do a policy workshop in September 
to promote the main messages. In the preliminary policy orientation that we are developing we think that 
there is a need for all actors I would say. Of course we are mainly speaking to governments, but also all 
actors to work actively to develop creative content. Developing creative content is key to create interesting 
and engaging contents to link creative to place. To some extent it is very similar to food or so, but we need 
to find ways to link creative tourism experiences to a place, because otherwise they may be consumed 
indifferently of a place. We need to work on creative branding and storytelling and creative tourism offers 
a very good opportunity to develop story telling about the issue. Some countries for example like Nordic 
countries have been doing it very well around food issues, promoting stories, which are very appealing 
for the tourists and that support a high quality tourism experience. Because the tourist is not there to 
consume a hotel room or a seat in a plane, but he is looking for an enriching tourism experience and this is 
where I think creative tourism can bring a lot and by developing this story telling about some of its products 
you can really raise the demand, increase your revenues and make sure that the economy grows and 
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the added value is there. We need to develop new sources of growth from creativity by developing new 
products across different boundaries as I was saying we need to go beyond this fragmentation in order to 
create a different atmosphere and a modern city as a tourism product. Knowledge and skills are definitely 
very important, because for some of these issues we need to have people who are knowledgeable enough 
to support this storytelling, to tell more about the tourism experience or to ensure that the tourists are 
participating in a product and this requires specific skills, because it is more than just giving something 
to a tourist, but it is bringing the tourist, visitor, consumer in being part of a product, being part of a 
development and this is much more delicate to achieve. We also think this world of creative tourism offers 
a big opportunity for stimulating local development and regeneration and here we need to work with 
regional and local authorities to exploit this potential. So as you can see to conclude, all these policy issues 
are very interlinked and I do not think we have to work in isolation, we have to work in combination in 
order to stimulate this, linking tourism, culture, creativity, innovation and so on in order to ensure that this 
will happen. So as I said we are finalizing a report on this issue which will be made available before the 
summer, we will do a policy workshop later on and all of this material will be available to you if you want 
to learn more and the OECD is also working on many other issues. Just to conclude tomorrow I will launch 
this publication also in the ITB and this is about tourism, trends and policies and one of the issues that we 
are addressing on policy issues is that this is becoming more and more complex. Some years ago, ministers 
were mainly focusing on promotion, for example, if you go back twenty years ago. Nowadays ministers 
have to connect with a number of other ministers in their government if they want to ensure that the 
range of policies which affect tourism is contributing to its best to support the performance of the tourism 
industry. So tourism is becoming a more complex domain to develop and here we need I think in this area 
the issue of culture and tourism, and I think creative tourism is a very good demonstration of this.

Alain Dupeyras is the head of the Tourism Unit at the Organization for Economic Co-operation and 
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Management of Paris and from the University du Maine in Economic Sciences. He graduated from the 
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Good morning everyone. When I was waiting for the transport 
to get down to this cultural center instead of preparing a 
speech and delivering a speech that has been pre-prepared, I 
felt it was better to speak to you from the heart and to try and 
bring out a level of level of communication that will get you 
as the audience to interact with me and to get to know more 
about the Seychelles in this way.

We are in Berlin and it is the time of the year when the world 
of tourism meets to keep that tourism industry visible and 
to keep the tourism industry relevant. What a better topic to 
raise today than tourism, but tourism with the human touch 
to it. Every country in the world, every single country claims 
to be the prettiest, the nicest, the most photographed, the 
friendliest and essential today, and the safest destination 
on earth and if you will go to ITB today, you will hear every 
delegation saying exactly the same thing. We are all better 
than the other. Everyone says it believing that they are 
speaking the truth, the whole truth and nothing but the truth. 
But it is for you the people who go on holidays, those that 
make this effort annually to bring your family or your friends 

on a break that knows why you choose a destination. Selling or the art of selling is the job of all tourism 
boards, but the art of buying a holiday you have to why you are doing it and which part of the world you 
are after. 

Today I do not want to stand here and say everything about the laurels of the Seychelles beautiful white 
sandy beautiful beaches you all know that, I do not need to tell you that Seychelles probably has the nicest 
beaches of the world. It is known because it sits in the middle of an ocean, with no factories, because we 
are very small. Seychelles has a total population of 86.000 people, so with even if we want to dirty the 
beaches we cannot do it. We have too many beaches and not enough people. So we have probably the 
cleanest white sandy beaches that you can ever dream of. But when you talk about turquoise blue seas 
that lap these white sandy beaches, in the Seychelles they are not only turquoise, but they are also very 
clean, because again we have no factories, so nothing goes into the sea and we do not have anything that 
can dirty the middle of an ocean to make it of a level that would be unacceptable for you to swim in. But 
Seychelles is blessed with another factor; it is a land that has a year-long in summer. We are virtually on 
the equator, four degrees south of the equator, so we have all the benefits of an equatorial climate, so it is 
summer all year long. So we now say that it is blessed having perpetual summer. So it is a group of islands 
that we swim every day of the year and in the seas that are as warm as can be, they are like a bath when 
you swim in them. 

But let us talk about tourism and where we feel as a small country with the tourism industry that remains 
today the pillar of its economy. Without tourism the Seychelles’ economy would be dead.  So we know fully 
well to sustain and to have sustainable tourism development, we need to ensure that what we have today 

what visitors come to see must be there for the future and must be there for prosperity for our children 
and grandchildren to also have a tourism industry. So that means that we have to become and we have 
to remain good custodians of what we have been blessed with, the bready small group of islands in the 
middle of the ocean. 115 islands altogether with a total population of 86.000. If we look at you stadiums 
here in Germany you could fit all of us together in a stadium and still have some seats empty. But we are 
still a nation, we are still part of all the grouping of nations, we still sit at the United Nations as a country 
on our own right. We were first settled by the French. They arrived, they discovered the Seychelles, and 
there was no one on the islands a part from the turtles that you saw and birds. Then fifty years later we 
were conquered by England, so we became English. In 1976 we became an independent republic, today it 
is a fully fledged republic and members of the common world, members of the African Union, because we 
are part of Africa and members of the United Nations.

But the Seychelles tourism industry as it remains the pillar of the economy; we need to look at it, to ensure 
that the people of the Seychelles benefit from it. We would have no sustainable tourism if you did not have 
an industry where the people on the islands also benefited from it. We never wanted to find the situation, 
where the businesses control the tourism industry and the people have no benefit from it. So five years 
ago we brought out a claim to say that the Seychelles people must claim back the industry. We must 
involve our people into it so that the tourism industry is consolidated and it is consolidated for the long 
term. In claiming back this industry we brought out one terminology; it is a Seychelles brand of tourism and 
the Seychelles brand of tourism highlights the need to see Seychelles line on the forefront of the tourism 
industry, to see small businesses owned by the Seychelles people at the same time that we keep inviting 
the large businesses to come and invest in our country.

But to make the tourism industry work we need airlines, we need air access. We are positioned two hours 
away from the coast of Africa or two hours away from Mauritius and Madagascar, so we are plant right in 
the middle of an ocean with nothing else around us. This is why the logo of the island’s a few years ago 
stated simply unique by a thousand miles, because it was a thousand miles from anywhere. But today we 
are accessible as never before. We are accessible from the four corners of the world with one stop by air 
and you are in the Seychelles. We have the most services from Emirates or Etihad. Etihad is a partner airline 
of our AirSeychelles. But it goes further than that. We also have direct access to Germany, because of 
Condor that flies there regularly, on a regular schedule, every Saturday morning it lands in the Seychelles, 
departing here on Friday night. It is a nine hour flight. We only have a three hour time difference between 
the Seychelles and Germany, and the whole of Europe. But air access gives us that sustainable tourism 
framework, but we do not accept in Seychelles charter airlines, because we do not want mass tourism. We 
are too small to develop a mass tourism approach, because we want the islands to remain what they are 
today and we want the people to know that the tourism industry is not coming and overtaking them, so 
that the people have nowhere to go.  The beaches are all public, so you can stay in any small guesthouse 
or in any hotel and you will get access to any of the beaches of the Seychelles. We are doing that plainly 
because we do not want the people of Seychelles to feel like we are developing an industry that overtakes 
them and they have no access to anything anymore. 

What we do not want in the Seychelles is to see what has happened in different other countries in the 
world, where tourism is seen as something the people do not want and then you have violence against 
tourists or find tourists being robbed or you even find tourists losing their lives. In the Seychelles we want 
the people of the country to feel that it is part and parcel of their lives, so they protect it, they defend it 
and encourage it to grow. But what do you do in the Seychelles when you come to the islands. This gives 
you an idea of the diversity that we have, but we take each of the highpoints of the island, this is the whale 
shark, if anybody has seen it, it is a big cuddly bear which you can hold and swim with it. It does not bite 
at all, it only eats plankton and it sucks in water in and brings water out. Each niche market we tend to 

https://www.youtube.com/watch?v=ylDWnGwLo_0&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo&index=6
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go after it and develop it on a personal basis. We have diving, we have fishing, we have scuba diving or 
snorkeling, we have fly fishing for those that like standing in very shallow water and putting a hook in the 
sea with absolutely just a little bait that is not artificial bate. We develop all these niche markets to ensure 
that anybody who wants a holiday with a difference can come to the Seychelles and find a niche that 
will attract them. We have a hundred and fifty islands; a lot of them are still untouched, untouched with 
nobody on there, even though they are big islands. But we also do not want developments for the sake of 
development. We want things suit us as a country, we want things that suit our people and that will suit the 
Seychelles in the long term. The Seychelles has very strict laws for environment and protection, because it 
is the only way that our industry will be sustained for the future. 

I addressed two days ago the launch of the carnival in Dusseldorf, because Dusseldorf participates in our 
carnival. Annually, in April and I had to laugh when I was addressing it and I attempted to speak German 
and it shocked the organizers of the carnival that a man from Africa, even though when you look at me you 
do not think I am from there. But a man who was born and grew up in Africa will attempt to speak German 
and then I had to spend time to explain; when I was very young there were no universities in our country, 
so I had to go around the world to learn and when it was my turn to go and study hotel management at 
first I had a bursary from Germany. So I ended up in Saarbrucken initially and then in Munich coming from 
Ladik, which has only 1500 people. I was generally very young; I was seventeen and having to learn German 
that I had never heard of before. I knew where Germany was through the geography, but I had never met 
a German and had never spoken or heard the language. Because we had 1500 people and tourism was just 
starting in the country and then I spent three years in Germany doing hotel management in German. But 
that was in 76, so that was a long time ago. 

Today the Seychelles prides itself on being multi-cultural, multi-ethnic and multi-linguistic. Everybody on 
the islands will speak Creole, which is our own language, also French and also English. It is compulsory at 
school to learn the three and it gives us that flair for languages and it ensures that anybody who lands in 
the Seychelles will be able to correspond to people, talk to people and felt welcome. But because we have 
three languages as our base people learn languages very easily. A lot of them will learn German or Italian 
or Spanish, so that the tourists landing in our country feel very much at ease. I spoke about the protection 
of the Seychelles. It is my duty to ensure that the hotel development does not surpass what the Seychelles 
can sustain. So we have very strict rules in how we accept hotels. We go back into ensuring that the hotels 
that exist today have a refurbishment program to keep them in order and today the Seychelles prides itself 
to have some of the best hotels in the world, because we have hotels that fit with every clientele. You all 
heard that when the prince and princess of England got married, some 2 or 3 years ago, the first country 
they picked, way before the press were talking on where they were going for their honeymoon, we knew 
that they were coming to the Seychelles and they had already booked through the ministry. But every 
other prince and princess from Norway, Sweden, they all end up in the Seychelles for their honeymoon. 
They do that not only because they are pretty islands, but because you can be yourself when you are in 
the Seychelles. Paparazzi cannot know where you are, which island you are on, so you have that luxury of 
being who you are with your partner, of running away because you have a lot of camera’s shooting on to 
you and went as far as making it a must, because some Hollywood stars that came for their honeymoon, 
to have a law against paparazzi’s, so we now protected, so you cannot help a paparazzi to go and take 
indecent pictures of them when they are enjoying themselves and taking a break in the Seychelles. We are 
conscious that we need to keep abreast, we need to keep ahead if we want our tourism industry to survive 
for the country, because we are a socialist system of government, where everybody has free medical, free 
education, free transport and we need to ensure that we can sustain our tourism development to pay for 
all these necessities of our country. So if we want to do it in the long term, we have to ensure that our 

tourism development is progressive and that it also suits the islands. 

This is why two years ago we did a new tourism master plan. And this master plan tells me exactly how 
many beds will develop annually and where we are going to go with it in the future. It is important that we 
have the development that will suit us in the future. This is why now we are building a tourism academy 
in the Seychelles so that we train people that we feel we need for the industry itself. But we do not have 
enough people in the Seychelles to work in every hotel, to work in every business that we have, so yes we 
import people to work in our country. And one of the campaigns, Australia did that a few years ago; the 
best job in the world is in Australia. They have already given the best job, so I will advertise very shortly 
for the second best job: Come to the Seychelles, we will launch this in the carnival this coming April. But 
why do we branch and brought the Seychelles into the world of events. A small country, blunt, away from 
everybody, but we decided that the best way to have sustainable tourism on the long-term is to have 
something that is only ours. This is culture, it is our culture and it is our people. So today we have a tourism 
marketing angle for the islands that is based on culture and that is based on people. The rest, the beauty 
and so on comes because you know it is there. But the DNA that we have, that is only ours, is our culture 
and is only our people. So you know see that through the events that we organize in the Seychelles one 
thing that goes to the forefront is the culture and the people of the Seychelles. I think no country and no 
government has a right to be ashamed of that culture and the right to be ashamed of their people. So we 
need to put them in the forefront if we believe in that. This we are doing very well and his year again we 
will stage our carnival in April. We do not follow the trend of carnival that is in that period before lent. We 
do ours after all other carnivals are done and we bring to the Seychelles every single carnival that is the 
best carnivals of the world to walk together one after the other. 

I spent time for the first time in Dusseldorf and I saw your carnival, it is a nice carnival. So different to 
ours, because there you pass messages, political messages and I would not dare do that in the Seychelles, 
because I will be opening a door for people to pass messages about me. So we do it differently. In ours 
you will get the Brazil carnival coming in, nothing hill from London, Dusseldorf itself, Trinidad and Tobago, 
Italian carnival, French carnival. They all come together, and they parade one after the other, so you will 
see diversity. But we did not limit it to this; we brought in the cultural groups from different countries of 
the world. So this year probably, we were 24, 25 countries altogether. So they parade together and you 
see that diversity of culture, because we believe it is culture that develops friendship and it is people 
that gets us to connect together. Our carnival is the international carnival that is staged in April, but in 
October we have something dear to us, which is our Creole festival. The Creole community in the world 
comes together in the Seychelles and there are a lot of us that speak the same language. We sit in the 
Indian Ocean, but I can speak the New Orleans, which also has a Creole population and it is funny for us 
to realize that we speak the same thing coming from two different parts of the world, Haiti, Martinique, 
Guadeloupe; we all speak exactly the same Creole. And history or how we have all developed as colonies 
or departments has given us a language that today we can correspond with. So in October every year the 
world of Creoles comes together in the Seychelles and there we see diversity of unity in Creole, but also 
the diversity of what makes the Creole people. 

Seychelles was colonized or became alive with five branches. The people of our islands came from five 
different branches. There is the French initially, Africa, British, India and China. But today we do not say 
there is a Franco-Seychelles and an Indian-Seychelles; we just call us the Seychelles-Creole people. And it 
is that unity through diversity that we have, where color, religion plays no part in what you are. You have 
to work at it and you have to be good to be able to make your headway. It is easier for me than it is for you 
unfortunately, because there are only 86.000 of us and here you have a lot of millions, so it is much, much 
harder for you and this I appreciate, that we are blessed with a small population in our own country that 
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we can feel at ease to be ourselves. 

I will end here, but I really like interaction with you, because that is the way I intend to be. My working day 
in the Seychelles, we start very early, it gets very hot by midday, but it is tender. It is 27 degrees, from the 
1st of January to the 31st of December. It stays like that all day long. We swim a lot being in the tropics 
and we swim a lot being in the islands, but we are blessed with one thing that you cannot have; if I go to 
the beach and I see a group of five or six people I will go to the next one, until I find one where I can be by 
myself, because we get a bit big over the edge and that you can swim and nobody looks at you. So I can 
always find a beach in the prettiest beaches for me to sit on alone and swim to my heart’s content. This is 
what we call the Seychelles living, where you can be yourself, you can appreciate life and really enjoy being 
on a tropical island. Thank you very much, if you have any questions feel free.

Minister Alain St. Ange,
Minister of Tourism of the Seychelles
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Good evening, I will be speaking in English although I 
could also do it in German, but I do not want to make 
any mistakes. I understand that you all understand 
English. First allow me to express my gratitude to the 
Director General of the Institute for Cultural Diplomacy, 
Mr. Mark Donfried for inviting my country to participate 
in this year’s Berlin International Economics Congress. 
The subject Global Trends in Creative Economies: Green 
Industries, Education, Entrepreneurship and Tourism as 
drivers of Sustainable Economic Growth covers so many 
strategic parts that I would probably need a week to talk 
about all of them, but do not worry that I am not going 
to take that long. More or less during the five years of 
this century the United Nations recognised that tourism 
is one of the greatest world socio-economic forces and 
turned the responsibility of dealing with this issue to 
the World Tourism Organization, the UNWTO, one of 
its youngest specialized organisations committed to 
promote the tourism as an instrument in achieving the 
UN Millennium Development Goals geared towards 
reducing poverty and fostering sustainable development. 
Precisely, in this important goal convened by the Heads 

of State in the United Nations Uruguay has had an incredible role and is probably one of the few countries 
that will achieve ahead of time most of the goals established. You all know that economic activity was the 
purpose of this growth and this compromise established by the Heads of State, and the cultural and social 
impact of tourism is one of those that produces important consequences and its results, development, 
require orientation. In general, activities related to tourism are intensive in workforce and that is why many 
expectations are linked with the effect of the development of tourism to labour and income of the different 
areas related. Tourism mobilises sectors which generate capacity to build new workplaces and contribute 
to add value to the economy, and Uruguay does not remain outside this reality.

Allow me to address precisely what we have done during the past is years and what is related to tourism, 
even though the activity is recent Uruguay is no newcomer in this issue. We have been looking at tourism 
since the beginning of last century, one of the most luxurious hotels in the region, the Carrasco, now totally 
refurbished by a prestigious hotel worldwide company, was built in Montevideo. Also very important 
installations for tourism have been built in Mineápolis and Punta del Este, we took early consciousness 
that we could be a country of expertise in receiving foreigners as visitors. At the beginning the attractions 
were the beaches, but over the years other offer such as rural, cultural, health, gastronomic, bird-

were the beaches, but over the years other offer such as rural, cultural, health, gastronomic, bird-watching 
and cruise ships natural landscapes meeting tourism, also now complete the variety of offers in a perfect 
destination.

Tourism is a resilient activity, the impulse tourism has gained in the last fifteen years, is one of the main 
economic phenomena most noticeable in current times. According to the UNWTO, the income of the 
international travellers has been growing in an annual average of 11% since 1950. Tourism has grown 
from 25 million international arrivals to 808 million in 2005 and is still going up for 2030. This means 6.5% 
annual growth while generated income almost double it at the same time, taking into consideration the 
path that has been established since 2005. The level of growth is superior to the growth of  global economy 
as a whole, and especially considering the slowdown generated started in 2008, the crisis created in the 
Eurozone, nowadays tourism competes with food products, automobile industry and some other important 
sectors of international commerce. Tourism is today 16% of the export in services and grows to 40% of our 
Gross National Product, If we add air transportation it shares in Foreign Direct Investment has grown in 
the past years. From 2008 until 2013, Uruguay received in 215 tourism projects and allowed 838 million 
$ in investment which generated 3500 workplaces. Today there are more than 500 hotels in Uruguay, and 
200 have been built recently, in the past five years 5000 beds have been installed of which 3000 have 
been finished and 2000 are pending, in Uruguay there almost 50.000 beds and 250,000 beds are rentals, 
Real State developers have crucial for the development of tourism in my country. The country has three 
international airports, one harbour that does passengers with a free-port system, two C terminals and 
the entire infrastructure to serve tourism is consistently being updated. New Orleans has the destination 
Uruguay and services many German airlines still need to decide to include Uruguay as their destinations, 
that is why I am here but they been added in schools to teach improving professionals dealing with tourists 
are now proliferating all over the country. 

Looking for tourism further ahead in the economy, touristic activity implies a monumental mobilization of 
economic resources, an additional benefit to the environment culture and the elimination of poverty. In 
general it means a less contaminated activity that can adjust to different cultural ways of being, which also 
represent attractive factors for tourists. Especially since 2005, Uruguay has devoted itself seriously and 
fully-committed to build an economy that is strong and stable, we have been growing at rates that we could 
not achieve for more than 50 years. Precisely, in April last year, when our Foreign Minister Dr. Luis Almagro 
visited Berlin for talks with his then German counterpart Dr. Guido Westerwelle, he defined Uruguay as 
key country in a regions that is experimenting high levels of growth, he said that “he is convinced that we 
are an exceptional country that favours Foreign Investments for all of which Germany stands for us as an 
important strategic partner in Europe. All these key aspects are based on a political, social and economic 
stability that make our business environment one of the best and reliable in the region. Our Index of quality 
of life and Human Development, our commitment with food security puts us in a very high position in the 
world standards and among the first places not only in Latin America, as well as in other regions. Our solid 
Macroeconomic behaviour with a 5.9% average of growth between the years 2005 and 2012 and orderly 
management of our external debt, our investment rate, the increase of our GDP  per capita to 15.000 
dollars in 2012 and our favourable Indexes of distribution of wealth and social policies, contribute to the 
good position of my country. The extraordinary financial openness, the legal framework for free handling 
of merchandise the three ports and harbours and airports, surely contribute to promote an excellent 
environment for commerce and investments with the rest of the world. The strong diversity of our exports 
began over a decade but it has been the present administration that empowers with its reach worldwide 
and it covers more than a 165 countries. Do not forget that Uruguay is also a service-exporting nation and 
this stands for over 25% of our total exports, it is precisely the strategic position that Uruguay enjoys as a 
corner country with a great seaside view which makes it a big place with an

https://www.youtube.com/watch?v=bEic5I-veCk&index=68&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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important vertical hinterland that adds up to a very unique harbour infrastructure considered among the 
finest in the world, our unique location although is permanently having to adjust in times which certain 
covered actions like sanctions and put brakes in the free movement of people each country has to adjust to 
some circumstances and we all know that tourism can also help a country to come out of their recessions. 
Tourism has of course an important role in the reduction of poverty it is a complex relationship of factors 
such as health, education, child mortality environmental damage among many others up to now, and maybe 
this is what explains the failure tourism has been playing a marginal role in the international strategy for 
eradication of poverty. Nevertheless, experience shows that tourism benefits the countries of the South 
and also reverses gains to consumers and establishes companies in the Northern Hemisphere. During 
the past decade the annual growth in the arrival of tourists in developing countries has been superior 
to the world average with 326 million dollars in income. Tourism stands as a support in the flourishing 
of the economy and the expansion of Small and Medium Enterprises in poor rural areas and frequently 
represents the only alternative in the decline of the subsistence. The search of new relationships to achieve 
common labour goals in tourism is a key subject where providers where providers are numerous and highly-
diversified. Association of different services is fundamental to gain success in a complex world where our 
competitiveness acquires an increasing and sometimes with cruel procedures among different touristic 
destinations. The UNWTO has established as a goal that States should make tourism a priority strategy for 
the economy and to guarantee employment and its disposition also be supported by financial institutions 
and development banks worldwide. This should be done through a satellite account for tourism in the 
national economy, public and private sector should work jointly and as natural consequence policy should 
follow, more than 70 countries have adopted the satellite account.

Before I go into the importance in concrete subjects of tourism for Uruguay and according to the title, 
allow me to have an impression of our region South America, expressed yesterday in Berlin by our former 
Minister of Foreign Affairs of Uruguay and President of the Inter-American Development Bank who is 
presently Executive Secretary General of the Iberomerican Association of States the economist Enrique 
Iglesias. He said that South America is undergoing a change and this change is not precisely a new stage 
but we are facing a new era a time of predictability comes to an end in order to open a new reality in which 
uncertainty is what we have to deal with. Predictability cannot be extended to more than two years and 
today we live in a permanent alert and this is very important to note because it has direct influence in the 
decision process to adopt measures and define policies to apply.  A new concept of development can be 
based on knowledge, innovation and using a technology that advances rapidly, all together are affecting 
each and every human activity, the emerging middle class in Latin America is a new phenomenon, and it 
does not have more than fifteen years it is a group that organises itself through social networks, knows its 
rights, is hyper informed and still needs to be understood by politicians, some of which still do not know 
how to relate with this new challenges. We have seen also that the new way things are changing in Latin 
America have a great impact in this and also is translated into the information people have according to 
two countries. Going to the issue of the importance of tourism in Uruguay, I can tell you that since that 
1990, tourism is one of the activities that generates different currencies, in this sense tourism has gained 
493 million in 2005, growing in 2011 to 2000 160 million and to more or less 1850 million dollars in the 
past year. Without country we are counting their cruise ships and the Brazilian border it is also important 
in comparison with our export capacity which represents already 60% of our export capacity.  We say in 
Uruguay that tourism is the biggest industry considered in an individual manner as an activity without 
chimneys employing a great amount of our citizens as well as guests from other countries that have brought 
their own know-how in many fields. In 2010 the UNWTO for the first time selected Uruguay as a  successful 
case in tourism, with almost 3 million tourists in 2013, Uruguay stands as one of the most visited countries 
in South America being an interesting fact when comparing to a population of 3.4 million and globally 

we stand between the 50 countries which receive the highest amount of visitors. Most tourists receive 
benefits as VAT reimbursements, special discounts on fuel for cars and also special conditions in modern 
supermarket chains. Visitors are mainly of a high and medium economic level .Tourism is one of the main 
generators of services in Uruguay, 5-star-hotels have been vastly extended throughout the country and 
respond to the demand of luxurious accommodations with all amenities situated in Montevideo, Punta 
del Este, Colonia del Sacramento and so on. The government of President José Mujica has indicated that 
it supports tourism as a generator of wealth and employment and is working consistently to promote the 
country, and that is why we are also participating here in the International Tourism Board In Berlin that 
is one of the leading fares in the world in which we are participating continuously since 1988, eveneven 
before the German reunification and of the fall of the Berlin wall. That was one over what I even saw, my 
first post was East Germany and then was transformed into the united Germany so more or less I saw the 
story form 1989-1990 for and witness that sparkling moment of the German history.

Having to do with the Germans we are obviously focused on making a travel to Uruguay so they can enjoy a 
safe and good destination. Uruguay has been receiving almost the same amounts of tourists as inhabitants 
I already said that, and out of these around 20.000 visitors a year come from Germany, surely this number 
can progress into a more consistent flow but we need to expand far more why we can be a good option 
for holiday major makers. The perfect time to visit my country is from December until April with  warm 
weather and the rest of the year also enjoyable given the fact that you like to communicate with nature, 
a very preserved eco-system, pristine beaches and many other things we previously saw in the film we 
passed.

The capacitation of human skills is the fact that we are trying to address most permanently and with a 
couple of failures I would say, that have to be with the results of educations or capacitation of because 
many of the best I would say institutions that need to prepare people that have to do with tourism are still 
on their way to expand in Uruguay. You know eco-tourism and other brands that we are starting to take out 
with the respect of nature and encouraging travellers from different parts to come and visit us. We have 
being trying to focus from Germany in the fact that this year’s is going to be the world soccer championship 
and we are trying to attract people that go to Brazil for that circuses in order to make a stopover in Uruguay.

And last but not least, we are working hard to give quality at a reasonable price so that distance can only 
be an accessory part that will be incorporated in the priceless time of tourism that want to go to Uruguay.

So well, I thank you for your attention and if you want to go ready for questions I am a maturities force.
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“Redesign Europe’s 2020 Strategy: Strenghtening Green Growth and Green Jobs”
A Lecture by the Aldo Ravazzi Douvan (OECD Committee for Environmental Performance 
Country Reviews)

If you are able to politically push our countries and our 
common European institutions to go forward and adopt 
common policies and this I think is the effort that many of 
us here in different roles are trying to do. But maybe I can 
try to give a contribution as a technician as we say in Italian, 
as an expert on a number of elements which may help us 
to build common European policies to strengthen growth, 
competitiveness. The aspect of green growth and in a way 
I am trying to escape your question, because I feel it is too 
political for me. But at the same time maybe I have some 
elements I would like to share with you. 

My basic point is to recognize the contribution of the 
scientific community. The scientific community is not perfect, 
they do not know everything but they do their best. And I 
think we should start from where they have arrived and try 
to use their conclusions. The best example of contributions 
of the scientific community to public policy debate in my 
understanding is this drawing which is symbolized by this 
graph that I hope many of you will recognize. This is the 

contribution of the group of the scientists published in ‘Nature’ some time ago and they try to identify 
how to keep the planet’s ecosystem under control. A number of them are still being studied, a number 
of them still need statistics, analysis, data, but we know that we are in a dangerous, risky and vulnerable 
situation. But three of them, and you can read them on the right side or recognize them in the planet globe 
are already beyond the limits of danger and we are talking about climate change, biodiversity loss and the 
nitrogen cycle. So I think when we talk about competitiveness, growth and economy, we have to follow this 
idea that have only one planet, we have some limits, we have to respect the ecological limits of the planet 
and within this frame we are all in condition to do our best to promote growth, to promote the market 
when the market works, but it does not work all the time. But in many cases it can work and be helpful for 
environment and for a social welfare. But, we must have the scientific basis with us.

Now when we talk about Europe I always start with my students at my sustainable development course at 
the University of Rome, quoting some non-European colleagues. Some of you may recognize Mr. Abbott, 
who recently won the Australian elections; based on one of his priorities during his campaign he will 
immediately legislate to scrap the carbon tax. This was one of his champion teams. The word is quite 
complicated; carbon tax is out. He started repealing the mining and carbon tax. He abandoned the ETS 
that they tried to install after the European experience and this brings us to the point what is the problem 
with climate change. Do we recognize that it is a problem? Are there solutions? Should we use economic 
instruments regulatory instruments or voluntary instruments or probably a mix of the three? Is it better to 
have a carbon tax or is it better to create a market as we tried in Europe, a fantastic experience with a lot of 
limits as we saw from previous presentations. Can we find a space for international agreements or should 
we leave it to national policy? A second example which says how things go, this is probably more difficult to 
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recognize. This gentleman is the prime-minister of Morocco and in Morocco for a number of social reasons 
they are giving an incredible amount of subsidies to petrol use. So the growth of Morocco, a country which 
still deserves to grow, is based on the idea that petrol is abundant and it is subsidized and you see that the 
dimension have grown up in the last years up to 5.5 percent of the GDP.

Now we have a question of competitiveness, of growth, of sustainable development. Are these fossil 
fuel subsidies an exception, no, they are wide spread around the world. OECD, World Bank, IMF, IEA are 
working on fossil fuel subsidies analyses and they found that there are something like four hundred billion 
dollars, equivalent, per year of subsidies of privileged, under pricing the use and consumption of petrol. 
What should we do in economic environmental and social terms? Should we directly subsidize the poor, 
those who are in need and not giving wrong price signals? Should we not do the same for the producers? 
The third example I often give is the problem of the water price. Ireland is the last country in Europe 
giving water for free. In the last year they decided under European Union recommendations and moral 
suasion, to introduce a price for water, because even if it is abundant they have a problem and they have 
underestimated its value, but they still have a 0 price. This has consequences, this means there is a waste 
between consumers and producers, there is a worsening of urban water quality, there is a worsening of 
underground water, and there are difficulties in financing new water infrastructures. 

South Africa has used a number of measures, like low consumption rockets in a progressive way, which 
might be an alternative to a 0 price for social reasons. But let me go further to remind that if we want to 
deal with the problems of competition and growth in our societies, we should take stock of what are the 
basics of economics & environment and economics & ecology. May I quote three things which I find very 
useful in my work, and I hope you know or you will know during your studies and in your profession; the 
economics of climate change by Lord Stern, coming from the traditional economic community, the bank 
of England. The economics of ecosystems and biodiversity, the Teeb report, by a group of international 
organizations led by UNEP and coordinated by Pavan Sukhdev, an Indian economist of the Deutsche Bank. 
Then the factor 5, the idea that we can transform the global economy, that we can half the use of materials 
as our French friend has clearly spoken about before. And also double productivity at the same time, we 
have the available technologies, it is a question of political choice.  Just a quotation for the Club of Rome: 
not for personal interest, being an ancient Roman, but because probably in the seventies the intuition of 
the club of Rome was really looking forward. Some technical calculations might be wrong, not exact, it 
was difficult, but still the intuition behind was it was extremely important for the limits to growth and the 
presentation will remain with us. We have a general problem of defining growth of what. Is it a growth in 
terms of resources? Is it a growth in terms of GDP? Is it a growth in terms of welfare? Let us pay attention 
to that. We are in a condition in Europe and in the planet probably to go for a growth of GDP and a growth 
of welfare which does not correspond to growth in terms of resources, of materials, of nature. This is a very 
refined distinction by Paul Eakins, University College London, which is very useful. Make a strong distinction 
in the growth between material, between resources and the growth of GDP and welfare. You can recognize 
a number of concepts which are using this area of reflection, some people talk about development, in the 
United Nations family we talk about sustainable development, with the three elements, social, ecological 
and economic. The French have a slightly different definition, they call it développement durable, which 
stays in the long term and it is a Quebec expert who found this terminology. At the OECD we like to call it 
green growth. I have an explanation, having been working for a long time now. That is what we prepare as 
a sustainable development analysis, was not really understood by our friends, the ministers of finance and 
if they understood it they did not like it very much. But when we started to call it green growth, they do 
not like very much the green part of it, but the growth aspect is quite positive and acceptable, so why not. 
At UNEP it is called green economy. In the UK often you have a resistance against the idea of sustainable 

https://www.youtube.com/watch?v=vg89USlX-3Y&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo&index=58
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economy used by some analysts, because they consider it equivalent to an assisted economy. Canadians 
like sustainable prosperity. Tim Jackson, president of the UK sustainable development commission has 
introduced the idea of prosperity without growth, because it makes the distinction between the growth 
of resources and the growth of GDP and welfare. We mentioned the planetary boundaries were limits to 
growth, even the de-growth concept by Serge Latouche, when it is smart, when it is happy it is different 
from a number of experts consider, it is a question of distinguishing resources and economic DGP and 
welfare. 

A note of attention; many less developed countries, developing countries, are talking of sustained growth 
and the devil is in the details. Sustained growth might be dealt with big care. We have a big problem of 
an issue of measurement when we talk about competition about green growth. There is a question, we 
said, of resources, GDP, welfare. We know that GDP is a strong economic indicator with known limits by 
Kuznets, who introduced it in the thirties, after the big 29 crisis. We know there is a lot of work going 
on. We must be aware of it beyond GDP or GDP and beyond depending on sensitivities by the European 
Commission, the European parliament, OECD, the WWF, the club of Rome, so very different organizations. 
You may remember the work on the measurements of welfare and progress by OECD by the French Stiglitz 
and Fitoussi commission. There is the work of United Nations on the statistics on integrated economic 
and environmental accounts and in preparation in this period for people who are following the diplomatic 
studies and international relations, I think it is very important to follow the process of the sustainable 
development goals in preparation at the United Nations. They should be ready next year; we hope it will 
be a milestone in this story. 

With this in mind green growth is probably the only interesting way for development and it is not a 
question of developing only traditional green sectors like renewable and energy efficiency or waste and 
water or soil and so on. It is a question of greening the brown sector, the traditional industrial sectors, the 
chemicals, the transport, the energy and there are a lot of interesting efforts around. We must be able to 
reach targets before we have problems with the limits of the planet.

And finally, the question of taxation; There is an issue of regulating the market to make the market more 
efficient, one way may be through green fiscal reforms. The idea is of shifting the fiscal burden from 
labor, from our work, from company’s industries investments to natural resources, to pollution, to the 
environment. Apparently we have to pay taxes, there is no way to escape that and not many people like to 
pay taxes, even in traditional protestant Northern countries. If we have to pay some taxes it is better to pay 
them as a signal on the scarcity of environment, of nature and to let our work less taxed. From this point 
of view there are a lot of efforts in many countries, Nordic countries, the French, the British have done a 
lot of things. The colleagues and experts of the European Commission are helping and supporting that. 
Tomorrow morning in Rome, the European Commission will present two studies on green fiscal taxation 
and on resource efficiency, which are extremely interesting and may be of big help for all of us. With this I 
will stop and I am available for questions, thank you.  
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Thank you very much. Maybe just as a starting point I 
would like to thank the researchers who are responsible 
for that progress report I think it was an excellent piece of 
work and I think you really put the light on the right spots; 
I was really happy to read it and I think we should continue 
communicating about this, especially with Paris 2015 ahead 
in just one year I think this debate couldn’t be more pressing 
in current times.

So what I’m going to do now over the next couple of minutes 
is to try and make a business case for energy transition 
based on the German model and then afterwards maybe in 
a couple of words introduce or suggest some policy changes 
that we think at Germanwatch you should adopt. I hope 
this doesn’t sound too prophetic but we think in many 
ways that we are standing at the crossroads of a new cycle, 
both in economic and social terms and as an NGO we like 
to think that there are many signs that the simple ‘business 
as usual’ model that we use right now won’t bring us far; 
we see disparities between the rich and poor grow; we 

see developing countries bearing most of the costs of industrialization of the Western Wall and we see 
companies still investing into fossil fuel energy which just doesn’t make any sense.

So for us the most urgent question really to be addressed is whether we want a great transformation 
to what is a completely new system overhaul and we have heard different concepts: we had growing 
economies, circular economy. Or, are we going to continue on our way to global apartheid as we put it 
where some fight to protect their luxurious lives according to the Western standards at the cost of those 
who wish for a better life.

So obviously we’d suggest taking the path towards transformation by which we mean taking steps to 
introduce a new growth model which I will be elaborating on in just a few minutes time. So when you give 
a presentation I think the golden rule is to never start with the graph but that’s exactly what I’m going to 
do. Here you can see that I plotted the prices for EWE, Germany’s second-largest utility company and as 
you can see, over the past five years I think sales prices dropped dramatically reaching almost a record low. 
Only yesterday the company announced that for the first time in post-war history, which is remarkable I 
think it made a loss of 2.8 billion; so what this graph shows to me is that the business model of energy 
supplies as we know it is completely falling apart and we heard this from the other presentation that 
innovation in energy technologies are forging ahead, costs of renewable energy is decreasing; solar panels 
cost nothing anymore. So we believe there’s simply no case for still powering money into fossil fuel, into 
coal pants and this is exactly what this company and other companies did and you can see the result.

The first challenge that needs to be addressed on the path towards sustainability, towards a new model 

and towards transformation is to rethink and really find the business model that these companies are really 
built on then we believe we are still going to use and need these companies in the future so we don’t want 
to destroy a whole industry but really redesign it. Utilities so far seem to have missed this opportunity 
and many analysts agree that for instances EWE have completely miss-judged market developments and I 
think that’s striking. However this is not to say that it’s only business that needs to react to evolving market 
conditions; I think it’s also down to politics that sets the political framework and I think we have heard that 
a lot today and I think it’s absolutely right in order to enhance private investments.

In my role at the organization I’m working on really focusing on the private investment side. So the question 
of how to we set this political framework is really at the core of what we believe. This means redesigning 
Europe and redesigning the 2020 strategy. So you see the business model dropping here and on the other 
hand you see investments don’t go enough into these new industries so why is it that investment do 
not go into these new climates, green innovative clean sectors and again I’m still talking about Germany 
in particular, why is it that EWE hasn’t adopted their business model to the new market conditions; 
well frankly we didn’t know so we went to representatives of the financial industry, big German banks, 
insurance companies and simply asked them, they unanimously said that it’s the lack of political will and 
rigour that minimizes incentives to do so and this was also a key word today, the incentives for businesses 
to switch strategies. Adding to that, it is striking to see that ever more private money is held outside the 
real economy, there was a figure last night in a German newspaper and I think it was Google who hold 
100 billion just completely in their private hands; they bought their own shares back. So there is so much 
money, so much potential and there is so much opportunity but it is simply not going in the right direction.

We think the key mechanism in creating business confidence, because that’s what it’s really all about, is 
mobilization of additional investment and expectation management. I mean this is an economic term but it’s 
really straightforward because that’s what it is really all about and this line of argument rests on the results 
of a study did; it’s commissioned by all governments and undertaken by a wonderful members professor. 
I’d like to share maybe just a public insight of that report because I think it might be a good illustration of 
my argument and hear the key messages only by moving to what are binding climate goals. Peters said that 
earlier swelled binding climate goals, will investors be willing to assume responsibility and frank leadership 
and provide money for funding the energy transition, he think about central banks and much of what they 
do is sending signals to the market in order to steer economic behaviour and I think we can all agree that 
if central banks had not intervened in the past five years, the crisis would have created bigger losses. So 
that’s the simple logic and no matter what central bank you take, the principle underpinning that they 
are walking is always the same; it’s creating trust and reliability here so policymakers could learn from 
central bankers. We think that just by setting political goals regarding greenhouse gas reduction, energy 
consumption and renewable energy that policy makers can manage and stabilize the expectations which 
then can finance the energy transition.

 We have a huge financial investment gap in energy transition. I mean Germany was at the forefront of 
the inactive end of the energy transition but we still have lost a lot of potential, especially on the energy 
efficiency side and then he goes on and says that in the beginning only a few leaders will take that risk it’s 
not going to be a huge number of companies but a few but more and more other companies will invest and 
this will drive unit costs down and also create competition in the market which will create growth. This is 
precisely what you can see and this is what happened in the solar energy markets. Over the course of a few 
years, the prices went down considerably and solar electricity consumption when up dramatically. Back 
in the day, few people believed that the share of solar energy consumption compared to the total energy 
consumption of Germany would exceed about 1%; yesterday at SEK the latest numbers showed 5%. That 
projects that the impasse model of say 5 to 10 years ago.

https://www.youtube.com/watch?v=D6QGo-26DGA&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo&index=56
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I think that within the solar industry about one in one thousand jobs that have been created were in 
Germany which has lead to our own solar industry being only second in the world to China because recent 
movements there and once market conditions have changed to the way that we would like to see them, 
we will see the first signs of continuous growth of green growth.

We think that much like the central bank’s commitment to keeping prices stable and its affiliate would 
threefold the strategy which is again climate reduction, energy consumption, renewable energy. We have 
to do two things: one is to redesign the current 2020 plan and when we have it right we have to go on 
to make policy choices and think about how we can move beyond that time of 2020. This could be a 
theoretical trial, so let’s talk numbers now; the things we’d like to see. As I said, we are an NGO; we think 
about lobbies and we think about creating policy proposals and these things. First we think there should 
be absolutely no doubt that the common goal which is to have an almost completely free economy by 
2050 has to be done and if we fail to stick to the goal then we will see sea levels rise particularly in the 
Netherlands, small countries and islands. 

As I mentioned earlier, we need to fix the 2020 strategy which in its current version is simply too weak to be 
effective, this is what I liked about the report because you expect that exactly on that spot a swell and we 
see that because the way the ETS system, the Emissions Trading System, knowledge handled the prices are 
simply too low they don’t move investments; they don’t move companies out of the coal sector so we need 
to fix that. And with regards to the ETS this could mean two things: we would urge you to introduce several 
mechanisms and take some of the trade certificates out of the supply and by doing that you drive up costs 
and also to increase the annual reduction factor from 1.75 to 2.6. this might not mean a lot to some of 
you but in terms of business, it’s about how do I see the supply and demand of these certificates and how 
to I then steer the price of these certificates and put a price on carbon. Maybe even most importantly we 
need to set a bold 2020 strategy, a 20 percent emission reduction is simply too weak and it doesn’t move 
anything, we think it has got to be at least 30 percent. At the national level in Germany we currently asked 
the government to set even higher levels reduction.

I will come to an end if agreement on all these things can be reached; I think we might still have the chance 
to limit global warming. If however, Europe fails to do this if it does not take up this leadership position I 
think the outlook might be different. Thank you.
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“The European Citizens’ Initiatives: A new tool: From the European Elite 
to the European Citizens”
A Lecture by Alfonso Martinez Cearra (Director General Bilbao Metropoli 30)
Berlin; March 5th - 7th, 2014

Thank you and good morning everyone. Well, maybe I am 
the last one, but not the least of the presenters today. Let 
me take this opportunity to present with some arguments 
from a city’s point of view about all these green issues. 

Based on my experience in Bilbao and a number of cities 
that we have researched in the last 25 years, we have 
come to some conclusions. I want to make this really brief. 
Number one it is about people, so you need to create a 
community; one community with the people who are going 
to make it happen. In a city there is usually more than one 
community. There are many different people, we call that 
diversity. It is very good, but at the end of the day if you 
want to have one common project for the future of the city, 
you need one community. If you have many communities, 
you will need many projects. And when we talk about 
sustainable development, there are not many alternatives. 
On the one hand, you need one community; secondly, and 
very importantly, you need to make those people feel that 
they belong to the place, that they are proud of the place, 
the city. So we have one community on the one hand and 
pride of belonging on the other hand. How can you make 
this happen? Let me give you very briefly just the main 

ideas. Transportation, the transportation system is a key factor to make people believe that they belong to 
a single community in the city. If you facilitate people moving around, enjoying, using, taking advantage of 
the whole city, they might believe that the whole city belongs to the single community. On the other hand 
the way to increase pride in these days is about image, global image, and international image. You need 
a few, maybe one is enough. One big project to prove that your city is on the map, just one thing: look, 
there are very few cities in the world who can really achieve this goal of having one image that the whole 
world can recognize. Having said this, in Bilbao 25 years ago we were in a very serious decline situation. 
Our economic base was doing very, very badly; our companies were closing down, our job unemployment 
rates climbed. So something very, very bold had to be done. This is about leadership, the long term vision, 
so the leadership came up with the idea of creating a public-private partnership that is Bilbao Metropoli 30 
to design the vision of the future and make every one of us feel that we can create that future. 

A critical part of that vision was environmental regeneration. At the time at the end of the eighties, last 
century, Bilbao was declared as the most polluted area in Spain with land, water and air pollution. A lot of 
investment, a lot of effort was put in place, but I have to highlight in particular how the river, all the rivers 
around Bilbao (there is a main river and several smaller rivers of course), were regenerated from zero live, 
zero oxygen in the water. That means the water was in reality a chemical mix of all kinds of pollutants. The 
river water was clean and a new sewage system was built to make the area of Bilbao one of the best water 
treatment areas, maybe in the world. The total investment for this project has gone up to 1.5 billion Euros. 
I want to point out one very important factor for the success of these projects, based on what I have said 
earlier. Let me show very clearly where most of this 1.5 billion Euros funding come from. This is where the 

https://www.youtube.com/watch?v=-RaQQtu7Q8I&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo&index=55
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money came from; we have been paying double taxes for water in the area of Bilbao every month to fund 
the recovery of the river and to build a new water treatment system. That makes us, the citizens of Bilbao, 
very sensitive about the project, of course, it is our money, it is our river, and it is our future. 

That needs further explanation. In the Basque country we have our own local tax system. We pay taxes 
to the provincial authority, to the provincial government; almost all taxes in a very small community are 
paid locally. So we know all money is going to be spent in our small community and that makes tax payers 
very close and very sensitive to the tax system. Finally, two more remarks. Our population in the Basque 
country, as I believe is the case in whole Europe, is declining. Our indicators show that by the year 2030 
there will be five percent less Basque people in the Basque country. Five percent less is a lot. Even counting 
the new immigrants from Latin America, Africa and so on we still decline by five percent. So we need to 
attract people, especially talented people from other places and for that the environment is one important 
factor. We need to revive our industry; we have come to the conclusion that the economy, being a very 
complex thing, at least in our case and maybe in many other areas in Europe our economy is based on 
industry, green industry of course. So at the end of the day we need to make things, real things. We expect 
that in less than fifty years, job growth will be at least fifty percent of the new jobs will come from green 
industries and green activities.  

So in a nutshell, we have come from a very difficult situation in the last thirty years. I think that Bilbao’s 
example is a successful story for many cities in Europe and in the rest of the world. That success is based 
on a community that is very proud of belonging, with the leadership that is able to collaborate with each 
other, public-private. We recovered our environment; we invested a lot of our own money in that future. 
We hope that our population in the future will not be less, but better, because we will attract people from 
other places to a very prosperous community and we do believe that green industries are the future for our 
job creation and our economic growth. 

Biography
Alfonso Martinez Cearra 
Director General Bilbao Metropoli 30

Alfonso Martinez Cearra was graduated as an engineer in 1979. He was formally responsible for a number 
of executive positions in European manufacturing companies before being appointed as the Executive 
Director of Promobisa, the City of Bilbao’s economic development company, in 1989. Since 1992, AMC 
is Director General of Bilbao Metropoli-30, a public-private partnership set up to revitalize metropolitan 
Bilbao, and the Director of the magazine Metropoli-30. He is Vice-Chairman of the British-Spanish Chamber 
of Commerce in Bilbao and the SPIN-Spain (Software Process Improvement Network). AMC represents 
Bilbao Metropoli-30 in the Bilbao Convention Bureau (BiCB) and in the Association for Benchmarking 
Implementation (AiB) as Member of the Board, as well as in Uniport Bilbao. He is an active member of The 
Internet Society, The System Dynamics Society, The World Future Society, IMCA, Club Financiero de Bilbao, 
Chamber of Commerce of Bilbao, The International Network of Urban Development, Strategic Management 
Society and The Internet Corporation for Assigned Names and Numbers (ICANN@large). He is a permanent 
professor in the cities’ strategic development academic program organized by Bilbao Metropoli-30. 

“Creative Economy as a Key Driver of the Network Society”
A Lecture by Andreas Reiter (Founder, ZTB Zukunftbüro)

Good afternoon dear friends. This is the hardest task after 
the lunch to have a contribution and my topic is concerning 
the cultural cooperation inside the European Union. As your 
director, Mark Donfried in his book title ‘Introduction to the 
Searching for Cultural Diplomacy’, he wrote, that in the cold 
war the U.S. poured large amounts of money into cultural 
exchanges which served the aim to win the minds of men 
which cannot be won by weapons. Fortunately, the cold war 
is over and now nobody wants to beat each other, and now, 
concerning the diplomacy, it must be a win-win situation. And 
today I would like to speak about the European Community 
initiatives and projects in the field of cultural diplomacy. 

Really, cultural diplomacy has a very restrictive role at present 
stages in the community of foreign policy and I can say very 
openly and frankly, that we don’t use our possible resources 
in this field. But they are very good, as I have mentioned, 
there are very good initiatives in this field. The first has been 
mentioned by Mr Donfried, the Erasmus Program, because 
now is the 25th year anniversary of the Erasmus program 
and more than 3 million students have participated in this 

program, and it really is the biggest success in the field of cultural diplomacy. Unfortunately it has been 
threatened because of the financial austerity and we European MPs, members of European parliament, 
had to fight for preserving the financial resources of the Erasmus program, despite the fact it is really 
successful.

The second thing that I should mention is the Eurovision Song Contest. Last year’s contest was in Baku, 
Azerbaijan; it was a really big festivity. This year, because of the Danish winner, it will be in Denmark. It 
comes around only once a year, but it shows the success of European Union very well. 

The third thing is the European capital of culture. Each year, there are several tour cities that are nominated 
as a capital of culture of Europe, this year France, Marseille; and in Slovakia, Košice were nominated. I know 
it is very beneficial in those countries in which these cities have received this opportunity; it has given a big 
development to the culture in these countries. 

This was the case in Genoa, in Italy; Athens, in Greece; Glasgow, in UK; Krakow, in Poland and Porto, in 
Portugal. The council of the European Union is responsible for the nomination; it provides a very good 
occasion for showing cultural unity in Europe.

The fourth thing that I should mention is the European Youth Capital; it is not so well known as the European 
capital of culture, the European Youth capital is a title given to a European city for a period of a year, one 
year during which there is several cultural events. It started some years ago, in 1910 it was the first time, in 
Torino, Italy; the second time in Flanders, in Belgium; the third time in Braga, in Portugal; after in 
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Maribor, Slovenia; Thessaloniki, in Greece; and next year we are very happy because in Transylvania, it 
will be the capital of the European Youth. In this case, it will show very well the multiethnic, multicultural 
character of this town, where historically there are several minorities: German, Serbian, Hungarian and of 
course, the biggest, the Romanian minority, and it will be, really, a very good and positive effect for the 
protection of multiculturalism. The sixth element is called  ‘Lux Prize’. Have you heard about it? What a pity. 
It shows that the communication on behalf of the European parliament is not perfect because since 2007, 
it has been a very important and interesting initiative; every year the members of the European parliament 
vote for three films, chosen by the special jury, and vote for the best film of that year.  

In this case there is not a big effort, what is the effort? The effort is that the films that are competing 
are translated into 24 languages of the European Union, which is a very good promotion for the field of 
cinema, and I think these are very important initiatives. But I think we have a lot of researches in this field 
and I have proposed to the ICD, to Mark Donfried, to go together to meet Madame Basileus; Ms. Basileus 
is the commissioner responsible for culture. Because, dear friends, I am president of the international 
group for traditional and national minorities languages in the European parliament. As a professor I taught 
a subject at the Budapest University of Economics, the identity of European people, and I have spent 10 
years experience here, in the European parliament. 

Dear friends, who knows Seamus Heaney? You´re from Ireland? Tell me please who is Seamus Heaney? Yes, 
he was awarded the Nobel Prize in 1995 from Ireland. And he wrote in the Irish Gaelic language.

The second issue is, who is José Saramago? Oh, a lot of people know him! 

And Imre Kertész, he was awarded for Nobel Prize, he’s the famous writer of the holocaust. But you are very 
well informed, much better than the European Parliament. Because I can confess another thing, over 10 
years there are colleagues that are working together and they are not able to pronounce exactly the name 
and surname of their colleagues. All the time they say my name is Tabajdey, it is not the case, my name is 
Tabajdi. The German speaking can say it, but when I am speaking about cultural diplomacy, they are small 
gestures that we must learn, the exact pronunciation of the name and surname of our colleagues. We 
have been working for 10 years together and they don’t know what the pronunciation is. In the European 
Parliament, for me to say to my colleagues “Hallo, tschüss...etc” is very important.

And finally, Mark, we must go together to Madam Basileus, to make an initiative to elaborate from the 
community money and elaborate a textbook about the European people. Not a very big book, no. Our 
concrete initiative must be the following: to prepare a book, a textbook for the European citizens. Who are 
we Latvians? Who are the Latvian people? Polish people? French people? What is the language? What are 
the main historical events, which have had an impact on the identity of Latvian, Polish, Slovakian, Serbian 
and Hungarian people? We don’t know each other or what the relationships between the Scandinavian 
languages are. Can we understand the difference between Swedish and Danish in a written or oral form? 
We don´t know. They confuse Lithuania and Latvia, Slovakia with Slovenia; not only did the former president 
of USA confuse Slovenia with Slovakia; but I can say even in the European Union there are some confusions, 
and when we speak about cultural diplomacy, I can say, I can declare, that we don’t know each other. We 
are together there, in the European Union, in this big family of five hundred million, a big family but we 
don’t know each other well enough. To elaborate on 10-15 pages not more about one people, one country, 
one national identity, what are the major elements with the contribution of those countries, in academia 
or science, or other universities? It will not be a scientific book; it will be a book for citizens because there 
are already a lot of scientific books. What are the relationships? What have been the conflicts between 
Lithuania and Ukraine and between the Lithuanian people and Polish people? What are those elements, 
which must be known at the present stage in Europe?
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Dear friends, really, cultural diplomacy is not only soft power, we are witnessing the deepest crisis of the 
European Union. It is not only an economic crisis, it is a psychological crisis, it is a crisis of confidence, it isa 
crisis of rising nationalism and rising isolation. What can we do? What can Germany do?  Germany has a 
population of 80 million people, akin to a medium sized province in China. Or what about my country with 
a population of 10 million people, which is half the population Shanghai?

Together, we can win. The soft power of cultural diplomacy, of the countries in the age after the cold war is 
becoming more and more important, and your institution is becoming more important because real culture, 
and getting to know each other can be our common goal and can serve for a much better understanding.

Thank you very much. 
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“Ready for 2014 and the Future: How to Align Your Strategy with Current 
Travel Trends”
A Lecture by Angelika Schwaff (Publisher & Media Consultant)
Berlin; March 5th - 7th, 2014

As you know I am a social girl, so if you would do me the 
favour of waving to me and I make a picture of you. Thank you 
so much. 

As you heard, my name is Angelika Schwaff. Two years ago I was 
attending the ITB for German Wings as head of international 
Communications, I had a meeting between the bloggers and 
the PR side and I arranged this very quickly. Two weeks before 
the ITB, and if you know, the ITB is always booked one year 
ahead, I called the ITB guys and said “Listen, I need a room 
because I think that the travel industry and the tourism have 
to work together with each other. Funny enough the ITB guys 
knew me, the guys gave me the room for free, Wow! I saw 
all the guys who worked there and I said “let’s talk business”, 
“what can we do to work with each other?” As you know, 
being online is a very important thing. Online content is very 
important. This would become my job; I could become a 
travel blogger relation consultant. Two days after the ITB, I 
quit my well-paid, high job in Cologne for “German Wings”, a 
Lufthansa daughter company and I started my own business. 
I became one of the first blogger relation consultants in 
Germany for the tourist industry sector. I started this branch 

completely new, which was awesome and worked out. As we heard I founded the “Reisberger Kollektif”, 
it is a collective of the leading travel bloggers in Germany. I joined the ambassador. There is a word inside 
ambassador that you know and this worked perfectly fine what we do for the tourism industries and hotel 
companies what so ever. We consider ourselves as bloggers, ambassadors and this is, I think, why this fits 
very well to this conference. I think that if a journalist, maybe this is not a journalist anymore, but travel 
bloggers can be ambassadors for countries and can make it happen that cultures go together and work 
together. 

As promised, I will now talk about future trends and how you and your companies can work with that and 
make it professional. I will start with a very funny question. It is called; “Nǐ shuō pǐtōnghuà” you may 
have an idea what it means? It means ‘Do you speak mandarin’? And you may have an idea where this 
leads too? It leads to the biggest question of all! Do you understand your target groups? Over 90 million 
Chinese have been travelling last year, 90 million! In Germany, there are around 80 million. More than the 
complete population of Germany, as in Chinese, are travelling. They are spending money abroad. They 
want to experience the world out there. They are rich and have time, so they want to see the world. You 
have to ask yourself the question; do you understand them, and, do they understand you? You don’t have 
to learn mandarin now but the idea behind this is to really understand your target groups.

So, travel is growing and you should know that we are talking about the American and European travellers. 
People are getting more and wealthier. Those who are willing to spend and have different ideas what travel 

should be, the Middle East, for example. Is here somebody from the Middle East? No, but you should know 
that there is a shift towards the Gulf States because of the situation in Egypt and especially Syria; they 
have clearly lost a lot of tourism. Tourists rather go to Jordan or Israel and so on. Tourists want to go to 
somewhere warm and close, so they prefer the Gulf States. In Africa, as businesses are growing, business 
travel is growing and is rising very fast and that means domestic travel is growing but they need to work on 
their, I am not saying to much hopefully, airline connections. It is not safe so far so they have to improve 
that. Asia is still remaining a leading position in the travel growth as you know. The Chinese, with 90 million 
people travelling last year, so who knows what this will be in 2014? In India the tourism is rebounding. 

Who is travelling? That is very important, you saw the real trends in tourism. If I look at your faces it is 
probably exactly you. Those are the people who have been in their teens at around a year of 2000’s, so 
they have been already educated. They have started their careers and their careers are not been touched 
at that time by the repression in the world. They are not working in projects anymore, they are not working 
for little money or intern anymore. They are all in bigger positions with money. They are travelling, plus 
very important as you are, they are very motivated and using social media.

They not only do research for tourism or ideas or inspiration online. They also already shared the experience 
while they are travelling with their friends and post this on Instagram, for example, from the beach, feet in 
the sand, what they experience while they are in a different country. This target group will be off course on 
the market for the 30-40 years. It is very important to follow what they are experiencing and developing of 
elderly growing lives. Speaking of it, the elderly people, as you know the first and second world countries, 
people will get healthier, that means they will live longer. The kids are alright and out of the house, so 
people have money and they want to spend it. But they want to spend it in a good way; they want to be 
sure that not only the travel experience is rich and filled. They also want to make sure that the travel is safe 
for them. They don’t want to go to countries where there are dangerous situations happening. They want 
to have a cultural experience, they want to have a relax holiday. Not too much of activities, but they really 
need to know that the product is safe, travel is safe, flying there is safe and so on. They need a very stable 
surrounding and you have to ask yourself, is your product and country wherever you are working for, are 
they speaking to them? For example, is your fund from your website big enough? 

The social traveller, that is perfectly me and I guess you too, I am a 100% social traveller. I am a travel 
blogger, so I post all the time and I am not having vacations anymore. The thing is, if you are a social 
traveller you need to have wifi because you want to stay connected, either with your job, or with your 
friends. If you research for countries and you don’t know where you going to maybe and you want to have 
an inspiration an you find out that in this country or region you only have 2G, you are not going. Simple as 
that, you are not going. Afterwards when you come home you share all your experiences, photos, ideas 
and adventures online. You go as well to trip adviser and leave a comment on how it was. Be sure that you 
look for your product on trip advisor, it is so important. Off course, trip advisor is the place to be where the 
social travellers go to, in the first place. You want to check if the research was correct or that people like 
him/her are really happy with the solutions. We know it all, but these people only go to countries where 
their life is catered for. You will not go to a place where you’re not supported, cause it means where you 
can’t hold hands in public or kiss in public. All these countries that are not thinking about this, they are all 
excluded from their travel plans. Where off course is a very good target group here, the active and creative 
traveller. Those people do not just want to relax on the beach; those people are not going on vacation to 
get a tan. Those are the people who are really exploring a country. They want to get in contact with locals, 
like I do. They want to have an experience what it means to live in that country, they want to speak to 
locals, eat their food, and they want to have a little adventure, not too much, just enough to be in a good 
mood when they leave. I will give you a little example of this, last week I came back from the Philippines. 
My tour was organised, unfortunately, not by the Philippines tourism board, but they outsourced it to ‘tour 

https://www.youtube.com/watch?v=Sh01LyBjZqM&index=53&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo


52 53

The Berlin International Economics Congress 2014 Berlin; March 5th - 7th, 2014

The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org

ACADEMY for 
CULTURAL DIPLOMACY

The Berlin International Economics Congress 2014 
“Global Trends in Creative Economies: Green Industries, Education, 

Entrepreneurship and Tourism as Drivers of Sustainable Economic Growth”

operator’ doing these tours, I guess 25 years. I spent 15 days in the Philippines, my last day was in Manila 
and the city is horrible. I don’t know if you have been to Manila? It is dirty, loud and ugly. It is not a nice city. 
For me as a travel blogger, it is hard to find stories about Manila, but I have learned that there are people 
living at a cemetery. They have left the countryside looking for jobs, or are forced to leave the country side 
and they did not find a place to live or work. That is the reason they started to live at the cemeteries. These 
people moves into those small ‘slums’, they have electricity, water and even some showers and toilets and 
everything like this. When I told my guide, I want to see them, he said ‘No, it is scary and dangerous there’ 
And I said I really want to go, I don’t think the people there are dangerous or want to kill me what so ever, 
so I went there and it turned out, as always, that people are friendly and very open and showed me around. 
It was so touching for me. Everybody is incredibly friendly to you. They are not friendly because they want 
to sell you some stuff but they are just friendly because they are friendly. It is a friendly country with very 
open people. Again, for my readers it is not a fancy thing, it is nothing that you can book somewhere. 

It is about being open and being open to strangers, understanding the people and connecting with them. 
You never know what can turn out from that, it is mostly positive. I think we heard about this, or you will 
hear about this. I have to run to ITB right after this speech.

You heard about the ‘green travellers’, you are young people, so for me, I am 41 now, I have not been 
grown up with all these sustainable subjects and media. But of course it is important now, although I have 
probably the worst green fingerprint, travelling 250 days a year. I try to give back what I can, I try to eat as 
organic as I can and I also support little local shops when I am travelling. But these green travellers don’t 
want to go to countries that are not working with sustainable projects. Again, you have to ask the question, 
is your product like this? Is your product green enough? Or, does it try to be green? If you are already trying 
it is a good way and you are able to speak about this. 

The general question is ‘how to reach and adjust your strategy and working with current trends? How to 
reach these travellers?’ Especially, the question of the target group, as with the people all over the world 
coming to your country, or coming and experiencing your product. Find a very simple answer, your product 
should be good, and it sounds so easy but actually it is easy, because you are and I am. We are sharing our 
experience again. I don’t know who of you is on Facebook? Or Twitter? Instagram? A lot of people… Do you 
know micro bloggers? You guys are micro bloggers, you share your opinion on the world and products with 
your friends so you spread your opinion whatever you talk about on Facebook. You probably do that with 
your vacation to. The thing is, if we, as the industry are forgetting about everybody, then they make a big 
mistake because it is 2014, if you have a bad product, or your product is not good enough to be competitive 
on the market, people will just talk about it. You are not able to hide anymore. This is the generation of 
social media, so people will share their experience. Not only the good ones but as well the bad ones. If you 
make your product really good, you will off course cater the needs of the people, because remember they 
maybe have only 1 vacation a year, they saved the money to go there. So make it good and nice for them 
that are very, very important; because, it is all about communication. 

Back in my days when I started journalism, PR was the one way route. Communication mandate, I am writing 
an article, or I am doing laser show or what so ever. And I had no contact at all to my audience, maybe 
they where writing a letter to the editor or maybe the calling and the radio. I did not really know what 
they wanted from me or they liked my work or not. Now it is a two-way communication. That doesn’t only 
mean for me as a blogger and I am connected of course with my readers, but it means also for companies. 
If your company doesn’t have a human face, if your company is not online, if your company doesn’t answer 
the question that people ask you, or just giving the people the trustworthy information they are looking 
for, you will be gone in a couple of years, or even sooner, because you are not talking to them. If you don’t 
have a human face, if you don’t have a human product, you will not be on the market because the market 

is communication. That is what you have to do, so listen and be responsive with everything that comes 
to you and every way you will see that make yourself the little joke and go for 10 minutes on trip advisor, 
Google for any hotel or offer and see of the hotels are answering towards your question. Me, for example, 
if I search for a hotel and I double check on trip advisor, If I see that there is a complain about something 
and the hotel is not responding back, I will not go there! I know they don’t care, if you care you have to 
be responsive to everything. Be findable or you’re lost. I don’t know if some of you are working closely 
with the Google algorithm. You have to be findable; you must have knowledge of the Google algorithm 
that had just come up. It is called ‘hummingbird’ recently it been a different Google algorithm that was 
mostly focussing on key words. Now it is not focussed on key words anymore, so Bye Bye SIO ‘Stupid shit’. 
It is gone, Google is now looking more for quality content and if you have the quality you are able to bring 
your side for a better Google trend, which means that the algorithm of ‘Hummingbird’ works like this; it 
is more like a semantic search. There is hardly anybody who is as old as I am, but maybe you remember 
the elderly ones handfuls. Maybe you remember when Google started we where all typing in questions 
in Google. It changed into will be gone in a couple of years, or even sooner, because you are not talking 
to them. If you don’t have a human face, if you don’t have a human product, you will not be on the 
market because the market is communication. That is what you have to do, so listen and be responsive 
with everything that comes to you and every way you will see that make yourself the little joke and go for 
10 minutes on trip advisor, Google for any hotel or offer and see of the hotels are answering towards your 
question. Me, for example, if I search for a hotel and I double check on trip advisor, If I see that there is 
a complain about something and the hotel is not responding back, I will not go there! I know they don’t 
care, if you care you have to be responsive to everything. Be findable or you’re lost. I don’t know if some of 
you are working closely with the Google algorithm. You have to be findable; you must have knowledge of 
the Google algorithm that had just come up. It is called ‘hummingbird’ recently it been a different Google 
algorithm that was mostly focussing on key words. Now it is not focussed on key words anymore, so Bye 
Bye SIO ‘Stupid shit’. It is gone, Google is now looking more for quality content and if you have the quality 
you are able to bring your side for a better Google trend, which means that the algorithm of ‘Hummingbird’ 
works like this; it is more like a semantic search. There is hardly anybody who is as old as I am, but maybe 
you remember the elderly ones handfuls. Maybe you remember when Google started we where all typing 
in questions in Google. It changed into key words so we were going like Go+Croatia+coast line+ this and 
that. This is changed again to a semantic search, it is because this little guy here (iPhone), you can ask her 
questions and this is what Google is hoping for to make a Google search findable with semantic words and 
sentences. That is why again, we have to have the answers to the questions and this only comes if you have 
high quality, trustworthy content and then you are findable. The mass is still spending their vacation on a 
beach or a pool. It is not really hard to sell that. I have been working in that industry for a long long time. It 
is easy for us to sell Mallorca, flights are nearly 99% full, and people still go. But for the other destinations, 
if you are not from these countries, your product is not about this then it is your time to shine because all 
the individual travellers are coming an they are searching for different food and want to meet the locals. 
No wit is the time to do something about it. Think local is important. Be smart about your time and effort. 
If you are still investing millions in trend advertising, think again and think to do a little bit on the online 
side and be present there. You can do that with, for example, integrated marketing campaigns. That means 
that you won’t only have a campaign online or on print or on social media but you will have an integrated 
campaign that is serving all these channels and you can achieve much more with an integrated marketing 
campaign, than with a single one. It means also that the bachelor will be higher, but think off maybe one big 
thing or two big things, a year instead of little ones.  I don’t want to scare of the trade magazines that my 
old companies always have placed ads in but it is not paying off. We are not talking to the right audience. 
Talk to the people directly, make it social and be 
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there. Think of having more travel content campaigns, that means have really informative content on your 
side, on your product side. Because again, people will search for it and it would be perfect to lend on 
that side directly. When I was planning to go to the Philippines I was searching about information where 
the Typhoon hit, you remember in December there was a big typhoon, many people where killed, many 
regions have been completely destroyed. German media said that the Philippines had been hit and I had 
no idea where it actually hit. There are hotels and all this. What did I do? I went to off course to the 
demolished side. What did I find? Nothing… Not a single piece of information. It was not up to date; they 
did not mention the typhoon with a single word, nothing to be found there. I had to Google my way 
through; I don’t know how many pages of Google, to finally find a forum in German about the Philippines 
typhoon where you could go and where you could not go. I am so happy that you are young because you 
probably are like me, off course younger, I don’t have the time anymore to read big articles, to spend my 
time researching about information and inspiration. If I am happy to see a video, if it shows me a 2 minutes 
of the atmosphere in a country, of the people what I can expect there and I am not talking about a stock 
Photo or stock videos. I am talking about emotional stuff, real people and real people. The reality like it is I 
will be rather to click on it rather than read it. Many people are like me and many people are like you. And 
think about it, do not give to much information by words, does it more by pictures because simple people 
get lazy. But first, yesterday in the plans for the ITB I was travelling and some of the start ups, they were 
talking about their product and I said Okay, show me that and he send me link and I checked it out and I 
realised the press material for the Start, off course an online start up, it is mobile adjusted, it is like an old 
website, I said ‘what are you doing?’You are talking about being online and you don’t even have your stuff 
on it? It is horrible. Off course, many of those first world travellers they use their smart phones to research 
and even to book. Everything that you buy and everything that you sell alongside all information that you 
have should be adjusted to your mobile phone. 

The thing is, the thing is very simple. I am normally not wearing a suit normally, normally I always where 
jeans. The lesson that everybody should learn is ‘Have a very good product, be findable and play into the 
needs of the people. Maybe if they want to go to the country, and they will grow the millenniums. There 
will be more money, they will have more time maybe and they might spend it in your country so be there 
and be social and be more open. 
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“Thermal Baths, Thracian Wines and the Uniqueness of Cultural Heritage as 
Responsible Forms of Tourism Generating Sustainable Economic Growth”
A Lecture by Deputy Minister Branimir Botev (Deputy Minister of Economy and 
Energy of Bulgaria) 
Berlin; March 5th - 7th

Good morning everybody, I am so happy to be here. I will 
introduce myself in a few words. I am the Deputy Minister of 
Economy and Energy from Bulgaria. I am very glad to be here 
and to try to give some information about the old civilization 
towards our country, Bulgaria. Firstly, I want to talk about our 
narrow springs. Because you know Bulgaria is the country that 
has the biggest concentration of mineral springs in the world. 
Our daily capacity is about 473 million litres, to just compare 
this like from mineral water. We have about 2000 springs with 
terminal mineral water and 21 cities established and created 
by the roman emperors in Bulgaria by the terminal mineral 
springs. Some of them have the name given by the emperors 
like the capital Sofia or like the great emperor Constantinus. 
Maybe to the people regarding their health insurance company 
and suddenly I have an idea to give other points to refresh the 
discussion, this is part of the civilization and this is the very old 
tradition, more than 3000 years old, how to brew the alcohol 
and how to produce wine and brandy. This is the start of the 
Bulgarian culture, the wine culture and the spirits culture. 

Let me now give you some other information about this. This 
could be very interesting because more than half of the treasures we discover every year in Bulgaria, from 
gold to silver, were designated just to be produced and to drink spirits or wine. Treasure towards distillation, 
they used to brew in a copper like today. In the historic sources from ancient authors placed themselves in 
the same theory. That is why the cult of Dionysus, the god of wine and spirits, originate from our country. 
That could be the beginning of wine and has a symbol of birth and eternal life. The insulation of the alcohol 
you drink was compared with the gold. With the insulation of alcohol, you can find yourself in the reached 
state of wine fusion. In that period, the classical word for the grape juice, used by the ancient people, 
Vinum nowadays called wine. In the sources there was found another treasure, the world ‘Zela’, and this 
means foreign identification of a secret treasure drink that leads to deeper insulation and has a high level 
of alcohol. The same word is made in some roman sources; the roman aristocracy loved only wine, horses, 
women and Zela. Zela was fire, flesh, blood and life. It can deliberate souls and diffuse with the gods. Their 
affection for Zela was so big, that Herodosus said that everything is joined between tradition, except the 
sword and the coup for Zela. From the historical data we understand that the tradition Zela was a drink 
with high concentration of alcohol, made from wine and grape juice, there is plenty of evidence from that. 

In Odessa, there is a description of the drink of the legendary tradition ‘King Maron’, which originates 
from Dionysus himself. The king used to mix the drink with 10 times more water and pleasant other things 
from the quarter. The quarter is a special tradition, especially for Zela, this was made from gold or silver. 
The book from Odessa states that the power of the Alcoholic beverage is underlined and it obviously not 

https://www.youtube.com/watch?v=uG9aOq24P44&index=14&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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wine according to our perception from wine, but it is a drink with much higher level of alcohol where you 
fall asleep from straightaway. Ditch trader supplied England with wine from Aquitania, actual Bordeaux. 
They looked for a way to decrease the transport expenses and try to transport concentrated wine with a 
higher level of alcohol that after the delivery in England was mixed with water in order to be drinkable, the 
Dutchman, Gedeman Gautier, was the first to full fill that this idea is linked to wanted wine from the Gerand 
region. After transporting it burned oak in the English market, over there the beverage, which was a good 
brandy, or the first cognac, was mixed many times with water being drank, Gedeman Guatier, who give 
the name to the oldest brandy of the French Cognac. He used an ancient technique by the tradition 1000 
years before. This kind of drink was called brandy wine, which means burned wine, which was made from 
wine and grape distillation. The usual proportion by the tradition to mix the wine is one to three, wine to 
water. Even Dionysus wrote tradition wine was so heavy that ancient Greeks mixed it with three times more 
water and didn’t drink like the barbarian tradition used to do. Anybody could see the difference, three to 
one, or 10 to one for Zela. Most probably Odessa drank Zela tradition, which explains how a giant like him, 
because he was much taller compared to other people. He was able to drink so much but he fell asleep 
along Odessa in his cave. According to the macrobios, another author this time, in the temple of Dionysus, 
in a mountain, the flame was burning and was kept by the tradition and oracles. This mountain was in the 
border between Bulgaria and Greece. The fortune tellers, used to tell them that they were pouring the 
wine. The outcome was predicted with the burning flames. Alexander the Great used to visit that secret 
place before starting his Persian excursion and learned from the oracle under the green place that you 
conquer the east and the west to become great. 

Attention, everybody used to drink Brandy, he knew that only brandy or other alcoholic beverages with 
40 degrees or higher, you can put it in flames, like the torturers used to do. This is not possible with the 
wine. The wine could only put out the burning fire. It becomes clear that Zela is a secret drink. It is a strong 
alcoholic drink, it was the only drink that can contact the fire and change it in a way that it will be drank 
in the future. It is known that the wine and the brandy are products from an absolutely different process, 
the wine is produced from a fermentation of wine, grape and other fruits, a different tradition of making 
wine from raspberries, apples, for example, this is the cider, while the distilled high percentages of the 
alcohol beverage among the brandies is produced by boiling, these information that the first beverage with 
high level of alcohol Zela, it was the prototype of the well known grape brandy, the tradition distillation 
find the true in ancient authors more time. The daughter of Illiard had a conditional answer, the answer 
of honour. In verse 185, of book 23, in honour of Patragos, homer describes that the cards where taking 
for the field hero, Hector. Now this is a quote of Homer; The mystery is resolved, yes in the ancient times 
the secret of distillation and they used it for preparation for variety for the products, such as a jar from 
ambrosia, that means oil of roses, and this can be only produced by distillation of the special roses called 
the ‘Rosa de Moskina’, a fact that can’t be confirmed by scientists, it is a tradition for more than 3000 years 
in our country. We are still producing the rose oil, the technologies for rose oil distillation and from other 
things. This happened in the oldest city in the rose valley. The city is called Kasanmek, the brandy made in 
such pottery is called ‘julowitzka’, it means that this was the first brandy that was produced in that kind of 
pottery, and it has the nose of the roses. 

In ancient tradition they used copper potter for brandy brewery that is still produced today and the secret 
of dial rose distillation. In modern science they give evidence that it can erase scars and heal wounds and 
burnings and these products are still used in Bulgaria. We are the biggest producer of this natural type of 
products. Home had said that the tradition (tradition?) used to prepare and drink beverage mixed with 20 
times more water to better its quality, this happened right before the he became the teacher and mentor 
of Alexander the Great. Seawater can be transformed into drinking water with the use of distillation, as 

well as, tradition wine and other liquids and that can be shown with one process. The evidence that has 
known the process of distillation and all elements of the production, obtaining the alcohol percentages are 
so many that we can accept that the beverage called Zela is the prototype of cognac and also we can accept 
that based on the ancient knowledge of tradition, in an identical way to the well known alcohol beverage, 
have been like all the cosmetics now. 

This is the small story about the traditional tradition, 3000 years ago, in the same time as the books write 
that the distillation was created by Arabian chemists in the 7th century, but we have a lot of prove that this 
could be part of the tradition civilization. This was my short speech.
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“The European Citizens Initiatives: A new Tool: From the European Elite 
to the European Citizens”
A Lecture by The Hon. Dato’ Seri Mohamed Nazri Bin Abdul Aziz (Minister of 
Tourism and Culture of Malaysia)
Berlin; March 5th - 7th, 2014

It is indeed a timely event that tourism has become one of the 
world largest and fastest growing industries. It provides revenue 
and livelihood to national economies and to the global domestic 
population. Tourism is very important for Malaysia because it 
provides employment for more than 2 million Malaysians and 
it is also the second biggest foreign exchange runner behind 
manufacturing. The most important is sustainability and it 
is growing. Why is it important? It contributes about 7% to 
the Malaysian economy. Tourism is the 7th biggest sector 
contributing towards the GNI of Malaysia. That is why tourism 
is important and not just important to Malaysia but to all 
countries in the world. Therefore, I think we all should go as a 
tourist to as many countries as possible, because by doing so 
we actually helping the country that we are visiting. 

So, let me begin by sharing with you the latest frame and 
importance of tourism as a driver of sustainable economic 
growth. The tourism sector is indeed a resilient sector. Despite 
the economic and geopolitical challenges in 2013, the tourism 
sector has shown remarkable progress. According to the latest 
UNWTO World Tourism Barometer, the international tourism 

grew by 5%. From 1.037 billion in 2012 to 1.087 billion rivals in 2013. China, Germany, United States, Russia 
remain the largest tourists markets, so keep it up Germany! For 2014, UNWTO has forecasted growth 
of 4 to 4.5% and the futures of these industries are looking bright. For example in Thailand, despite of 
turmoil in that country, Thailand has 26 million tourist arrivals in spite of what is happening in Thailand 
and Bangkok. They have actually beaten Malaysia, we are number 10 according to UNWTO as most visited 
country in the world but for 2013 we only managed to get 25.6 million tourists while Thailand has got 26 
million despite the turmoil. That is why the future of this industry is definitely looking bright; it is resilient 
as for the tourism in Thailand and the UN world trade organizations long term forecast tourism towards 
2013 has projected an average annual growth of 3.3% of international tourist arrivals for 2010 to 2030. As 
such the international tourist arrivals are expected in Greece from 940 million in 2010 to 1.8 billion in 2030. 
It is important for the tourism sector as a powerful driver for development and economic growth. The 
important points of the huge potential of this tourism sector is generating income and foreign exchange 
to earnings, creating jobs, and opportunities and attracting Foreign Direct Investment. In other words, it is 
tourism without an engine for sustainable economic development. It is of huge importance for Malaysia 
that tourism is identified as one of the 12th national key economic areas under the government economic 
transformation programme, the ETP. It aims towards a high income nation by the year 2020. The Malaysian 
government introduced and planned the 2020 to bring the industry to

greater heights and to achieve the target of 36 million tourist arrivals and 37.3 billion Euro receipts by 2020. 
Several unconventional approaches and ideas have been initiated to develop new innovative products and 
also to re-brand and value traditional products, apart from that, the current policies and strategies are 
heavily focused on are improving and upgrading the tourist offerings and services, enhancing connectivity 
to keep the markets in the tourism sector and to attract future, higher segments. As we go further, there is 
also a need for us to pause and reflect. I believe that for tourism sectors we can continue to fulfill its role 
as a driver of sustainable economic growth. We need to rethink the relationship with the present and the 
future global trends to the increasing expectation needs of tourists. In this field we have identified four 
global main trends that are influencing how we do business. 

The first global mega trend is the creation of the global elite, it refers to the increasing number of high 
income consumers, that are globally willing to spend on high end products and high levels of services, 
therefore several projects that are related to high end products and services have been planned to the need 
of high – end tourists, as an example, our noble prime in Malaysia has launched the ‘Melaka Gateway’; 
Melaka is one of the states in Malaysia, the Melaka Gateway is a major tourist project which will include 
the development of the largest marina of  South East Asia. The historical city of Melaka has to attract the 
port cities. There are offerings that the Melaka gateway will bring in more high-end tourists to Malaysia. 
The second mega trend is a faster pace of life, which refers to tourists who are looking for brief get away 
from their routines, busy city life and the growing urban congestion. This increases the need for people to 
find an escape from city life in Malaysia. Our country is home to the most beautiful beaches in the world. 
CNN has listed 3 of our islands and beaches; the Pulau Perhentian; the Juara Beach and Tanjung Rhu, as 
among the top 50 beaches of the world. These Islands and beaches make a perfect getaway, not just for 
the locals but also for international tourists. The third mega trend is the selective spending by tourists. This 
differs in changes of taste of today’s tourists, which is more selective in terms of dispending. For example; 
some tourists can spend more on accommodation while economizing on food. On the other hand, some 
tourists may look for more specialized holidays where they offer a deeper experience while others prefer 
the traditional leisure form of tourism. What this means to us is that we have to diversify the present 
products and packages to offer a wide variety of tourism offerings. 

The fourth mega trend is the rise of the new market leaders such as China, India and the Middle East. 
From the tourism perspective, the aim is to attract the high heel tourists from China, India, the Middle East 
countries and Russia. Therefore the strategies and plans, that are being formulated to enable Malaysia to 
be ready to attract and receive the wealthy places from those countries with a greater income to the people 
that involved directly or indirectly in this industry. The tourism sector continuously has to reengineer and 
adapt its business model to the customer needs and demands. This can be done by ensuring that those 
tourism policies, product development and the offering connectivity and marketing strategies are in tandem 
with the global trends that are influencing and changing the behavior of the future tourists. Taking these 
global mega trends positively, I have to say that the global mega trends provide tremendous opportunities 
for the tourism industry. I have confidence that Malaysia can achieve its 2020 target. The success and 
attractions have been acknowledged by the ‘Lonely Planet’, which listed Malaysia one of the top must visit 
countries in 2013. It is a must visit country. Malaysia is ready to receive 38 million tourist arrivals and you 
have the 23.8 Euro equivalent of 16.8 billion tourist receipts in 2014. Ladies and gentleman, as Malaysia’s 
experience suggests that the tourism sector can be transformative, not just for the economy, but for the 
society as well. Our home stay model is a good example, where we encourage the involvement of the local 
community in tourism activities, the home stay experience of the tourists, the opportunity to experience 
the traditional Malaysian lifestyle and to increase revenue and work opportunities for local communities.

https://www.youtube.com/watch?v=7l7yCgwKiWs&index=2&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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In 2013, 166 home stays, which offer 4777 rooms for the tourists, have recorded their income of 6.72 $ 
Million or €4.27 Million. Indeed, tourism has been successfully used as a mechanism for the government 
to enhance the livelihood of the population in Malaysia, the principles of sustainability and inclusion are 
embedded in our quest to achieve high income nations by 2020, in terms of national endowments, Malaysia 
is one of the 12 mega biodiversity nations in the world, hence the proportion, hence the protection of the 
environment and promotion and responsible travel to fragile and pristine areas, have the most importance 
to us. We are also committed to address the issue of climate change and environmental degradation. In this 
regard, green tourism is an integral component in our development plans. We adopt sustainable practices 
in sustainable tourism management, and we can say that tourism conserves reserves and protects. Once 
again, the home stay programme, for example, underlines the importance of conservation and better 
environmental management, which helps to enhance the image of Malaysia in sustainable development. 
The tree planting programme within the home stay project is a good example where every visitor plants 
their own tree to mark the presence in that particular home stay, as well as to support the idea of preserving 
the environment and further beautifying the landscape of the home stays. Today, 16,733 trees have been 
planted by the visitors, in this way, you will also like the tourist planted trees to come back in a few years, 
to see how the trees are grown. In a way it is interesting because visitors make a repeat visit to Malaysia. 
Tourism is also known for building bridges and linking cultures among the global community, it promotes 
better understanding for peace and prosperity, given the enormous features of tourism, Malaysia retakes 
our commitment to join the UN deputy and the DTTC to position tourism in the full frame of the national 
global development agenda. On 17 October, 2011, Malaysia was privileged to be amongst the first group 
of countries to join the UN deputy and the DTTC and supporting the global tourist campaigns. Malaysia’s 
prime minister, the honorable Dr. Najib Razak, joined the UN deputy and DTTC globalists for tourism 
campaigns when he received an open letter from his excellence, Dr. Tarik Refi, sector general of the UN 
deputy, to acknowledge the tourisms key role and delivering more sustainable and balanced growth and to 
help the sector, high in the Malaysian policies, in order to maximize its potential. The open letter of lines, 
travel and tourism vary the world largest creation of jobs, a powerful driver of social economic growth and 
development, which is the key player in the transformation to the green economy. We have to pull the 
principles of sustainability and inclusiveness, marketing and promotion under the global brain of Malaysia, 
through Asia, celebrating diversity and further enhance to increase tourist arrivals that tourism will remain 
a key sector contributing towards Malaysia’s quest to high income nations by 2020.

Before I will end my speech, on behalf of all Malaysians, I would like to extend my invitation to all the 
presence here today, to visit Malaysia! We also have a long list of festivals to celebrate the year of festivals 
in 2015; therefore we look forward to welcome all of you in Malaysia. We can contribute towards a 
sustainable tourism and economic growth. Yes we can do it!
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“Stuck in the Middle”
A Lecture by Davide Triacca (Researcher, Centro per un Futuro Sostenible)
Berlin; March 5th - 7th, 2014

As Marinella correctly said, the main purpose of our study, 
rather than providing an estimation of numbers related to 
three-target, was aiming to evaluate the impact of this pack of 
measures had on the different economics of Europe.

In order to do that, it was necessary to consider the fact that 
this pack of measure had on the European competitiveness off 
the industrial sector. We decided to focus on the manufacturing 
sector for 2 different reasons; the first one was that it accounts 
15.2% of the European GDP, when in 2000 it accounted for 
18.5%. The second element that brings us to consider this sector 
was the fact that these particular incentives of the energetic 
point of view. If you see the data on the graph it clearly shows 
that the downtrend of the European competitiveness according 
to official UN data, started well before the introduction in 2009. 
So after 2009 we clearly see a stabilisation in the downtrend 
of the competitiveness loss. We can just assume it’s a case; 
it is not really to do the introduction of the packet. On the 
contrary, as everyone knows, it currently affects the European 
competitiveness. 

Electricity prices, particularly in Europe about 3 times higher 
than in the US, for example. It is easy to understand how much this measure can influence the European 
competitiveness negatively, but this has a positive outcome on the contrary. Together with the introduction 
of the 2020 package, it forced the European industry to invest strongly in the so-called climbing technologies. 
They are the technologies that can support from a practical and technological point of view .As you can see 
from these data related to the number of patent that, Europe as a whole, registered the last few years. You 
can clearly see that energy-technology transport and turbizone pumps are fundamental to obtain actual 
advancements in the renewable technologies. Europe has the word-main-rule. The 2020 package was 
expected to have a positive impact on consumers and on people, not just on industries. 

We have an outstanding example, how much the renewable incentives included within the package 
directly, or indirectly, affects the energy price for the consumer and the final electricity price, well we see 
the most of the data are related to Italy and Germany. When you see, for example, in Italy, in 2008 only 4 
% of the electricity price was related to the incentives towards renewable energy sources, now the number 
accounts to 18 %, so more than 4 times more. In Germany, the initial number was higher, in 2002 the 
Germans used to pay 16.7% of electricity bills to provide support to the renewable implementation while 
now that number doubled. Germans are actually paying 34% over electricity bills to support renewable 
electricity, but the 2020 package was not meant just to support a reduction or a stabilisation of energy 
prices that we have seen, but it was also meant to address other fundamental issues related to the so 
called energy question. I am referring to the energy poverty issue. We can consider the energy poverty

as the share of the population who cannot afford to keep their house warm, if needed. The first picture is 
related to the percentage of people that in the EU member states cannot afford to keep their house warm. 
The second one shows the percentage of utility bills a rise in the EU member states. From these pictures, 
unfortunately, we should understand, consider and think that the 2020 package was unable to produce, to 
overcome the product, so it wasn’t affective in this case. 

Externalities are quite hard to quantify in itself, we try to provide you a couple of key figures in relation 
to this, trying to let you understand, how positive the introduction from the package was. The first one is 
related to the so called “No-Action” scenario, in relation to the climate change. The research question of 
this study, from which we took this simple graph, was what would happen to the word GDP if the climate 
change is on an average magnitude? Well, these data are strongly conservative and it clearly says that 
by 2050 at least 0.5% of the world GDP will be lost, as a direct consequence of the climate change, and 
trust me when I say that these numbers are conservative. Some other really important data, in relation to 
the positive externalities from the introduction of the package, were 2 issues. The first one was that the 
UN mission target is helping and will help to reduce the cost related to the reduction of other polluted 
atmospheres, between 2.6 and 3.6 billion Euros from 2020. In addition to that, we should consider that, 
thanks to introduction of these packets of measurement, 

The European institution was safe between 3.3 and 7.6 million Euros by 2020 as healthcare exponents to 
savings, so given the improving health conditions of European people. Thanks to the introduction of the 
measures, the European institutions will save money to provide our health care. I will provide you with a 
really quick overview of, let’s say, the short-term until 2020, what happened if we try to shift our point of 
view from the short term to the middle long term? What would happen by 2030 and 2040? Can Europe 
still lead the fight against climate change? What would be the cost? In the next few slides we will try to 
provide to present a very brief idea of how the future will be. In the next 30 years. The US is from a practical 
point of view already independent and by 2017 the US will be become the first world oil producer, thanks 
to the massive investment in Shell Gas and Total oil that they have been doing the last few years. This was 
a precise and strong decision that was made from a political point of view that they were following. But on 
the contrary, Brazil put a great investment on not-renewable industry and it is estimated that by 2035, more 
than 80% of the Brazilian electricity will be sourced from renewable sources. 

China is among the world greatest importer of coal but they are still diversifying their energy sources, it 
is calculated from the international energy agency, by 2035, China will invest more in renewable energy 
than Europe, Japan and USA together. This is an outstanding number if you think about it. The Middle-East 
instead, will continue investing in profitable, let’s say, oil industry given that the oil will continue having a 
fundamental rule, even within the mid and long turn.

What is the European agenda in relation to this? Unfortunately, you should say this is Europe in the 
international energy agency projection. The first picture highlights that Europe in the next 20 years, by 
2035, will lose about 10% of the share of global export for energy intensive goods, this provide you the idea 
of this event, if you consider that this sector provide about 20% of the global industrial output of Europe 
and employ about 25% of the Europeans. So you can imagine what it means in terms of impact, of negative 
impact that there is a loss of 10% of competitiveness. Furthermore, if you consider that Europe, unfortunately 
in this case, reduces significantly its greenhouse gas emission, reduces contribution to climate change, from 
about 19% in 1999 to the current 11% to an expected 4 to 5% in 2030. This will provide you the idea of the 
hardness, of the challenge that Europe has to face in order to actually lead the climate agenda, I will quickly 
go to our conclusion, the data we showed, clearly highlighted how the 2020 package and the climate and 
energy agenda in general did not affect the European and social conditions negatively. On the contrary, it 

https://www.youtube.com/watch?v=vJfrsl9aGrg&index=62&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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contributes to build a foundation for a better Europe definitely; more employment; more investment in 
research; less independent on fossil fuels and more healthcare for citizens. Europe truly believes, that the 
importance of fighting climate change and give the world an example, but is it enough?

I will refer to a brief sentence of the EU commission that was, a few years ago, included within this policy. 
The commission said that the 2020-target represent an integrated approach to climate and energy policy 
that aim to combat Climate change, increase the UN-security and strengthen its competitiveness. They 
continue saying, this, the objectives, are also headline targets of the European 2020-strategy for smart, 

This message is that if Europe would be able to rediscover the innovative spirit and the strong political will 
that drove and inspired this green paradigm, the definition of this agenda, we will be able to win this battle; 
we will be able to lead it effectively. The international climate negotiation, there is a strong need for more 
than resolute policies and choices that should be less influenced by a strong, but small group of interests 
and this is the only way to win the future challenge. Very briefly, from a technical point of view, the new 
set of targets that we introduced a few days ago, they definitely go to the right direction but what is 
energy efficiency? Energy efficiency is the most effective instrument that Europe has to reduce its industrial 
competitiveness gap with other states such as the US. You saw the difference, the gap in price. Especially 
in the new member states where the potential for obtaining this energy e fficiency improvement are great, 
we should invest there. We definitely need more harmonisation in our energy policy, it is unbearable, and 
it is unbelievable. Germany has different policies from Italy; are we European or are we Italian, German or 
French? Let me finally say that, I was a student when they were talking about common European electricity 
greed. And trust me, when I say electricity it is not a matter of lack of technology or lack of technique to 
obtain these objectives. It is just a matter of deciding it from a matter of political point of view. Let me just 
close with a provocation that says that we also need to rethink the fuel direct or indirect incentives.

of materials so that they improve the quality and reduce the cost. Higher education institutions may 
use selected MOOCs as elective courses or even as core courses if they feed to their curricula but they 
need to provide tutoring, additional assignments to students if necessary, validation of students acquired 
knowledge such as exams, give credits and so on. So final remarks: I would say that education cannot be 
a massive and cannot be a global industry; students differ significantly. Designers of courses should offer 
appropriate courses to different categories of students. Local higher education institutions know best their 
target student population and they should offer appropriate courses. They should combine OER, MOOCs 
and their own material by doing that and very important they should use their own context and the use 
their culture. Globalization and massification of Education cannot destroy national educational systems but 
this system must offer better and more effective education to their students in order to respond adequately 
to challenges of massive education services offered globally by such as MOOCs so I’m positive MOOCs can 
be beneficial but if we are clever enough to adopt appropriate strategies, thank you.
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The Hon. Dirk Niebel (Former Federal Minister of Economic 
Cooperation and Development of Germany)

It is one of our biggest development projects in Germany. 
One of many projects, which are active in many countries 
and are large scale. There are naturally many projects 
which are as large as six billion hectors squared, and 
are the biggest worldwide. However, I have consciously 
chosen this specific project in Africa, because I think it fits 
in well with the Institute for Cultural Diplomacy. We’re 
talking about a region in the world which for decades, 
indeed, exactly a century ago has been shaped by war and 
conflict. The Kavango-Sambesi area includes five states in 
this project, namely Namibia, Angola, Botswana, Zambia 
and Zimbabwe and its aim is to interconnect existing 
national parks. Each of these states has many breath-
taking and very interesting national parks. Some are not 
really developed as yet, and many as being expanded for 
tourists, however to link these parks has many logical 
reasons.

Firstly, transnational cooperation serves to bring the 
states into communication with each other, and to stay 
connected, and also to get to know different cultures. 
This transnational contact also has an effect on policy. 
Our main partner is, along with the states in which these 
parks are situated, the Southern African Development 

Community (SADC). It is a regional sub-committee of the African Union. The SADC has its headquarters 
in Gaborone in Botswana and coordinates from there the member states in different sectors. Currently 
the Kavango-Sambesi National Park is very much in focus, and the question of how to interconnect these 
national parks in five states, so that they not only serve nature and the inhabitants, but also that they can 
be successfully economically run, since running national parks costs money. A tourist who wants to have 
a look at something, probably doesn’t want to spend hours of his life standing at the border and trying to 
cross. The last time that I tried to cross from Namibia to Zambia, I wouldn’t have even got into the country 
if I hadn’t been a minister, since the border closes at 18.00 and then you have to look for accommodation 
until they open it again at 8 am. The SADC, is really trying to introduce a Univisa, a visa which is similar to 
the Schengen visa we have in Europe, which allows you to enter the area once and then be able to travel 
between the states, without being stopped at borders. It’s a very relevant political project, because it 
could contribute to the easing of relations between the states, and could introduce better cooperation and 
better development for all.

The interconnection of national parks has also another important reason, namely to protect the biological 
diversity of the area. Whilst in Botswana the population of elephants has got so large that in many areasit 
looks as though a bomb has landed and destroyed everything, in Angola, there are hardly any left, because 
their natural paths have been restricted by fences and border fences. Here the concept of the park should 

“Creative Approaches for Simultaneous Secure of Biodiversity, Poverty 
Reduction and Tourism in Example of Kavango-Sambesi-Transfrontier-
Conservation-Area (KAZA)”
A Lecture the Hon. Dirk Niebel (Former Federal Minister of Economic Cooperation 
and Development of Germany)
Berlin; March 5th - 7th, 2014

https://www.youtube.com/watch?v=We4DOZMSYxE&index=7&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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make sure that these natural paths can been rebuilt, so that the natural movement of the animals can be 
restored and that at the same time farmers are guaranteed to be protected, because they are often scared 
that these wild animals will kill their livestock. Here a regular cooperation with the communities who live 
in these protected areas, to find a solution to human-animal conflicts. We can also deal with livestock 
breeding and simultaneously protect them by vaccinating them against diseases from wild animals so that 
the livestock are less liable to catch things. If you use natural methods it contributes to the fact that the 
wild animals do not have a negative impact on the farmers. For example, an elephant can be stopped from 
going into a corn field by composting their dung pellets. That means that animal dung can be mixed with 
herbs and grass that can be lighted, so that they smell so bad to the elephant that they don’t even want to 
go in to the field any more, and so won’t destroy it. This is a perfectly natural defence system that people 
just have to be reminded of. The farmers will be taught how to protect themselves and their produce from 
migrating animals.

In order to protect this natural diversity, we need find ways of protecting animals from poaching and still 
improve the economic capability of these animals for the communities in these areas, since all countries in 
Africa are so varied between regions. Therefore the cooperation of the tourism and civil society departments 
of the state with the WWF, the World Wide Fund for Nature work together on which quotas are biologically 
desirable for particular species in specific regions. These licences will then also be created to that half of 
the license fee goes to the development of the park and the other half of the license fee to the community 
where hunting is taking place, so that the money goes to the hunters, who can then guarantee food security 
for their tribes. This will minimise the threat of poaching because the inhabitants learn that animal tourism 
brings in more money than a poached animal and that the animal that was historically hunted can be the 
basis for nutrition at the end of the day, and then the financial basis for the community will be the further 
development of the park and so this will in turn bring more tourists with it. This concept of cooperation 
between state, civil society and the tourism market only works when the tourism market also invests in a 
way which keeps the natural beauty of the area, and does not bring in mass tourism which just means that 
the area will be damaged. This way of sustainable tourism for development is actually in the economy’s 
interests, and so they also have to invest money in this. The state supports thus, through education in 
the communities, but also through education of the rangers and park managers. We see the professional 
education of people as a very important sector, because park guards etc can fund themselves through 
their own work. This minimises poverty. We also support infrastructure through the building of wild hut 
stations which contribute to decreasing poaching and to activating tourism. We also support the political 
dialogue over state boundaries. That’s a state task. The role of the private sector is to invest, to employ 
the necessary staff in the parks, so that new employment opportunities are created. Obviously advertising 
this destination in Germany and Austria so that people are aware of the largest interconnected protected 
natural area in the world and when all the parks which have been planned so far are interconnected then 
maybe it will also be a good idea to motivate South Africa and Mozambique to join this concept. This would 
mean an interconnected protected natural area which would enable the people who live there to have an 
array of advantages, namely through business opportunities, through the preservation of their biological 
diversity and also their own living environment.

It is in my opinion important to emphasise that this triad of cooperation will only be successful if the way it is 
carried out differs from the past. The way of charitable tourism actually locks people in the cycle of poverty, 
because then the state thinks they do not have to further the development because the money comes in 
anyway. Some build schools, some have built health centres, others have done this and that better but a 
development political elite should work even if the money comes from elsewhere. Theinclusion of letting 
communities on the ground know about what’s actually happening, leads to the fact that the demands of 
the inhabitants to their political elite become stronger. The demand that the politicians in these countries 
should do more themselves for the development of their own countries, rather than relying out on outside 
help is the only way for this. The richness of this region which I have now seen is so immense that that it 
must be appreciated accordingly for the people who live there. That also means that the tourism industry 
which has recently come to the region needs to implement a large number of value added chains. Today, 

it is often the case, and we have to make sure that the creation of value mainly stays in industrial countries 
and that only a small amount is implemented in tourist countries.

I think that the concentration on the joint direction of these national parks, so that they contribute to 
political stability, peaceful conflict resolution and ‘renaturalisation’, in terms of migration paths and in so 
doing creaking a bigger diversity of animals in traditional areas and above all contribute to the fact that the 
inhabitants can create their own perspectives through professional opportunities for marginalised groups 
of society to be able to fund their own livelihoods.

I now want to touch on one last example; a marginalised group of society on the border of Namibia 
and Botswana, the so called bushmen. Bushmen were always marginalised during the South African 
occupation, because they quite literally lived on the ‘edge’ of society, in the Kalahari Desert. There they 
have no education system like we know here, but still have the competencies which can be used to follow 
traces, which they did for the South African Army during the colonial rule, and then obviously during the 
civil war as well. Now we can include these people in this concept of tourism. We are undertaking projects 
in the region together with travel companies who offer tourists courses for reading tracks and actually 
these Bushmen in various areas of these parks take tourists and teach them how to read tracks in two to 
three days. Thus, these people are being transported from the edge of society to the middle, as they are 
using their traditional skills to finance their livelihoods. To coordinate all of these complex single measures 
is a challenging task, to achieve coordinating states, civil society, inhabitants and the economy. In order to 
achieve this, we have to respect mutual trust and allow this to develop, even if we do not agree on certain 
aspects. I think that is also one of the most important jobs of this institute; to learn how you create trust 
with one another, and be able to trust them in spite of slight disagreements, so that it is in the partner’s 
best interest to be open and honest when dealing with you. I think that wraps up my introduction. I’ve 
tried to speak slowly and I’m looking forward to the subsequent discussion. Thank you very much for your 
attention.
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Your Excellencies, Ladies and Gentlemen,

I am delighted for the opportunity offered to me today to 
speak of tourism as a tool or sustainable economic growth 
and, in fact, of how a sustainable economic growth is to 
the benefit of tourism. Tourism is inextricably important 
for progress, growth and poverty reduction. However, 
the link between tourism and sustainable growth is not 
automatic. Many Countries have spoiled their natural 
resources through tourism.

Dear friends, after making a few general observations, I 
will focus in more detail to the case of Greece which is 
in many ways that of a typical, yet also atypical, tourist 
country.

Ladies and Gentlemen, over the last few decades, tourism 
has become one of the largest and fastest growing 
industries. According to the United Nations, this industry 
generates 5% of global Gross Domestic Product and 7% of 
the overall number of jobs worldwide.

Tourism is a basic means for receiving what we call 
“invisible earnings’’ in a modern economy. The economy 
of modern societies can be sub-divided in three distinct 

categories vis-à-vis tourism;

1. Countries where tourism still plays an insignificant role in their economy.

There is, indeed, a wide spectrum of countries which, for a variety of reasons, have not managed to 
become major tourist destinations: they are either remote, unsafe, or not interesting enough as tourist 
destinations.

A look at the list of global tourist destinations will immediately reveal that a booming tourist industry exists 
in just a few dozens of countries: Europe North and South,

Turkey, a few Arab countries, a few more in the far East, North America, Mexico, and a few South American 
and African countries. One should add Australia and New Zealand of course but tourism there is not a 
capital income generator.

2. A second category is that of the fully successful tourist destinations.

The catalogue here comprises countries, Regions, or just cities which have managed to become all-year 
round tourist destinations and which have successfully linked tourism with other forms of economic 
activity. In so doing they have enhanced the economic benefits they derive from being first-class tourist 
destinations. This second list is not particularly long: it comprises just a few, mostly European, countries, 
and afew well-known cities, which have succeeded to attract low, as well as high income, visitors whose 
numbers are evenly spread throughout the year. Countries like Italy, the foremost example, France, Britain, 
etc. and specific cities, like London, Paris, Prague, Berlin, or New York, cities that actually attract the largest 

number of visitors compared to the total number of those visiting the respective countries where these 
cities are located.

3. Last but not least comes the third category: “sun and sea’’, or mostly recreation, in countries which, more 
often than not, offer interesting opportunities for sight-seeing, antiquities etc, as well.

Ladies and Gentlemen, from the rather summarily description above it is easy to see that the various 
countries in the world, depending on which of the three categories they belong, need to elaborate different 
strategies, either in order to maintain or in order to advance their tourist industries: countries which are 
today obscure in the tourism business can, if they so wish, elaborate ways of increasing their appeal for 
visitors and thus in their turn become tourist destinations, as others have done before them. Fully-fledged 
tourist destinations must try to maintain their dominant position in the future also. And middle of the way 
countries, in which tourism is highly seasonal, need to elaborate strategies to expand the tourist season 
and to attract other, and not mostly ‘’recreational’’ tourists.

Dear friends, this three-partite categorization is of tremendous economic interest; for it is obvious that not 
becoming a tourist destination at all, being a fully-fledged one, and being just a ‘’sun-and-sea’’ destination 
offer respective societies comparatively low, full, or comparatively high economic advantages.

One main economic factor, therefore is the success, or not, of a country or City to be a full, partial, or low 
interest destination.

If you are a full, all-year round, destination there is more to it for the economy and the quality of life than 
just tourists pouring in the entire year:

- In fully fledged tourist destinations the working force is generally more skilled and effective, as tourism 
for them is a permanent and not a seasonal occupation. This further increases the attractiveness of the 
country in question, as service is generally of a much higher quality.

- Unemployment in the sector is minimal. In these cases a further economic benefit is the optimal use 
of all sorts of infrastructure: roads and railways, airports and harbours, like in Italy, and unlike Greece for 
example, are good value for money as they are not built to mostly serve for, say, one third of the year; and 
this is even more the case with tourist infrastructures in the proper, or narrower, sense, that is hotels, golf 
courses, aquatic centres and so on.

- Related industries enjoy greater benefits: theatres and operas gain more spectators, shops win more 
customers, agricultural or industrial products sell more of their output, commuter services win more 
passengers, and so on.

The list of economic benefits for countries, Regions, and specific cities enjoying all-year round tourism 
ladies and Gentlemen, is impressive, and practically highly beneficial for the entire economy! It is obvious

that there are collateral benefits also in such cases:

For the overall prestige of a country

For its cultural output

For the flourishing of its regions

For the value of real estate

For its banking systemFor the quality and sustainability of its commuter services, and so on.

In such cases, the countries, Regions, and cities enjoying the benefit of all-year round tourism have but 
one preoccupation: maintaining their status. This is not as easy as it sounds: time-long destinations of this 
sort need to maintain buildings and other forms of infrastructure in good shape permanently; they must 
constantly diversify their tourist product to sustain the constant interest of visitors; and they must, above 
all, keep conditions of political and economic stability such as they would ALWAYS make it safe for visitors 
to keep coming in again and again.

Ladies and Gentlemen, for countries almost totally outside the tourist industry the way to begin is, obviously, 

https://www.youtube.com/watch?v=MPUcE25AUss&index=5&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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promoting the overall visibility of the country; it is only when a country is recognisable as possessing an 
identity, as well as some particular benefits for the tourist, that it can actually start entering the global 
tourist market.

But this strategy can only work when the country in question can offer political stability and safety to the 
visitor, as well as an, elementary even, communications system and hotel and other infrastructures. Still; 
countries rising from almost nowhere to become important tourist destinations abound: in recent decades 
people visit numerous places in the Pacific, in the Caribbean, in Africa, in East Europe and elsewhere.

There is obviously abundant ground for expansion; and it is apparent that successful strategies for emerging 
markets have been on offer and that they hit their target!

Dear friends, in discussing the “middle category’’, that of developed yet not fully fledged tourist destinations, 
I will use the example of my own country, Greece. Greece receives more than 17 million tourists a year; her 
advantages are fairly, though certainly not fully, known:

The most precious and symbolic ancient sites of Western civilization.

A rich Byzantine and religious tradition, as well as many relevant monuments.

A variety of architectural styles in her island and mountain villages.

An incredibly long and varied coastline, 16.000 kms long, the circumference of Africa!

The most amazing and clear waters in Europe.

Alpine mountains, lakes and primeval forests, which very few tourists ever see as they lie outside the 
beaten tourist track.

Tourism in Greece is, alongside shipping, one of the two strongest sources of invisible earnings for the 
Greek treasury. It is, naturally, of paramount importance for the Greek economy, for employment, and for 
Regional development, as many tourist areas have few, if any other sources of income.

Like many countries in this category, Greece, for being fully successful as a tourist destination, needs to 
face the great problem of her tourist industry’s seasonal character. The lack of a more evenly-spread tourist 
season is the main problem in Greece (as in many other medium-fledged destinations) and is followed by 
all other, related problems:

Costly infrastructures, sometimes only used for one fourth of the year. Imagine the mere number of ports 
and ferries required to serve the hundreds of island destinations.

The roads in so many rugged islands and coasts.

The airports in minor locations, but of importance for tourism.

The working force who, in their majority, are seasonal to tourism and not full professionals; this lowers the 
overall level of Greek tourism.There are other negative side-effects also, diminishing the economic benefit:

A great increase in imports, in order to serve to foreign travelers the products they use to consume in their 
own countries.

Environmental damage from construction, the spoiling of natural resources, the neglect of soil preservation 
and expanding forest fires whose damage is incalculable.

The abandonment of agriculture, and so on.

Ladies and Gentlemen, the example of Greece may present some rather rare features but is, nonetheless, 
useful for almost every other country in her category. In speaking of what Greece should do to guarantee 
that tourism fully becomes a tool for sustainable economic growth I am, I believe, speaking for many other 
countries in her relative position.

I will try to be brief and precise. My main premise is that GREECE MUST EXPAND HER TOURIST PRODUCT TO 
BECOME ALL-YEAR ROUND AND, IN SO DOING, SHE MUST LIAISE IT WITH EVERY OTHER KIND OF ECONOMIC 

ACTIVITY IN THE COUNTRY. THUS TOURISM WILL BECOME A POWERFUL ECONOMIC TOOL FOR OVERALL 
SUSTAINABLE DEVELOPMENT.

And I explain: Setting the target of expansion in time, throughout the year that is, means nothing by itself. 
One needs complimentary strategies.

I will describe some.

Developing particular types of tourist products and services: SPA’s, golf courses, adventure, mountains and 
forests, remote island tracking, religious tourism and tours of monasteries, farming and forestry tourism, 
hiking and so on.

The list of what Greece can do in all of these fields, including skiing in winter, and of course sailing for most 
of the year, is long and impressive. She has started; she is doing rather well; but she needs to double her 
efforts.

Decisively introduce city-breaks: Athens and Thessaloniki, as well as Patras, Corfu, Volos, Chania, Rhodes, 
and several other cities, enjoy tremendous night life, good shopping and not only sites and museums.

Athens and Thessaloniki are good European hubs for culture all-year round.

Sectoral policies, new branches of tourism and the exploitation of urban and country tourist resources is 
the answer to the need of prolonging the tourist season.

But there is, in my opinion, another capital target to be met if tourism is to yield all of its benefits:

Streamlining many other economic activities with tourism to the benefit of both these activities and 
tourism.

Agricultural produce and meat production should focus on serving particular tourist needs and specialize 
in the much-sought organic farming.

Participation of visitors in such activities (farm tourism) all-over the country.

Revival of agriculture where it was previously abandoned in order to produce specific highly prized local 
products in many of the islands where agriculture has been Ladies and Gentlemen, Mr Donfried,

I am delighted to be here with you today and to have the opportunity to speak to you. I’d like to begin 
by introducing myself briefly: I was born in Turkey and grew up in Germany, in Bavaria. I am married and 
have two children.Many people might have expected that coming from my background I would naturally 
want to devote myself to migration policy, but in fact I always knew that the area I wanted to focus on was 
children and families. This was firstly because I wanted to spare children the negative experiences I myself 
had growing up and secondly because there is so much scope to shape and achieve things in this area. That 
is why I am also an active member of UNICEF and promote its work.

In Germany much is in flux. Society is constantly changing. Demographic changes in particular confront us 
with major challenges. While the world’s population as a whole is growing rapidly, the reverse is happening 
in Germany. Society is shrinking. Our numbers are declining and in future we will have fewer and fewer 
children in our midst. People are growing older and the average age is steadily rising. But what is really 
new about this demographic trend is not the fact that people are getting older but that we will have a 
completely new stratification of the generations. Up to now we have been accustomed to few old people 
and many young people. This social structure is set to change. In future fewer young people will have to 
find new forms of social coexistence with larger numbers of older people. This requires us to rethink our 
ideas of old and young.

Society is becoming more colourful and the country more diverse. Already almost every fifth person in 
Germany has a migrant background. Cultural and religious diversity will increasingly characterise life in our 
ageing society from generation to generation.

As we ask ourselves what can be done to counter the ageing and shrinking of society, many people call 
for more immigration or a proactive population policy. But these supposed solutions fall short of the 



78 79

The Berlin International Economics Congress 2014 Berlin; March 5th - 7th, 2014

The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org

ACADEMY for 
CULTURAL DIPLOMACY

The Berlin International Economics Congress 2014 
“Global Trends in Creative Economies: Green Industries, Education, 

Entrepreneurship and Tourism as Drivers of Sustainable Economic Growth”

mark. Measures in the area of population policy alone can neither reverse nor halt the developments 
to come. In the final analysis we cannot hold back demographic change, but we can take active steps to 
shape it. abandoned for the sake of tourism, causing environmental degradation. This, and many other 
of my proposals make of tourism a powerful tool of the green economy.This is why it is high time to take 
advantage of new technologies also, be it bio-climatic new type of buildings, solar and other energy power 
supplies etc. It is one more way of advancing sustainability.

Revival of small industry and artisan crafts of quality.Promote the modern and vivid cultural life of the 
country and not only its well-known past. The list is long but the benefits to come will certainly justify 
the effort! It is obvious that tourism has the potential to contribute to sustainable economic growth. The 
case of Greece is an excellent proof of this. This sector’s capacity to generate employment and income, 
as well as a regional economic development, makes it important for economic diversification and overall 
development.

Ladies and Gentlemen, in discussing the power of tourism as a factor of sustainable economic growth, 
I have described the three main categories of countries in relation to the economy of tourism. I have 
analyzed the multifaceted benefits resulting from tourism in fully developed tourist destinations. I have 
expressed my belief in the potential success of many countries now entering the tourist market if they 
follow the right strategies. Last but not least I have presented the case of countries in need of further 
developing their tourist industry. In so doing, I have used the case of Greece, which I know well and which, 
I believe, is useful for drawing wider conclusions for many other countries in a similar situation. And I have 
presented both the fields in which such a development can occur and how it can be linked with economic 
activities favouring a sustainable growth.

Ladies and Gentlemen,The quality of tourism and its survival in many places can only be guaranteed if it 
becomes more and more linked with sustainable economic development in general. In discussing Greece, 
I hope I have made it clear how this can be achieved.

Thank you for your attention.
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The Hon. Dora Bakoyannis
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Ladies and Gentlemen, Mr Donfried,

I am delighted to be here with you today and to have 
the opportunity to speak to you. I’d like to begin by 
introducing myself briefly: I was born in Turkey and grew 
up in Germany, in Bavaria. I am married and have two 
children.

Many people might have expected that coming from my 
background I would naturally want to devote myself to 
migration policy, but in fact I always knew that the area 
I wanted to focus on was children and families. This was 
firstly because I wanted to spare children the negative 
experiences I myself had growing up and secondly 
because there is so much scope to shape and achieve 
things in this area. That is why I am also an active member 
of UNICEF and promote its work.

In Germany much is in flux. Society is constantly changing. 
Demographic changes in particular confront us with major 
challenges. While the world’s population as a whole is 
growing rapidly, the reverse is happening in Germany. 
Society is shrinking. Our numbers are declining and in 
future we will have fewer and fewer children in our midst. 
People are growing older and the average age is steadily 
rising. But what is really new about this demographic 

trend is not the fact that people are getting older but that we will have a completely new stratification 
of the generations. Up to now we have been accustomed to few old people and many young people. 
This social structure is set to change. In future fewer young people will have to find new forms of social 
coexistence with larger numbers of older people. This requires us to rethink our ideas of old and young.

Society is becoming more colourful and the country more diverse. Already almost every fifth person in 
Germany has a migrant background. Cultural and religious diversity will increasingly characterise life in our 
ageing society from generation to generation.

As we ask ourselves what can be done to counter the ageing and shrinking of society, many people call for 
more immigration or a proactive population policy. But these supposed solutions fall short of the mark. 
Measures in the area of population policy alone can neither reverse nor halt the developments to come. 
In the final analysis we cannot hold back demographic change, but we can take active steps to shape it.

As with any change, demographic development also brings opportunities.We must rethink our 
understanding and our expectations with respect to what government institutions and civil society should 
be doing. People will be working differently, living together differently and moving around differently.

In principle we need a whole-of-government strategy which incorporates demographic aspects in all areas 
of policy and combines adaptation strategies intelligently.

In this process the paramount concern must always be to keep in mind the interests and needs of future 
generations. Ensuring that we do not live beyond our means today is one of the key factors which will 
determine the future opportunities of coming generations. We must not live today at the expense of our 
children’s future.

In the various areas of policy we should already be thinking today about what will be happening tomorrow 
and take an open approach to questions regarding the future.

We must use the coming years to adjust to the changes that we know are coming and not wait until the 
challenges become ever bigger.

One of the most urgent problems of demographic change is the shortage of skilled labour which is already 
having an impact in some branches of industry and in some regions. The knock-on effect of the shrinking 
population is that the employment rate is also declining. Workforces are ageing and there is a shortage of 
skilled workers.

To counteract this trend, the Alliance 90/The Greens parliamentary group in the German Bundestag is 
proposing a raft of measures in the areas of the labour market, immigration, education and equality.

We can no longer continue to allow children to fall through the education system, and this will apply 
even more over the coming decades. No talent must be allowed to fall by the wayside. Ensuring the best 
educational opportunities for all is imperative in the interest of justice and of economic innovation and 
sustainability.

Despite having the right qualifications, many women are not integrated in the jobs market. In many cases 
structural obstacles, discrimination and the problems of balancing family and career make it difficult for 
women to access the jobs market.

It is important to dismantle these obstacles and thereby enable more women to participate in the workforce 
as a whole.

There is also an urgent need to improve the integration of migrants in the labour market. Germany is a 
country of immigration; we need people who want to live and work here. If we want to encourage people 
to come to live and work in Germany, we need firstly to dismantle bureaucratic obstacles. Secondly we 
need simplified access regulations and attractive conditions in terms of immigration and integration policy, 
providing prospects for partners and educational opportunities for children.

Immigrants are future citizens and that is how we should treat them. We must emphasize the need for 
integration from the very start, at pre-school level, in schools and in training, but also in daily life. It must 
be made easier for people to come to Germany and to access the jobs market, education and training. And 
this also applies to migrants who are already living here.

In an ageing population we will have to work longer and longer. This means that we must alter our 
thinking with regard to older employees. The labour and skills of older people are crucial to our economic 
performance, and even a modern corporate culture which embraces diversity will not survive without a 
good mix of generations. This means on the one hand that we need to exploit the potential of older people, 
but on the other hand we must enable people to stay fit for work for as long as possible.

There must be age-appropriate working conditions so that employees can stay healthy until they retire. We 
also need a society that actively participates in continuing education. We must promote lifelong learning 
by providing a combination of good advice, time for ongoing education and intelligent funding instruments.

The effects of a shrinking and ageing population are already apparent, particularly in rural areas. A modern 
policy to maintain the viability of rural areas must focus on broadening employment possibilities in 
the countryside and putting in place integrated development concepts. Job creation must be oriented 
essentially to the potential existing in the various regions.

Alongside agriculture this means tourism, the production and processing of renewable raw materials, 

https://www.youtube.com/watch?v=u1S9K9er4cY&index=52&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo


82 83

The Berlin International Economics Congress 2014 Berlin; March 5th - 7th, 2014

The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org

ACADEMY for 
CULTURAL DIPLOMACY

The Berlin International Economics Congress 2014 
“Global Trends in Creative Economies: Green Industries, Education, 

Entrepreneurship and Tourism as Drivers of Sustainable Economic Growth”

the production of renewable energies from biomass, sun and wind, and also the further processing of 
agricultural products. It also includes a large number of small and medium-sized enterprises.

Services and products offered in and for the region as well as regional supply chains help sustain a well 
functioning community and social cohesion. Regional supply chains and business cycles need to be 
expanded and promoted in order to bring regional products and goods to market - think global, act local.

The internet, too, is crucial to the development of rural areas. E-government and easily accessible barrier-
free internet and media services will in future play a key role in rural areas. They can compensate in part 
for the lack of mobility of older people and those with disabilities and help to maintain quality of life, even 
if in the face of a declining population traditional forms of welfare have to be restricted. Connecting rural 
communities to modern communication technologies such as high-speed broadband must be a priority.

We Greens regard these changes as an opportunity to put the economy on a more ecological and sustainable 
footing. Maintaining the status quo is not enough. Rather we must redefine prosperity and progress.

For us one thing is clear: economic growth is not the measure of all things. The fixation of policy on gross 
domestic product has led us astray. GDP says nothing about the important things that make a country 
successful.

Ultimately if growth is bought at the expense of the destruction of the environment and injustice, it actually 
makes us poorer. When it comes to decoupling economic growth and environmental consumption the 
challenge lies in drastically reducing the world’s current consumption of resources. We are campaigning 
for far-reaching efficiency improvements and for a political, social and cultural climate in which this can be 
made a reality.

We need a new yardstick to measure prosperity and quality of life – a new indicator which factors in the 
social and ecological dimension of prosperity. We are therefore calling on companies from a certain size 
up to be obliged, along with their financial reports, to submit sustainability reports including social and 
ecological indicators. In this way we can give economic development a green direction.

Our aim is to create an economy which uses resources sparingly, which develops products and services 
using modern technologies and minimum use of raw materials and energy. This too is part and parcel of 
intergenerational fairness, because it is not right for us to create our own prosperity at the expense of 
future generations.
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MdB Ekin Deligöz 
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Dear Mark and Students,

I really enjoyed being with you these two days. I had the 
opportunity to talk to you yesterday and today. I would like 
to thank you very much for inviting me. It was a very big 
experience for me. I would like to thank the institute for 
this conference which is a really well-timed and important 
conference. It takes place in a very difficult period for the 
whole world and especially for Europe. My approach to the 
speech would have been different a month ago or even fifteen 
days ago or even this morning. I first listened to the news and 
then I came here. I did not know if there was a war going on 
or not. The reason is obvious. There are big events that are 
taking place in Europe and in other parts of the world which 
affect world peace and stability, natural effects of diplomatic 
channels, the world’s opinion and my opinion. We live in a 
period of turbulence, a period where development from an 
obvious process, which it was for many decades, is requested 
by many countries today. Especially for countries like mine, 
Greece, it is a request of vital importance. Today, I am here 
to say a few words about the role that cultural diplomacy can 

play to solve contemporary issues.

In a world where 90% of what happens is disseminated on a daily basis and relates directly or indirectly to 
economic issues in our era of stock markets, it may sound strange and even utopic for people to talk about 
culture and cultural diplomacy. However, if we think a little bit further than our daily routine, we will see 
that precisely this area of human activity is lacking today. It is possibly the most appropriated area if it is 
used in the correct way to surpass many crises, to provide solutions to many international and national 
issues, to contribute to peace procedures, to give incentives for many forms of development, to contribute 
to the welfare of people and the happiness of the modern man. With the term cultural diplomacy we do 
not only mean the actions aiming at the preservation and the dissemination of cultural goods, countries or 
individuals. This more or less happens. We mean the active and coordinated use of this goods and services 
accompanied with systematic and targeted actions to tighten relations between nations and individuals, to 
create development incentives on a national or international level, to promote creative initiatives. 

When I am thinking about what I just mentioned above, images come to my mind that very recently have 
been seen by the whole world at the same day at the same news bulletin and which display what cultural 
diplomacy is and what it is not and what it can offer. The first image concerns the situation in Ukraine 
where obviously misguided political and economic handlings in conjunction with geo-political aims caused 
unprecedented violence and bloodshed and led to turmoil with possibly more serious consequences for 

this country, for the wider region, for Europe and perhaps for the whole world. It is clear that in this picture 
any form of culture is absent. On the other hand the second simultaneous image our world saw is the 
culmination, the implementation and the result of a genuine form of cultural diplomacy. this country, for 
the wider region, for Europe and perhaps for the whole world. It is clear that in this picture any form of 
culture is absent. On the other hand the second simultaneous image our world saw is the culmination, the 
implementation and the result of a genuine form of cultural diplomacy. Now, I will use my capacity as a 
vice-chairperson of the International Olympic Truce Foundation, a foundation of the International Olympic 
Committee. We were at Sochi during the Winter Olympic Games and the million viewers saw the results of an 
activity that is based on and serves principles and values of a form of cultural diplomacy. Ancient, timeless, 
universal values that were born 3,000 years ago in Greece, but that are equally vital and acceptable today 
across the length and the breadth of earth. Values such as the harmonious development of modern mind, 
noble competition, equal participation; values that create mutual understanding, transactions between 
nations and friendship among people. Historically, the story of Anacharsis is well-known. It is a Scythian 
leader who the Athenian legislator Solon hosted in Athens. He could not understand Anacharsis. People 
voluntarily tried so much and submitted themselves to so much physical and mental efforts in order to 
contest a wild olive branch, the price of the Olympic Games; on this olive branch Solon had answered our 
need inextricably principles and values that are more valuable than all the gold on earth, freedom, noble 
competition, participation, mutual respect, solidarity and mutual understanding. 

The use of cultural diplomacy is not always easy or effective. Cultural diplomacy should be used at the correct 
timing and with the required preparation. Cynical interests are those that are primarily promoted and 
collide on a daily basis on a transnational, national and individual level. This creates the everyday situation 
our world experiences today and this cannot be the result in arts or in sport. However, the use of cultural 
diplomacy at times of global or national crises in historical documents did achieve glorious results. Let us 
remember that today’s economic and commercial giant, China, years before buying the largest proportion 
of the world’s global debt and decades before starting to produce and handle the biggest proportion of 
the world’s production of goods, was an enclosed communist empire. The doors of the communist empire 
were opened by cultural diplomacy with the well-known table tennis tournament. Similarly, we should 
remember that cultural diplomacy was primarily the driving force behind Gorbachev’s perestroika which 
led to the final collapse of the Soviet blocks and the authoritarian communist regimes that were dominant 
in the countries of Eastern Europe after the Second World War. However, the biggest and most historic 
example of the application and success of cultural diplomacy is certainly the achievement of Alexander 
the Great. Alexander the Great would have been a simple great conqueror like dozens in history, because 
it is a part of his sword. He did not only use cultural diplomacy, but he also disseminated Greek culture to 
India and vice versa. The various cultures of the people of the East up to the Mediterranean emphasizing 
culture and mixing culture norms Alexander the Great and his successes created a whole historical period 
that still bears his name, the Alexandrian period, a whole civilization which was used as a vehicle for the 
transmission of Christianity to the West. Saint Paul uses cultural diplomacy while bringing the new unknown 
God to the Athenians. Moreover, he becomes deemed of cultural diplomacy since he confesses that he acts 
as a Jew to the Jewish and to the Gentile as a Gentile in order to reach and teach them. The fact that the 
Slavs are Christians, Orthodox today is not due to the sword of the Byzantine emperors who used their 
swords many times, but it is because of cultural diplomacy among the others whether Marsilius Methodius 
spread Christianity and created the Cyric alphabet which is still used today. So history teaches that cultural 
diplomacy is in many cases more effective than any form of violence or enforcement and surely produces 
longer lasting results. 

Education is the broader sense of the term, is the vehicle for the dissemination and consolidation of cultural 

https://www.youtube.com/watch?v=z2h2yHS53FY&index=12&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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diplomacy. Today, the infrastructure that creates and disseminates education is infinite, very fast and 
global. Media, Internet, social networks cannot only instantly transmit information, but also knowledge 
and motives at the same time, at the very moment to the whole world. If someone would come from 
another planet and would experience these possibilities of our world, he would really think he arrived in 
a paradise, but unfortunately our world is not a paradise, but even worse it glides towards hell. After the 
fall of communism, we all believed that we were moving towards a world of freedom, democracy, creation, 
development, prosperity and eventually human happiness. 

Where are we today? 25 years in a world of bloody local conflicts particularly in the near and Middle 
East, in Northern Africa and in Ukraine today. In a world with an unexpected financial crisis that literally 
sweeps mainly countries of Southern Europe, for example my country Greece. The past few years we have 
experienced such a financial and humanitarian crisis that it can only be compared with periods of war or 
unemployment, especially among the young. Youth employment has reached unprecedented levels. The 
middle class has crashed. Poverty is daily hitting more and more segments of population. Similarly, tragic 
situations are being experienced by other European countries such as Spain, Portugal and Italy while it is 
historically almost certain that if this disease is not treated now, it will eventually affect other countries 
which today seem healthy countries. The causes of the crisis no matter how they are explained, and the 
economic aspirins that are offered certainly do not cure the situation. One wonders if leaders like de Gaulle, 
Adenauer, Churchill would deal with today’s crisis in a similar way. 

I briefly tried to outline the importance of cultural diplomacy in human history believing that in today’s 
world it can be extremely useful. The use of cultural diplomacy can lead to a global cultural peace.

Dear students,

After the Second World War, the vision of a united Europe moved nations and people and led first to the 
European community and later to the European Union. This vision, before it was even completed, begun 
to tarnish, to fade and to be questioned. Before it is too late, I believe that we must renew it and expand it 
to make it attractive again. I believe that the European leaders should, apart from economic and political 
models, try to use cultural diplomacy. Now, it is their historical duty. Thank you very much.
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“From Crisis to Creativity: New Approaches in Greece and the EU” 
A Lecture by the The Hon. George Papaconstantinou (Former Minister of Finance, 
Former Minister of the Environment, Energy and Climate Change of Greece) 

Thanks for the invitation; it is a great pleasure to be here. 
And I have to say that having listened to various speeches 
this morning I am struck by the diversity of approaches of the 
different speakers and I will try to contribute to this diversity by 
bringing my own different perspective on some issues that you 
have been discussing. To me it is extremely interesting that a 
congress such as this one looks at real economic issues, on how 
you can go beyond some of the traditional questions that you 
ask in these situations and look at specific cases and industries 
with the green economy, education, entrepreneurship and 
tourism. And I will, as I said, and Mark was kind enough to say 
in the beginning, bring two distinct perspectives. That of an 
ex finance minister and these types are very particular breed 
and that of an ex-minister of environment and energy and that 
is again a very different perspective. What I have chosen to 
speak on, and I would not call it a lecture, it is more thoughts 
on where we are and where we are going, is the concept of 
going from crisis to creativity and I will take my own country as 
an example, because everybody knows that Greece was and 
is in a crisis. It is not alone, it is part of a broader European 
crisis, but we have for many years monopolized the headlines 

as being the most serious case of a country in trouble and in need of changing its ways and finding a future. 
And I think exactly how you do that in a country, that was, and continuous to be in big trouble is a story that 
goes beyond Greece and that has a lot to say about other countries, not just in Europe, but beyond. 

So again, these two perspectives, the first one of somebody who was called in 2009 to have the privilege, but 
also the heavy duty to guide the economic policy of a country in it’s perhaps most difficult juncture since the 
second world war. And a time in which Greece found itself facing the repercussions of mistakes made over 
many, many years, even decades that had to be dealt with now, immediately in a very difficult way faced with 
immediate bankruptcy and having to take some very, very tough decisions. The country at that point was 
facing a multitude of deficits, the obvious ones, were the fiscal deficits, sixteen-percent of GDP. The second 
obvious one, was a competitive deficit, the country was importing more than it was exporting, having an 
external account deficit of 16%, but there were also other deficits, there was a credibility deficit, nobody 
would believe what we were saying and part of that had to do with statistics and data that were false and some 
deeper deficits, institutional deficits had broken social pacts. Without it you cannot really move the country 
forward, when citizens do not trust politicians, do not trust what is happening, therefore they are not engaged. 
Also a deficit with our own productive system, we were producing wrong things for the wrong markets and 
therefore we were completely out of tune with was happening in the rest of the world. Now this was obviously 
Greece’s problems, but at the same time Greece’s problem showed the broader European programs, because 
the EU was caught like a hair in front of the headlights. It was not expecting this to happen; it did not have the 
tools to deal with it. It thought that in the Eurozone everybody faces the same risk, nobody is in danger of 
defaulting, therefore this problem should not really arise, but it did. And when it did, everybody scrambled 

Berlin; March 5th - 7th, 2014

to findsolutions and the solutions were not there. We had to make them from scratch and that was part of 
why this was such a dramatic period. So that is my first vantage point.

My second one is a much more fun one and that was being in charge of the energy & environment agenda 
in Greece and I say it is a much more fun one, because there you deal with the real economy, there you 
deal with issues of how you can help push renewable and change your energy mix. How you can look and 
position your country in the big geo-political game of grassroots and whether you have any hope of your 
hydrocarbon potential, just like Cyprus or Israel did. Or closer to home, what do you do about the garbage, 
waste management issues. How do you push recycling? How do you get a society which is not used to this 
to change its ways and create a whole industry out of it and rather than sort of exporting your garbage, 
which is unfortunately what the country was doing to think of innovative ways of using other peoples 
garbage to generate energy or wealth. So the challenge, and I will try to use these two perspectives to 
address it, is how do you take an economy, a country, which is in a deep morosity where people have lost 
hope about the future, where yes, after a lot of hostility and a lot of difficult decisions, after three to four 
years that you are running a primary balanced budget, meaning you are not spending more than you are 
earning and you finally have a balanced external account, but at the same time you have lost a quarter of 
your GDP, the biggest drop in any country since the US depression. You have got 29% unemployment, more 
than 1 in 2 people below the age of 25 are out of work and there is what I called before this broken social 
compact, meaning people just do not trust the political system and this gives rise to the extremes. We have 
one of the biggest, unfortunately, Nazi-parties in Europe at the moment in fighting elections. So how do 
you manage to rebrand the country to the outside world, but again instill into the citizens a believe that 
they actually live in a fantastic place, with a lot of potential, with great people, which has been failed by 
its political system and its institutions, but which can actually, with a bit of help and a bit of work manage 
to get out of it. Manage to get out of it with the help of its friends, with the help of 240 billion euros in 
two bailout packages, with the help of the biggest debt haircut in global history over a hundred billion in 
debt. But also with a very tough creditors, with people who have lent the country huge amounts of money, 
but also expect the country to continue changing and will monitor that change and will therefore make 
themselves very unpopular in Greece, because they will ask for things which are often fought and debated 
and which are difficult to accept by people who are used to work in a different way. 

So that is the environment which you are working with and in that environment you are trying to figure out 
a method. How do you do this? Do you come up with a big plan? Do you come up with a grand design that 
says: this is the 10-year plan for the country? This is where the country should be focusing on, it should be 
doing A, B and C and we are now going to put all our resources there. Or do you go a completely different 
way, work from the bottom-up, looking at very specific good stories, success stories, people who have 
against the odds managed to do something for themselves, who have gotten up by pulling their bootstraps 
and managed to be successful, not just in Greece, but internationally. The answer is of course that you do 
a combination. You cannot do only one thing. You try to have a combined approach, which has got to be 
long-term. A country does not change from one day to the next, but that has got to also show immediate 
results, because you need to show people who are disappointed and extremely unhappy and extremely 
pessimistic about the future that it will not always be like this. It has got to inspire, it has got to look at the 
unemployed young guy, who thinks that there is absolutely no hope and show him that he cannot expect 
the state to give him a job. That is finished. He cannot expect to be on the door all his life, but if he actually 
tries to take charge of himself, it is not going to be easy, but there will be some potential for him. 

So if you look at the big picture, because I think it is important to start with that. Often people ask me, ok 
fine, you did a lot of tough work, Greece is now on a fiscal sense much more responsible, but what will

https://www.youtube.com/watch?v=Cv9FLiGx9Sk&index=67&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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Greece produce in the years to come? What would a small country produce like that? How can you sustain 
a livelihood in this country, which has no huge natural resources, except if we find huge quantities of oil 
and gas? It is a little bit outside the core of Europe, so what will you guys do. This is not the question that 
is only about Greece, I was interested to hear before one of the questions to the Dutch speaker, saying the 
Netherlands is a small country, what can they do? What is the comparative advantage of a small country in 
the periphery of Europe? The answer is it has got some traditional comparative advantages and it cannot 
throw those out and go and create new ones. The traditional ones, the first thing that comes to every ones 
minds of course is tourism, it is a beautiful country. Culture, it is a country with heritage and history and 
combining these in innovative ways and I will come the some examples in a moment. But, then obviously 
these are important and we are rediscovering them now. We are expecting two and a half million German 
tourists this summer for example. But that is not enough; you need to create new advantages, because 
you cannot simply rely on what you use to have, even if you rebrand this. And the new advantages can 
span a very wide area, thank god for the new technologies which allow a young person in Athens to create 
an application, which will be sold internationally and nobody will know where its maker resides or where 
he went to school. So anything from IT to logistics to health and education services for the broader area, 
you name it, the country could do it. So if you are trying to rebrand you have got to somehow identify 
those kinds of areas where you can potentially be good and there is no shortage of studies that have been 
done. There is an excellent study by McKinsey for example, which has looked at some of the key sectors 
which could drive growth and increase it in the next few years. I already mentioned tourism, but tourism 
in a different way, not your classic mass tourism, tourism which is of a niche which looks at high quality 
services. Actually in my family we have a bit of a focus on that, as my wife writes travel books for small 
interesting hotels in Greece. You have energy, where you have obviously the sun and the wind. But then 
again there, if you overdo it, or if you have the wrong incentives in place, you end up with footing a bill 
to push solar energy which becomes unsustainable. Just like in Germany, the government has seen when 
they cut subsidies for solar energy producers; you have had the same problems in Greece. You have got 
aquaculture, those of you that do not like salmon, but like Mediterranean fish, which is infinitely better, 
will probably be eating Greek fish. We are the biggest fish farming country in Europe, by far. It is more 
likely that if you buy sea bass or some similar Mediterranean fish it is Greek. Specialty foods; we like to 
think that there is no better honey in the world then Greek honey, same with yoghurt, but again you have 
got to market it. Because in the US the great success story was Greek style yoghurt by Chobani, which has 
nothing to do with Greece, but was using a Greek word and the Greek heritage to produce and conquer 
the market while real the Greek producers of real Greek yoghurt where sleeping. So you may have the 
comparative advantage, but no be using it. Generic pharmaceuticals, an area where you have some great 
companies that are manufacturing generics much cheaper than the ones produces by the big pharma’s and 
the increased demand throughout the world, generics is the fastest growing pharmaceutical worldwide. 

Half of logistics we happened to be in a conference in a geographical area that links a number of different 
continents one of the biggest Chinese investments is actually in the port of Piraeus which is being used 
as a hub to send into northern Europe products shifting from china as well as other products that people 
think less of, such as medical tourism or education services. Now I know that some Greeks in the audience 
will think Greek education as an expert is sometimes difficult to comprehend but actually you have some 
I taught a post-grad course in a Greek university where most students were Indian and had decided to 
find a university in Europe that deals with EU policy and how policy changes if you think of it in a digital 
environment. So, loads of opportunities so how do you get these off the ground? How do you manage to 
pass from a grand plan and design? To be able to answer these you have to have 3 prerequisites; one is 
people, second is money and the third is the broader environment. Let’s take each of these in turn: people, 

if you walk around Berlin you will stumble across a shop called COCO-MAT it is a Greek company with shops 
all over the world even in China, they sell mattresses those of you that have the pleasure of sleeping on a 
COCO-MAT mattress you will notice the natural fiber they are now sold in the Hilton chain internationally. 
We are amazed that the simple idea by a guy who had absolutely nothing to do with mattresses when he 
started has managed to become a global brand that basically capitalized on the need the advanced world 
for a new type of mattress which is based on pure ingredient s and natural fibers. The company is now gone 
beyond mattresses and is looking at a whole new way of life basically, it has branded itself as a lifestyle 
company. A person who just decided something from scratch ahs managed to make something unique out 
of it people who took very simple ingredients from the Greek country side, from the mastiha tree which 
is the basis for chewing gum and they have created cosmetics out of that and are selling these worldwide. 
Companies such as ‘pharmaten’ or ‘raycap’ are fantastic companies. A company called ‘persado’ which 
basically looks at Big Data and tries to unlock the DNA of selling online is being funded by some very big 
US funds, so you see the idea’s are there and the people are there. These people manage to overcome 
difficulties and go from nothing to having a company that works worldwide. But you can’t stop simply 
relying on having people whose DNA and urge is enough to be able to overcome somehow, you need 
to support these people;  how do you do it? You do it with money and in an environment that doesn’t 
stifle this kind of creativity and innovation, it actually helps. Money well, anyone who knows how and has 
looked at how you take an idea and turn it into a global company knows the difficulty we have in Europe 
to do exactly that. How many Facebooks are there in Europe? How many Windows or Macs were born in 
Europe? It’s no accident that they were born where they were born. You have a whole institutional design 
to deliver capital in an environment that is conducive in the US that you do not have in Europe and much 
less in Greece.

So if you look at the Greek case and at Greek banks, they have no money to give and foreign capital looking 
at the country and thinking maybe the political risk is still too high so it is urgent in this case to be able to 
not just have 10 good examples from someone like me because if you hear talks like this then you will see 
the same 10, 20 companies being mentioned so how do you go beyond these guys to be able to grow but 
also many others. You need to be able to create this microcosm of financing  which the us is doing so well 
with venture capital firms and to create it and put it in place in Greece as well as more broadly in Europe, 
because we are failing in Europe as a whole. Finally in the context you can think of public money as helping 
the EIB, the European Investment Bank and the EU Investment Fund have some great new tools like the 
JEREMIE funds which helps such companies, but these are very few and they can only be an addendum to 
basically help each one to help the global capital pull focus on specific areas.

Finally, the broader environment; money is all very well if you can get it, but for these companies and for 
ideas to be able to be translated into successful ideas you need some things which we got badly wrong in 
Greece, stable clear tax environment, you need a functioning public sector and more to the point apart from 
these kind of macro institutional things you need some cultural traits which until now have not been there 
in Greece. Again the speaker before mentioned something which I think is very important and true for us 
all in Europe and Greece; which is the fear of change. The lack of a positive attitude towards risk taking and 
unfortunately in Europe in general  but perhaps more in my country, we do not only seem to be lacking but 
also taking steps backwards. You see it in the political world in terms of people’s attitudes towards Europe 
making the necessary next steps to integrate more, to open more to people from outside of Europe you see 
it reflected in some electoral results and the rise in extreme partisan, the fear of immigration and wanting 
to close Europe rather than opening it. You see it within individual countries, the way that we kill every 
innovation and kill every new entrepreneur and we put all sorts of obstacles rather than embracing them

I have no answer on how you can change this from one day to the next; its cultural trait and its part of what 
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makes Europe. The US has it in a different was because it is part of what made the US the US but this is 
something that we need to work on and we need to work by example, changing our education system and  
being much more afraid of an open education system that is willing to give chances to people who haven’t 
gone to a good school, don’t have the connections and who aren’t born into money in the first place. 

So let me close with some concluding remarks, there is a great expression which is ‘it’s a shame to waste 
a good crisis’ and it’s true. We have gone in Europe and certainly in my country an extremely traumatic 
period where we have had to reevaluate many things and there’s 2 ways of approaching this: one way is 
to basically convince yourself that you know reach the peak and it’s all downhill from here and salvage 
whatever you can from here and to me this is a disastrous choice.  Europe and I think that especially in my 
country has tremendous potential in terms of its people its abilities and its place in the world. But to be 
able to realize the potential you have to take the crisis and as the phrase has eternal opportunities to do 
that, but to do that it will take some pretty courageous decisions and some of these decisions are purely 
political and some decisions have to do with peoples mind sets and changing those and I hope that this 
event day is going to have a small contribution in that direction. Thanks very much. 

“Presentation of the Democratic Republic of Congo as a Tourism 
Destination”
A lecture by The Hon. Amb. Clémentine Shakembo Kamanga (Ambassador of the 
Democratic Republic of Congo to Germany)
Berlin; 5th - 7th, 2014

I can see that in 2014 we have more participants at the ICD. 
Congratulations Dr Mark, ladies and gentleman, Members 
of the Parliament, it’s a big honour for me to be here today 
and to share some information regarding the creativity 
in the DRC. And also for the women; in two days we will 
celebrate the women national day. So please accept today 
my congratulation for that. We would like to thank Mr 
Mark Donfried, president of the ICD who wanted us to be 
part of this reflection today. The creativity of the economy, 
education, entrepreneurship and tourism as a driver of 
sustainable economy: the case of Democratic Republic of 
Congo.

Ladies and gentleman, the sustainable economy in Africa is 
a very interesting topic indeed taking into consideration its 
relevance in Africa. Africa has serious problems of all kinds 
on which we will come back to later on. It is important before 
discussing our theme of today to give a small framework so 
that we’ll have an adequate perception about what we are 
going to discuss. 

The first point will be the framework; the sustainable 
economy is one that assumes that development meet the current needs without compromising the ability 
of future generation to meet their own needs. So the sustainable economy is not a balanced condition, but 
rather a process of change in which the exploitation of resources, the choice of investment, the orientation 
of technical development and the institutional change determine the basis of both the current and the 
future need. 

The second point will be the creativity of the economy as a driver to a sustainable economy. The creative 
economy which includes audio-visual products, design, new and media, performing arts, publishing and 
visual art is one of the booming sectors of the world economy, in terms of income generation, job creation 
and exports. In the Democratic Republic of Congo, the economy is going very well; even if it’s still a few 
difficulties relative to some non-economic factors. We continue to see the proliferation of medium and 
small enterprise in the field of visual and audio entertainment with thousands of musical groups and 
popular drama groups through the country. Gradually it has been noted that the appearance of the film 
industry in Congo is long standing with particular documentaries and older films. The television channels 
and registration are pumping up everywhere across the country with several creeds; some are regarding 
religion, some are political, other cultural or a gathering of all this. We are also witnessing the explosion 
of the publishing industry in particular with a multitude of headline appearing in the DRC. This area is in a

https://www.youtube.com/watch?v=LWA1c-9-Q_s&index=51&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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period of building so far as it’s still mostly concentrated on the newspaper publishing, while it may extend 
to the printed media and all these sectors. Here I‘d like to let you know that we have a very nice experience 
of free expression. Because everyone can have his newspaper, daily newspaper, publishing what he wants 
to do, publishing regarding the political side and the business. So I think in this matter the Congo has 
improved itself. Whilst this sector has not yet generated expected revenue, it’s clear that it’s an important 
part of the Congolese population. Kinshasa for example is a newspaper that you can read without buying. 
Because there is some place in the public street where someone can put all the newspaper and then people 
can come and read and make comment.

The third one will be education as a driver for sustainable economy; education is the basis of development 
of human society. It is inevitable that a society that expresses the need to move to a sustainable economy 
can adapt its education system to meet the challenges to sustainable economy. The DRC is doing all one 
can to observe this rule somehow by incorporating the academic curriculum. The lesson and option that 
highlight the need to preserve the biodiversity ecosystem; at the university level, teaching and options 
have been integrated into almost all faculties with by example the University of Kinshasa, the post graduate 
school of regional development and integrated management of tropical forest and territories. I ‘d like to 
let you know that in Congo we have a lot of school so called ; “école d’intégration régionale”, so every 
African can come there to observe the biodiversity system  and experiment all the biodiversity systems and 
climate change; It is the same at the secondary and primary schools where programs have been adapted 
to achieve this goal. Far from this, a more slogan the Congolese education system trains through the actual 
management for a sustainable economy.

The fourth point will be entrepreneurship as a driver to a sustainable economy. Entrepreneurship developed 
by the economist Joseph Schumpeter refers in a general way the ability to build an enterprise. And when 
it is combined with the sustainable economy, green economy, this simply gives a good result. Companies 
are able to meet the ecosystem. Ladies and gentleman, honourable Member of Parliament, in the DRC, 
there are several whole sectors which are mobilized to preserve the environment. The tourism sector for 
example is now managed so as to preserve the ecosystem; the agriculture sector including forestry and 
fishing and most importantly for the preservation of the global environment, the energy sector is not left 
with one hundred thousand megawatts representing thirteen percent of the global potential of the hydro 
power related to clean energy. It is clear that efforts are still needed in many sectors of our economy. Even 
in the mining sector and hydrocarbons sector. The Congolese government produced legislation, facilities, 
and regulated business; often with the cooperation of international organizations or some state in respect 
of biodiversity. 

The last point will be tourism as a driver of a sustainable economy. A country with high tourism vocation, 
that’s the DRC. The DRC has enormous potential in this area in which it manages while preserving the 
ecosystem and all of this can be observe in particular to several things: 

The first would be the diversity of wild life: We have 7 national parks; 5 of which are classified by UNESCO 
as world heritage. We have 57 reserves and hunting areas hosting large and small African animals, and 
endemic species, the okapi, bonobo and the white rhinoceros. To see the okapi, the only way is to go in 
Congo. We have also 3 botanical gardens and 3 biosphere reserves. Another point is the multiplicity of 
cultural and historical sites scattered in all province. The origin of this natural site the specify of natural 
asses characterize by the abundance, beauty, Congo River, falls and countless more attractive. Every year 
the Congo have at least more than 1 000 European and Asian people going only to visit Congo river and to 
see the falls because it’s so beautiful there is no way to bring it here for you. The opportunities to access 
several areas and tourism markets from inside as outside the country, the opportunity to develop several

forms of tourism and produce large scale service to develop a paradise that has not yet revealed all its 
emergence, ladies and gentleman, for the moment our government and our state, our President, Mr 
Joseph Kabila who is one of the youngest presidents in the world, are writing a very good legislation for all 
of you, for tourism, for infrastructure, or school, for everything.

In conclusion, we can say that the most striking result in the sustainable economy depend on the effort for 
the preservation of the biodiversity, cultural diversity, the promotion of knowledge and gender equality. 
Yesterday we had the 2nd forum for women in Congo but it was only for the Francophone speaking 
country. But anyway they talked about the gender, they talked about the young people going to school, 
they talked about more women in the school and the work area; the national use of mineral resources to 
combat climate change, to prevent natural disaster, but also to work on a way to reduce poverty. All of this 
should naturally goes through the peace and the human security as well as the acquisition of a responsible 
sustainable life style. But regarding the DRC efforts are still needed, particularly in political, economic, 
social and cultural matters. Our country is struggling to find the most appropriate solution to its problem. 
It release on the contribution of all of you and of the international community. 

Thank you very much for your attention.
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Thank you very much for the introduction, indeed I am 
very pleased to be here. And I always enjoy being here 
and I also enjoy being in Berlin. And my presentation is 
as you can see about Shell. And to be more specific, it is 
about corporate social responsibility and Shell and then 
specific on the case of the Niger Delta. 

My presentation will focus on the main question, 
which is: to what extend is Shell performing corporate 
social responsibility in the Niger Delta? And this is the 
following outline I have; first I am going to look shortly 
at the definitions of social corporate responsibility, then 
the Niger Delta where Shell mainly is situated and then 
the connection between Shell and corporate social 
responsibility in the region. Of course we are going to 
look at some controversies as well, at the end I will try 
to provide a solution and of course at the end there is a 
conclusion. 

Basically I chose this topic because there is a lot of news 
about Shell and also particular in the Niger Delta. And I 
think this area is very good to picture corporate social 
responsibility because it is, if it works, you see that it 

works, if it does not work, you will very definitely see that it does not work. So let’s start with the definition. 
The main definition is from the Business Dictionary: ‘It is a company’s sense of responsibility towards the 
community and the environment, both ecological and social in which it operates. Companies express the 
citizenship: One: through their waste and pollution reduction processes; two, by contributing educational 
and social programmes, next to their business activities and three by earning adequate returns on the 
employed resources.’

Following this, in the seventies there was a Prof. Friedman who wrote in the New York Times in 1970 
about corporate social responsibility is basically focussing or is a way to focus for a business to maximize 
profits and also to focus on the stakeholders and not focussing on the social goal behind the business. So 
it is basically to get more profit and focus on the stockholders. And there are of course some challenging 
definitions against which have been written down by McWilliams and Siegel say that actions that appear to 
fuel some social good that goes beyond the interest of the firm is mostly required by law, otherwise it would 
not happen. So you have on one hand just business interest and on the other hand you have definitions 
that say there is indeed something more than only getting more profit, there is indeed, businesses have a 
responsibility to the rest of the world and we should focus on that. 

As we move on in this presentation, I want you to think like what is Shell doing; is it more going for the 
profit or is it indeed really establishing a better world in the Niger Delta? So let’s move on to the region. 
First Nigeria, the country of oil; since the 20th century mostly in the sixties of the 20th century Nigeria 
became dependent on oil and even in the eighties it was totally depending on oil. Although they have a 

lot of oil and you would say a lot of wealth, this wealth is very uneven allocated through the country and 
where the oil is situated is in the Delta region which you will see here, the coloured states of the Nigerian 
country, the south, there is where the oil is mainly situated. Of course there is also where Shell is situated 
which brings us to the Niger Delta and here is some general data about the Niger Delta and which gives you 
a picture also about the problems which are there. It is kind of the size of Portugal but it is 50% swamp and 
it is a tough condition to work in and also for the people to live there. The population is 3.1 million and 23% 
of the total population and this is growing, 3.1% per year. Because people are very poor on the countryside, 
urbanisation takes places here as well, as in many other parts of the world. Since people have come into 
the city and there is no economic growth or what so ever, they won’t get a job and they will even come into 
a more negative spiral, which does not help, so this is kind of the situation. 

Now, let’s move on to Shell and the Niger Delta and the connection between those. As I already said, oil 
is very important to Nigeria and of course then Shell plays also a very key role in the Nigerian economy. 
In 1958 it was the first private exploitation and nowadays it both exploits oil onshore and both offshore. 
This presentation will focus more on the onshore exploitation. If we talk about Shell and the Niger Delta 
you should also focus on the Shell Petroleum Development Company of Nigeria. Shortly, the SPDC, which 
is the operated of an incorporated join venture which consist out of the NICP, it is the Nigerian National 
Petroleum Company, which has 55%, Shell has 30%, TEPNG, a subsidiary of the Total Company and AGIP is 
5%. The production capabilities of the SPDC are capable of producing 1 million barrels a day. 

Now the economic impact; basically the largest economic impact that Shell has are through royalties and 
taxes. The SPDC has contributed about 42 billion to the government in the past 5 years, 2008 to 2012 and 
the federal government receives about 95% of the revenue after costs from the SPDC joint venture. Also 
because other economic benefits are that SPDC creates 6000 jobs which deal with Shell directly and 20,000 
indirectly, and most of them are Nigerian. So it actually provides work for the Nigerians, although of course 
when you see the large population of the Nigerian Delta, it is of course providing employment for that 
many but it is for some. Furthermore, next to this, the Shell Company or SPDC awards contracts to Nigerian 
company’s worth of almost 2.4 billion in 2012 and this is 64% of all the contracts that were awarded in 
2012. Furthermore, Shell also uses local manufacturing goods and services which also create more jobs. 
Spreading the wealth, the four producing oil states, which we saw on a map, four of them they produce, 
they have 10% of the population and they earn a third of the revenue and this is of course kind of a bad 
allocation. Shell saw this and they initiated and sponsored the Nigerian extractive industry transparency 
initiative. What it basically does is focus on where the money of the government goes to the different 
provinces and also where the money from the different oil companies goes to the state. So it makes it more 
transparent. Although it did make it more transparent, after 50 years, Shell has not been able to change the 
welfare, there is still bad allocation of the profits. 

So next to this economic influences, Shell also, we are going to continue more to the social responsibility, 
focus more on community development. So the first thing Shell does is actively promoting projects in 
the Niger Delta, supports small businesses, agriculture training, education, healthcare, … In 2012 Shell 
operations contributed over 178 million to the Niger Delta Development mission. This is required by law as 
well. So they need to do that. The SPDC and the SNPCO, the SNPCO is the offshore part of Shell. They paid 
169 million of his profits into federal government education fund and they total investment of the past 5 
years, again from 2008 to 2012, is 635 million. Also SPDC provides running water in the region and invest in 
electricity; they built school and award 3.000 secondary and university scholarships every year. The SPDC is 
creating microcredit programmes throughout the Niger Delta and it also creates healthcare centres helping 
250.000 people a year in the country. 

https://www.youtube.com/watch?v=5I_3cUCg_II&index=66&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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The next thing we are going to focus on is that they also created new model of development in the Niger 
Delta region, which started in 2006 and it’s called the global memoranda of understanding and this is 
basically, it gives communities a greater control over their own development. So they can pick their own 
way, where they want to go in the future. So basically on the first place are the interest of the community 
and then the interest of the funder. This is done with a secure multiyear funding and access to development 
experts, which sounds quite nice but of course it is hard to point out the results here I think. And the 
communities identify their own needs, which I said, and they can also decide how the money is spent and 
how projects are implemented. 

Now let’s turn to the controversies. Because this sounded very positive and in a way it is positive because 
Shell does do something about the social environment there and they try to improve it. However there are 
controversies and they should not be denied; first of all there is the environmental damage which is said 
by some people to be devastating. I want to give you an example, in 2006 there was a research done by 
the Niger Delta National Resource Damage Assessment and Restoration Project and it is an independent 
team of UK scientists, American scientists and also Nigerian scientists. That report noted that the Niger 
Delta was one of the most contaminated regions in the world where oil was exploited. And also this region 
is one of the ten most important wetlands and marine ecosystems in the world. Furthermore the effect of 
this environmental devastation is that, of course the people who live there, which I say again, the dense 
population is very high, people are very poor, so 75% of the people rely on the waters of the Niger Delta. 
And also the fish that get contaminated, they swim not only swim in the Niger Delta but they swim further 
in western Africa countries so it is not only the Niger Delta, but the problem is way bigger. This is a big thing 
and it should not be denied.

Then the second one is the Ogoni crisis, which took place in 1995, which I think is a very important 
controversy because it states both the environmental damage problem and the allocation problem of 
wealth. The Ogoni tribe, or the Ogoni people, they were frustrated about this environmental damage 
and also about the poorness of the allocation. They revolted against Shell and they occupied the working 
areas of Shell and Shell had to pull back from the Niger Delta in the nineties. But what happened is the 
government of Nigeria actually attacked the Ogoni tribes, the villages and everything and even the leader 
of the Ogoni tribe was eventually executed which led to a lot international, like astonishment you could say, 
and this is a bad, like a black page in the oil history in Nigeria.

Then the third one is gas flaring. What gas flaring is, normally when you produce oil there is some gas, like 
you have oil and the rest product is gas. So what you do normally is you put it back into the pipe or you use 
it for energy productions. What happens in Nigeria however is that there is not that much of a demand for 
gas? So what they do is just burn it, because they don’t need it. And it is actually a lot what they burn; it 
is at least 12 billion cubic metres of gas per year, which is on the second place after Russia. And this is not 
the gas you would find in your kitchen, clean gas, no this is a very poison gas and it actually also infects the 
environment, the water, with toxic compounds and this also has an effect on the population as well. 

Basically what happened with this gas flaring, the government tried to stop it. Shell mostly resisted this, 
they just take the fine, and they paid it. However the last decade, you can say that Shell is trying to stop this 
and now today, you could say there are like 100 gas flaring pipes there. 

So then the final controversy, which I want to pay a little bit more attention on, is the oil spills. Because 
this is the biggest thing, I think. And from 2008 to 2012, this is what Shell states, under a quarter of the oil 
that escaped from the SPDC facilities, were due to operational causes. Such as human error or equipment 
failures and the rest, which you see at the bottom line, is because of illegal theft and illegal refining, that 
is 76%. What Shell also does, the spill and causes, that is what they do since a couple of years, they put it 

on the website and show where are the spills, they show how it comes, the reason for it. And also when it 
is because of operational damage, Shell compensates the damage for the landowner. But of course when 
there is sabotage or something else, Shell does not compensate it. The sabotage it is about, these are also 
poor people, but it is not that there are just some small group of people, these are very constructed in a 
in a very professional way, it is about 400.000 barrels of oil every day, that are stolen or illegal refined in 
Nigeria. So this is a very big problem. But mainly the discussion is about how much is actually stolen or 
bunkered, this is the jargon, and how much is actually because of Shell’s bad pipelines and this is actually 
the discussion between the criticism and Shell. So here is a report of 2013 on the oil spills at a glance of 
Amnesty. There have been more than 600 spills in the Niger Delta between January and September 2013, 
and more than 2.500 between 2008 and 2012. Of the ones in 2013, 471 were from Agip and approximately 
140 from Shell. Those that took place in the period 2008 – 2012, between 788 and 1.000 were from Shell 
facilities and 1.690 from Agip and a small number of other operators. Companies, which I just said, blame 
most of these spills on sabotage and theft of oil. But evidence shows, evidence which Amnesty has, that it 
is corrosion, equipment failure and about other causes except form the theft. So basically, also what they 
say is the controlling of these pipelines is done by Shell itself. So it is very hard to come into between the 
arguments of Shell. On the other hand they try to become more transparent. 

So we are now at possible solutions. On both sides the criticisms and Shell agreed on that there are hard 
circumstances and that there are problems in the Niger Delta that have to be dealt with. However, Shell is 
blaming the criminal groups and the illegal bunkering, which is the biggest problem and on the other hand 
Shell is the, by Amnesty international for example, that the upkeep is a problem and that Shell should do 
more to innovate its material and to keep it up better, to improve the upkeep. 

The solution would be that not, like what I just said, Shell controls the pipelines and their whole industry. 
But that an independent organisation would control this, for example and organisation of the UN. 

In conclusion we will return back to the question: to what extent is Shell performing corporate social 
responsibility in the Niger Delta? If you still remember the definition, the first part of that definition was 
waste and pollution reduction, is that happening? This is happening, but it still can be improved, it always 
can be improved. Second part of the definition, social programmes and educations, is that happening? 
These are provided, definitely, which we saw. But still of course, these can also be improved if you see the 
situation in Nigeria. But there is a start, which is positive I think. And three, adequate returns, are there 
adequate returns of the resources, for example Nigeria gives for example the oil, are there adequate returns 
for that? This is of course debatable. On the one hand you saw the economic benefits, which is because of 
Shell; there are billions of dollars Nigeria earns through Shell. But of course it goes to the government and 
it is not that good allocated so the returns actually do not spill over to the local people. And that is, I think, 
the biggest problem of this case. So this is my conclusion. Thank you for listening. 

He grew up in an eastern border town in the Netherlands. He came into contact with Germany and the 
German culture at an early stage, mainly through my school and environment.
Due to his deep interest in history and the international relationships of my older siblings, he has started 
studying International Relations and International Organization in English at the Rijksuniversiteit Gronin-
gen in 2007. The European relations to China are of special interest to him and for this reason he decided 
to write his Bachelor
thesis on this topic.
For him, Cultural Diplomacy can make the difference in the global challenges of the 21st century, in the 
private, public and the economic sector. Facing these challenges by being a member of the Institute for 
Cultural Diplomacy is the first step, making a change is the next.
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It was really nice of you to invite me; it is my first time 
being here at the ICD. I’m glad to see so many young 
people. 

I do believe as he said that now in this active dynamic 
society all young people should be given a chance not 
only to go to university but simultaneously to do a 
job. I’m confident because this is my experience. For 
a long story for which I’m am grateful to Mark having 
the patience to read for you. This is a good example of 
myself cause I started my bachelor degree and in the 
same time ma working experience. That’s why at the 
age of 36 I have already pass through all step in the civil 
service starting from junior export senior export head 
of department up to the higher bureaucratic let’s say 
position in the country and then in 2009 I was invited 
to join political position already as deputy minister of 
regional development in charge of course of an area 
which I was familiar with. And I think this approach 
should be given to young people, to be promoted at an 
early age of their working experience and in the other 
side to have more practitioner, to have more expert 

working in politics because I think this provide to have different view and to become more pragmatic, 
more practical in doing things and I think this is a good opportunity and it provides a good example. I hope 
so. Today I will try to short my presentation about what is a sustainable growth and what is the Bulgarian 
example. Maybe I will start about a few key facts about Bulgaria. I guess must of you are aware but maybe 
not.

We are a rather small country of medium size of 7 Million people and with the capital of Sofia and we 
joined the EU in 2007 which is one of the last country joining the EU and NATO in 2004. I represented 
the parliament, and working with regional development internally and externally. We recently had a 
governmental election in May last year; since then we had a very unstable political situation unfortunately 
in our state because this government was formed in a very compromising coalition with party that are 
sometimes completely contradictory to each other. I’m representing the biggest opposition party in 
parliament. We won the election in thermos of figure but not enough to form our own government and 
get second mandate that is why we are in the opposition. The situation now in our country is the beginning 
of the new government. We had 9 months of protest and it keeps going and we don’t see opportunity for 
this protest to stop. That is why we expect early election to happen either by the end of this year or next 
year because situation is really unstable.

However I will start my presentation about the sustainability which we had. About economic factors 
that are still kept from the point of theoretical outcomes and theoretical points that we need to have in 
the country in order to continue to be a stable country providing good opportunity for investment and 
economic growth. However the conclusion even though we have economic factor for growth available in 
the country, just because we are totally politically unstable with an unstable government it doesn’t help. 
I’ll show you in figures why. 

Maybe first of all a few words about the country: it is located in a crossroad between Europe and Asia 
which provide strategic location for us. We are the only country out of all EU country through which has 
a 5 transport corridor going through and this is an opportunity for us to develop as a crossroad country. 
Economic development; we experienced really fast economic development over the past few years with 
very strong fiscal reforms we had at the end of 2012 even in 2013 we continue to have a stable fiscal policy. 
If you see the picture of the GDP growth, it is a different story. One of the factors for this in unfortunately 
we continue to be the poorest region in Europe. 

What are our advantages in our economy? We are glad that we have low taxes, flat rate taxes, 10% 
corporation taxes. And personal income taxes for all which is an advantages for all and provides good 
opportunity for investor external as well to establish businesses and some good incentives for those willing 
to work for this. Labour, we have skilled labour, and low labour cost which is sometimes not really an 
advantages for those working in the country but in the other side it is normal for our part of Europe. 
We have really working hard for the development of the infrastructure which support the economic 
development. Here I would like to open one break. Because during the mandate where I was minister of 
regional development, we as a government we focused a lot on the development of the infrastructure, 
motorway, road, railway line, subway and we were so much blamed by the opposition for investing too 
much into infrastructure instead of providing social payment to people. And the word they use was no one 
eats asphalts. But asphalts provide opportunity for good to be transport and for people to travel. And one 
example that I can show you that prove that development of infrastructure is very important if we want to 
have economical development. 

In the east part of the country there were no motorways; it took time for people to go to beaches, to the 
shore and for good and services to travel even though it was a touristic area. Once the motorway was built, 
connecting the city of Bulgas and the Black Sea shore we tripled the size and the number of tourists, of 
businesses. We extended the period of summer, before it was June through August, now it starts in early 
May until October. We increased the GDP of the region just because we provided good infrastructure. That 
was just an example to show that the component needed to provide economic growth are to be taken 
all together.  We cannot to just continue to dividing us. We need everything in one package. If it’s not all 
together, all of the factors provide economical growth then we won’t be successful. Now we see it with the 
new government. There have been protest for 140 days, they are unstable. They increased pension with 3 
euro, they increase some salaries, the minimum salary. They provide a lot of social payment. But still, the 
public debt was increased significantly in order to provide more payment. This doesn’t stimulate and nor 
did it increase either the consumption or the investment. What happened? Still we had significant crisis 
on unemployment. So it was once again proved that we need economy to be developed in a very let’s 
say clever and wise way. We cannot say we are not going to build infrastructure we just going to do social 
payment because it doesn’t help providing jobs and stimulating the economy. 

As I mentioned we were up to 2012 we had an excellent macro economy indicator in the GDP growth, 
inflation. Unemployment was unfortunately rising if we look at the financial indicator for the region. Every 
government debt, we were among countries such as Denmark, Norway, Finland, and Luxembourg that 

https://www.youtube.com/watch?v=xgAvfyLhDUg&index=21&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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have the best performance in this area. However unemployment is high and still there is a problem in 
the economic to have good growth. This is just an example of the budget deficit. We have budget deficit. 
If we compare to the other countries, you would see that we have one of the most performing from the 
point of view of budget deficit. It was increased but it didn’t help the economy to move. And just because 
it is unstable political situation which is not attractive for foreign investment and for people to withdraw 
their money from the banks we have found an increasing amount of fraud in the bank. People are afraid 
to spend them. Local investors are just waiting for what will happen with the election, who and how they 
will manage the country; this very crucial. Otherwise we have really well and skilled work force I may say; 
we have almost 60 000 student graduating every year from in our universities. We are famous for having 
so many universities even often we are blamed to have too many of them. I’m not sure whether it is true 
or not, maybe truth is somewhere in the middle but I believe the quality of the student is more important 
than the number of universities and we have one of the highest proportions of student abroad. If we 
compare it to other European countries it is interesting statistic as well because lot of student don’t come 
back, they stay in the countries they are moving in Europe. I’m glad we have Bulgarian students and interns 
here in the ICD as well but I do believe that you will come back sometimes to Bulgaria and everything you 
have learn here it would be done in Bulgaria. I always share my optimism when I visit university and meet 
young people. We need to stay in our countries because it’s easy to leave. But we need to stay when it is 
hard. Hard for the country to stay and try to change it. Otherwise who will try to make the change? We 
need to do it and that’s why I real believe in this. I will not stand too much on the analysis of the economic 
development because I already mentioned a lot of it. We did a very detailed social economical analysis for 
the purpose of all European Union founding. In order to analyse in which sector we need to invest more, 
in which sector we need to put more effort. I will not talk about the real situation but just in a summary 
analysis. We have a great potential and I think our motto should be Bulgaria has a potential but it is a local 
potential. If we look at it we can develop. It is equal for all countries that are suffering from the crisis. The 
targets of EU 2020 are clear, more sustainable inclusive growth. We have excellent potential of young well 
educated people. We have a potential to be energy efficient even though we are not. We are on the last 
place in this statistic. Unfortunately we are the most not energy efficient but again we provides enormous 
potential. We have potential in energy innovation and it is almost close to 0 for today. And of course we 
need to develop incentive and to promote those sectors which provide value added to sustainable growth 
and to the development of the country. 

European Union priorities are clear. Bulgarian priorities are to have an intelligent development and 
sustainable growth in the first year of all education and training; only that will give an option for the 
poverty reduction and the development of any sector. We need to be able to have significant growth which 
could provide better way of living by 2020. This area of strategic priority we will focus on them and invest 8 
billion euro from the European cohesion policy and another 8 billion from the agricultural policy. This is the 
case for a lot of countries in Europe. We are very centralized for a country and unfortunately the population 
are moving to the biggest cities. We have 7 big cities and our population is migrating to these cities; we also 
have to find a way to stop this emigration. We will hardly be able to make this people go back to small town 
and village but at least stop the tendency. That is why we have chosen so called moderate policy centrism 
in order to provide this meaning we will not invest only in big cities but we have selected in each regions 
cities and measure in order this region to be further developed and not have white hole on the map it is 
the most important. Otherwise we will have quite big depopulated area in the country which is dangerous. 

A few words about our regions: we have stability from economic point of view not from political point of 
view. We have a developed network of cities, small medium and large cities all over the country. We have 
really rich cultural heritage and a vast number of high education teacher and university, excellent farmland 

suitable for very good ecological biologic and green agriculture production. A very good transport network  
as well. There are plenty of weaknesses and threats alongside this; some regions struggling behind others. 
There is a very serious demographic slowdown in some regions. Because we talk about tourism, I finish 
by saying that our regions have excellent advantages especially from the point of view of tourism. We are 
famous for this, I don’t know if you are already aware but we have more than 600 natural mineral springs 
around the country with each temperature around 70 or 75 degrees. The warmest one is 300 degrees. 

There are also different kinds and types of water that provide very good opportunity for medical treatment 
for more than 100 diseases. Maybe after the excellent honeymoon in Seychelles which everyone was 
invited to go for, you will be able to visit our country. Because we have an excellent combination of cultural 
heritage on one side and mineral water for spa and medical treatment on the other side we have excellent 
natural beauty and combinations of sky and spa. We have very nice unique places that are preserved for 
tourism; as I mentioned we have increased our tourism; if we look in the figures it show that we have 
almost 5% increase in one year in tourism, of the international tourists visiting our country and this of 
course provides us an opportunity to increase the GDP in this area. So you are more than welcome to see 
our 9 cultural site part of the UNESCO list. We have excellent roses industry; we are famous for having 
special roses and rose gardens. It is one of the main ingredients used in high quality perfume all over the 
world which is another very interesting thing to find and explore in our country and I really do believe that 
you will be able to do it. 

In conclusion we need to have stable economy but we cannot rely only on statistical or theoretical points 
and theses. We continue to have stability, having very strict criteria for deficit, low taxes, and good incentive 
for investors but we need something else. First we need political stability for the government and we 
need 2nd to be promoted all around the world. That is why I thank you because forum like this provide 
opportunity for people to know more about our country and of course giving the chance for all of you to 
come and hopefully to have an event in Bulgaria as well. 
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Thank you chairman and good afternoon everyone! So 
I’m going to widen the perspective a bit further beyond 
climate and energy and into resource efficiency in general. 
But actually Adelou has already done quite a few steps 
in that direction in his own presentation. And I’m going 
to show you where the 2020 strategy on Climate and 
Energy plays into the wider Europe 2020 strategy on and 
its resource efficiency component. So let’s start with a 
definition, if we look at this chart and at this slide, we see 
that the competition for resources worldwide including 
raw materials has increased and is still increasing and we 
see increasing scarcities developing which leads to prices 
rising for resources, for key resources with an obvious 
impact on the European economy. If you look at the chart 
here on the slide, you see a sort of turning point sometime 
in the early 2000’s. And this has had an obvious impact on 
resource use and we can ask ourselves what has been the 
developments and what are going to be the developments 
in the future linked to this increase in prices and increase 
in scarcities. And you’ll see on the right side of this slide 
here a number of stylized facts on the one hand, about 
what has been happening on resource demand, on the 

consequences for eco-systems and I’m very grateful to Yann Wehrling to have mentioned biodiversity. And 
on the future developments that are expected, including the increasing demand of China. Now with trends 
like these and developments like these, it is quite clear that going for resource efficiency is not a cost to 
society, but offers quite a few benefits and that the costs would actually come up if we didn’t do anything. 

So what I’ve put here on this slide is a distinction between the short term benefits and the longer-term 
benefits. On the short term side you see growth and jobs creation as a gain through reduced costs for 
companies for household and therefore an improved productivity which supports new jobs and gives new 
business opportunities. You also see gains in competitiveness through that process, gains in market shares 
for European companies that we can expect from that, especially as first-mover advantages if we take 
the technological challenge. And indeed the innovation aspect is an important one to take us forward 
there and the pressure of increasing resource prices will definitely put up the pressure to come up with 
more resource saving technologies. Fiscal benefits although has already been referring to the possibilities 
for taxing resource use and energy use more strongly and to shift away from labour to on the one hand 
balance public budgets, and on the other hand improve our competitiveness and promoting employment. 
If we look at the longer term, benefits extend beyond these ones that I’ve just spoken about, resilience in 

“Redesigning Europe 2020 Strategy. Strengthening Green Growth and 
Green Jobs”
A lecture by Manfred Rosenstock (Deputy Head of Unit Resource Efficiency and 
Economic Analysis DG Environment European Commission)
Berlin; March 5th - 7th, 2014

this case, economic resilience means less dependency on resource imports and therefore less dependency 
of economic shocks if you see that supply disruptions, and I think that’s quite a topical subject at the 

moment. Environmental resilience means you have a stronger resilience to the effects of climate change for 
example, and of the water and energy supply aspects. Lower pollution levels, slower resource use levels as I 
already referred to, can have positive impact on the quality of life and human health. And finally, if Europe, 
or if other parts of the world are less dependent on resources and therefore avoid the conflict potential 
that lies in the chase for limited resources this will also increase global stability. A potential benefit what 
you see here, is an explanation why this shift towards resource efficiency and green growth actually makes 
sense for the European economy. This chart shows you the share of EU companies in different markets that 
are related, in the global market by the way, that are related to green growth, so power energy, material 
efficiency, water management, mobility waste management. And you see that European companies have 
a major role in these areas and that the employment in eco-industries, in the environmental goods and 
services sector to be more precise and to use statistical definition: Grew by 20 percent in the last four years 
that we have data for, so from 2007 to 2011. So think about it, despite of the recession that we were in, in 
those four years in the whole of Europe. And the game is not over yet; these markets are expected to double 
in size by 2020. Now if we look at this chart, we see that the eco industry today’s, I’m sorry, this chart is not 
today, the little work man on the left side, these are data for 2008. So you see that today we already beyond 
the four million level for the eco industry. And I think it’s 4.2 million in 2011 again. So the eco industries 
are one of the fastest growing sectors in terms of jobs and therefore also political stability and they will 
continue to grow. These green jobs, if we define them as all those jobs that depend on the environment 
or are created substituted are redefined by this transition courses towards a greener economy, they are 
expected to grow further. We’ve done a number of studies here, a number of scientific studies that indicate 
that this is really the truth. The trend, the first one, the one that gives us a prediction of what a reduction 
in the TMR would lead to, namely a GDP growth of about 3.3 percent. This one is a macro economic study, 
a modelling study. The other one, a potential gain for businesses that’s more a bottom-up study looks 
at individual data from businesses. We have another study to prove the point which focuses on energy 
efficiency measures and the green jobs potential in them. And then the last one is actually a global analysis 
done by McKinsey in 2011 publication: ‘The Resource Revolution’ which predicts that there’s a 2.3 trillion 
dollar global gain in improving resource efficiency in various sectors. They have done an analysis by sector 
and have calculated what the gains would be. Now so far for the scenario of what has happened so far and 
what we’re expecting to develop in the near future what about the political side and what have we done at 
an EU level? In order to face these trends, to face these changes and to benefit from the opportunities that 
these developments offer us, we will need to adapt our economic structures to this increasing resource 
scarcities and that’s a key thing of the Europe 2020 strategy. 

So as mentioned before the sustainable growth dimension is one of the priorities, resource efficiency is a 
key element within this sustainable growth dimension. The Commission has developed a flagship initiative 
that’s called resource-efficient Europe, so that these seven flagship initiatives within Europe 2020 and it 
develops concepts about how to do couple growth from resource use and to support the shift towards a 
low-carbon economy, more renewals shift in transport systems and shift towards more energy efficiency. 
And in the framework of this resource efficiency flagship we have developed what is called the roadmap to 
a resource-efficient Europe and it’s a little blue book that I have somewhere over there, but unfortunately 
I don’t think we have any more paper copies left, otherwise I would have distributed them here. Anyway, 
this roadmap is a framework for the implementation of a number of initiatives at UN member state level for 
resource efficiency. And one of its elements is systematic stakeholder involvement and under this roadmap 
we have developed a number of initiative specific initiatives and I’m going to talk a bit about them. They fall 

https://www.youtube.com/watch?v=Y5xPYx57ZF8&index=57&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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under three dimensions, one is called transforming the economy, the other one is called safeguarding the 
resilience of our natural capital and the third one is called dealing with the key sectors. And in the interest 
of time I’m going to focus entirely on the first one, so on transforming the economy. This breaks down 
into these four elements where we are developing initiatives; one is about the promotion of sustainable 
production consumption patterns, where we’re developing more criteria about green public procurement. 
We’re working on further things to improve the eco -design of products, so that with all these we can 
expand the markets through example by labelling.

The next thing is stimulating research and innovation, the new EU program for stimulating research in 
innovation is called Horizon 2020. Under that, resource efficiency is a key dimension. We’re promoting 
innovation partnerships like the EIP, the European Invasion Partnership on water. Another key element 
of transforming the economy is to getting prices right. Adelou has spoken about the two key elements 
within that, namely reform of environmentally harmful subsidies and the environmental tax reform as 
a mean to change the incentives. The last point is turning waste into a resource, meaning to stimulate 
secondary materials markets, to avoid that we continue with this linear economy of producing, consuming 
and then throwing away. But rather recycle it the resources that went into the products, what also means 
redesigning products that recycling process is going to be facilitated. These two charts show you bit the 
scope that for improvement that we have here. This one shows you how little in some other member states 
this shift from the linear to the circular economy as far as waste is concerned has been implemented. And 
this second chart about the use of environmental taxes, shows you how much some member states and 
how relatively little some other member states have used this market-based instruments.

I’m going to talk about the next step, which is the green economy package which we will adopt by the end 
of May, if all goes well. One key element of it will be the review of our waste management policy, which 
means reviewing the targets, the collection targets, the recycling targets, improving implementation of 
our waste management policy, what would be options to improve this implementation. Then the second 
point and that was also mentioned several times already this morning. Is what steps can we take towards 
a circular economy, how can we improve eco-design, how can we improve the use of MBI’s, how can we 
set better targets and indicators and Adelou referred to the GDP work that we’re doing there. The third 
important point and I spoke with Alexander about that and he’s also working on this, is the question of 
how do we finance investments in resource efficiency in a better way, how do we improve the scope for 
companies to get money here. Finally, there are a number of other commission initiatives that we have 
foreseen, more specific ones like sustainable food, sustainable construction, which is an important area 
where a large amount of energy can be saved, but also a lot of materials. We are also working on the 
international dimension, a follow-up to the real plus 20 conference from last year and further ways to 
support the green jobs.

And that’s it in a bit of a rush, thank you.
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We are going to present our research that e carried 
out together we two other young Italian searcher. The 
focus of our focus is the European climate change policy. 
As you maybe know the EU played a pioneer role in 
implementing conferences about climate change. This 
is mainly the focus of our research. The 2020 climate 
energy package; this has three main targets included 
: 20% reduction of emission compared to 1990 levels, 
20% increase of renewable energy in the overall energy 
consumption and a 20% increase in energy efficiency. 
With these climate objectives, the EU wants to become a 
low carbon economy   and at the same time increase the 
security of supply and maximizing the competitiveness. 

Our study:

We started from the three targets that I just mentioned 
and tried to assert the effectiveness of these targets 
and the impact of the EU climate change policy had in 
the economy as a whole. We started from the micro 
economic level to the macroeconomic level including 
sectorial approaches and the evaluation of externalities. 

The 20% of emission reduction: the EU is essentially on track toward the meeting of this target. In 2012 the 
emissions were 18% lower than the 1990 level. The EU is projected to achieve 21% of emission reduction 
by 2020 and with other policies that are at the planning stage, this reduction is likely to be 24 % according 
to the latest estimation from the European Environment Agency. The performance varied a lot among 
member state. The major reduction has been achieved by the member of the Eastern Europe. Mainly as 
a consequences of the economic crisis following the Soviet Union collapse. Germany, United Kingdom 
and Belgium are progressing toward the target while other countries such as Portugal or Greece are still 
left behind. The EU reduction objective is recognized as to be one of the key policy EU climate actions. 
However the effectiveness regarding emission reduction is still under debate. Official data say that emission 
decreased by 16% in the first to phases of the implementation of the scheme. Certainly the economic crisis 
played a role. In 2010 and 2009; but also changing in the fuel mix, in the electricity sector, which is one of 
the main sector covered by this scheme contributed a lot to the reduction.

Overall it is acknowledged that EU plan to reduce energy is relatively low cost. Some preliminary estimation 
assessed that the first two phases of the scheme reducing emission cost around 0.01 % of the European 
GDP. 

However it is important to mention that during the first two phases the prices of permits were maintained 
at a lower than expected level. The price collapsed a couple of time in particular in 2008 the prices 
decreased from 30e to 10 e then to the current level that is around 6.5 Euros. This is mainly because of the 

“Stuck in the Middle”
A lecture by Marinella Davide (Postgraduate Advanced Master in Global 
Environmental Protection and International Policies from the University of Tuscia
Berlin; March 5th - 7th, 2014

location of the permits and also because of the economic crisis that reduced the production. These two 
elements produced an oversupply in the market estimated between 1.5 Million and 2 million permits. This 
situation has two main consequences: one is good news let’s say; it is the fact that the other sector covered 
by the emission reduces scheme has been affected by the so called relocation effect. The free allocation 
of the permit that were given for free; and also the fact that the price was lower than expected, and then 
contributed to maintain the cost to the companies at low levels. In addition the other factor has been 
proved to be more relevant to relocate production outside Europe. In particular energy price increased 
and attractiveness of the growing economy and also important transport cost. On the other side such a 
low prices failed to incentivize the implementation of green technologies; companies preferred to go to 
the market and buy permits rather than invest in green technology. That was one of the main objectives 
of the scheme at the beginning. Looking at the renewable target, the EU can say that the growth final 
consumption increased from less than 9% to less than 13 %. The project has to increase in 2020 to more 
than 20%. 

Also here the performances of EU member states are quite different; member states like Sweden, Finland, 
or Austria are leaders in using renewable energy resources. Romania and Italy are main targets, however 
the complexity of permission procedure and inadequacy of infrastructure continue to limit the growth of 
renewable sector. Concerning the 3rd of the three targets, energy efficiency; and one has to know that it is 
the only one to be not binding of the three: we found that this lack of enforcement at central level produced 
a very mixed picture characterized by an overall delay in implementation of policies at the national level, 
as well as a lack of harmonization, definition and indicators. Despite the crisis, there was a reduction in 
the energy consumption of the EU, only few member states like France and Germany in particular are 
progressing toward their target. But if you take into account a scenario of recovering in the coming years, 
this target will not be achieved. 

Starting on the impact on the economy I have to mention that an evaluation of the EU climate policy only 
four years after its implementation is quite challenging. However we can say that some elements emerged 
quite clearly out of our research in order to give direction of the impact evaluated. 

We reviewed the literature and we found that the new and emerging sectors are starting to produce benefit 
on employment. In 2012 the wind sector employed two hundred and 59,000 people and the solar sector 
32,000 people. These numbers are projected to increase according to the estimation European commission. 
1.5 million Additional jobs will be created by the green sector in 2020. And also other studies follow the 
same direction. One should also take into a count job losses and decline sector and unemployment. But 
international studies agree on the fact that the green technology sector, renewable energy sector and the 
energy saving sector are more capital and labour intensive than fossil fuel sectors. Looking at the cost you 
can say that the next cost of EU 2020 policy is quite manageable. It goes between 0.3 and 0.5 % of GDP. As 
you can see from the latest estimate of the European commission, the economic crisis lowers the cost of 
achieving more ambitious target so it could be taken as an opportunity to undertake low carbon path for 
Europe. Obviously the last number, the cost for Europe, will decrease if other country at the international 
level will join the EU action.

https://www.youtube.com/watch?v=I4a8EPFECS8&index=64&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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“Croatia: Economic Perspectives and Opportunities for Culture Based 
Development”
A lecture by The Hon. Martina Dalić (Former Minister of Finance of Croatia)
Berlin; March 5th - 7th, 2014

Thank you very much and thank you for inviting me and 
giving me the opportunity to speak today in front of so 
many young faces. I’m generally used to grey suits, blue 
suits, generally men, so it’s really an honor for me to be 
here today and to share with you a few thoughts, a few facts 
about the Croatian economy. As you could hear I’m not a 
person of culture, I don’t come from the cultural sector. But 
somehow I’ll try to fit my lecture into the general overview 
of the conference. In the second part of my lecture I’ll try 
to present you few small key studies, few small example by 
which I would like to illustrate that Croatia is a very good 
example of a country which can base an important shank of 
its development on  its culture heritage, cultural heritage, 
natural beauty and similar. 

It is a small country. The bottom line is that there are 
people living there with 10 thousand euro per capita, which 
actually is 62% of European average. It is not so bad, having 
in mind that Croatia went to achieve the EU membership 
application. But of course People would like more and wish 
more. And rightly so because currently the economy is in 
a fragile shape I would say and Croatia unfortunately is 

standing in the group among the European economy that didn’t find their way out of the crisis. So Croatia 
currently is at the beginning of the 6th year of crisis with the exception of 2011, GDP is declining since 
2009. Last year decline was minus 1% and this actually mean that GDP in a level fall back to the level of 
2004. Unemployment is high. In particular unemployment of young people is high. More than 40% of 
young people are unemployed. Croatia is somehow sharing the first and the 2nd place in the European 
Union together with Spain when we talk about youth unemployment. This is actually the main reason why 
we think so much about the job opportunities. Actually this lecture was also an excellent opportunity for 
me to research a bit and to think through.  It allows me to realize that in the area of culture there is also 
a lot of opportunity I particular for young people. In the same time fiscal problem are mounting, and I’m 
not talking about this issues in detail but Croatia actually is facing another round of fiscal consolidation 
measures. 

The reason for this unfavourable situation is mainly structural. Issues like unfavourable business climate, 
difficulty of doing business and inefficient bureaucracy, high influence of the state over the economy. 
Paralleled by relatively high redistribution and high taxes are actually long standing issues.  These issues 
and these problems which are somehow shaping difficulties of recovery are not from yesterday. However 
cuts prove themselves as not so efficient solution for the structural problems. One of the reason maybe 
an economist would say is in the fact that these high and important goals Croatia reach during the years 
actually to a significant extend mask the efficiently and the effectiveness of transition process. Lot of these 

https://www.youtube.com/watch?v=DKGHpdRvaKk&index=9&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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problems which are currently holding back the economies are related somehow to the deficiencies in 
the transition process and the inadequate effectiveness of the transition process. Therefore our reality is 
reform agendaIt’s one of the most pressing issues in Croatian society. Without clear and articulate reforms 
in the area of the public administration, in the area of the bureaucracy, in the area of the state organization 
in the health system, recovery and job creation will be slow. Because these things and these areas are 
actually the areas which define the business climate I mentioned as well as the attractiveness of Croatia 
in the eyes of investors. I would say that at the moment, the awareness of society about the necessity of 
reforms is growing. Therefore it seems to me that one of key fact could be actually the support and the 
anchor that membership could provide for the reforms. And I really hope that the government which is of 
course the most responsible at the moment but also each of us who work in the public arena will see the 
membership as actually an opportunity for the reforms.

However things are not only black. Far away from that, Croatia have number of advantages and number of 
specific features and number of opportunities it could brought to the EU.  Our geographical position is an 
excellent and motivating example of successful small and not so small export oriented business; Tourism, 
preserved environment, richness on water resources. Did you know that Croatia is among the 5 richest 
countries in water per capita in the world? Developed and stable banking system, many other industries 
that are also very well integrated in the European market…

Therefore my message to you about Croatia would be that it is true that Croatia join the EU in an economic 
shape which is fragile. Economic shape who participated in the negotiated project was expected to be better. 
To be more flexible, more sustainable that it is actually the case. But I also believe that the membership in 
EU will help Croatian people to articulate better our opportunities and our advantages. One of the area in 
which this advantages and opportunities exists is culture is heritage, is the relationship between culture 
and heritage and tourism. 

Did you know that kid pictures book are the biggest Croatian export in publishing industry? We are a small 
nation, small language. Yet we believe that we have excellent masterpieces in literature that contributed 
to the general European culture. But Croatia is exporting kid picture books. In 28 countries and translated 
in 22 languages. These facts are not known by everybody in Croatia. Just simply by the reader and the 
policy makers. Small expertness was created for the author along with for the illustrator, for the designers 
as well. This product and this occupation are not very tradable. But this example shows that with creative 
approaches it is possible to make it even in small countries. 

Also audiovisual sector is an area with high potential. Croatia offers the payback of cost and curved by film 
producers for the production realized in Croatia. The payback amount of 20 % of actual cost was realized 
in Croatia during the film production. Such an inset was introduced in 2011. The results are excellent for 
the past 2 years, in terms of volume, activities created on the ground. Therefore as a result some of the 
known hits like game of thrones or Borgia family have been produced on Croatian sites. Having in mind the 
diversity of the country I believe this is an area where lot of new projects, new activities and new jobs can 
be created in future. 

Another example of the opportunity for job creation based on heritage is the example of underwater culture 
heritage in Adriatic Sea. In Adriatic Sea there is number of underwater sites. There are plans and projects to 
actually established underwater archaeological parks which could be self-financing with 30 000 visitor per 
years. It has been established that   60 0000 divers visit Croatia every year. So the implementation of such 
an idea would really provide a very good addition and extension of the general tourist services offered by 
Croatia but would also provide jobs for domestic people, in particular for the people from the island which 
are suffering from depopulation and which are actually becoming less and less populated. I hope that such 

a program is going to be realized because I believe it is an example of an excellent opportunity for the use 
of the sea archaeology, heritage to combine all this together in a complete new product.

Opportunities exist also on the continent. The traditional wooden houses have already been reconstructed, 
around 250 of them. There are very specific houses that are today available to tourists. They can sleep 
there, they can also use domestic food which mean that kind of project create jobs for domestic people, 
mainly villagers. It contributes to the preservation of local way of living, traditional food production and 
create a market for healthy food; lots of sector and activities together. 

My last case study is actually the area of opportunities which exists in the region North to Zagreb, in 
relation to the old castle. This area counts more than 100 castles. They are not in really good shape, but 
are standing there since medieval times. It is estimated that few of them could be museum. Some of them 
could be residential places of high quality. But the majority of them are available to be use in some other 
way. Either it is house, hospital or business center. 

In conclusion, I would say that these small examples I have tried to share with you clearly confirm that 
number of opportunities for job creation exists in the area of culture and heritage. I hope that the EU 
membership will serve as a trigger to use these opportunities in a better and more productive way. However, 
even I as economist understand that culture and cultural activities cannot be looked only through the lance 
of business activity; it is particularly true in a small country as Croatia, but exactly because we are talking 
about a small country, with current economic difficulties. The ability of cultural industry to use its economic 
potential I important because this is the sustainable way to create resources for further preservation and 
development of national culture identity. According to some data, currently 4 % of EU GDP and 5 % of EU 
employment is generated by the sector of culture. We in Croatia believe that Croatia can achieve this figure 
in 10 or 15 year. That means creations of several thousands of new jobs. Thank you very much.
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Good morning, ladies and gentlemen, I am delighted to 
be here at the ICD international economics conference. 
While preparing for today´s speech on cultural diplomacy, 
I was reminded of my first speech in Berlin in 1989 when I 
spoke to eastern German people of the neue demokratie 
who were at the eve of entering the political field in the 
new Germany after the fall of the German wall. Long 
before we used the word cultural diplomacy we at that 
time used the word cultural diplomacy to overcome 
the differences between eastern and western European 
citizens. 

I would like first to talk about the context of cultural 
diplomacy in the 21st century. What kind of world are 
we dealing with? And in what spirit should we go about 
managing our affairs? I will touch on the ways in which 
cultural diplomacy and engagement with ordinary 
people in foreign countries in an effort to build a positive 
relationship, based on common principles and common 
interests will contribute to overcome differences. I will 
conclude by pointing to the added value of cultural 
diplomacy.

Ladies and gentlemen,

We live in uncertain times. Globalization may not be a new 
phenomenon, but the speed inevitability and totality of the process as we now know it, are unprecedented. 
Never before has commerce been so intensive in its practice and so global in its scope. Never before have 
so many people and so much money crisscrossed the world with such speed or in such numbers. Helping 
this entire process along has been the radical transformation of communication technology known as the 
IT revolution.

In itself, globalization is neither good nor bad. It is morally neutral. It is happening and you can´t get away 
from it. Our interconnectedness, or interdependence, has of course brought us many benefits: trade and 
investment, for one. As a trading nation with an open economy, the Netherlands certainly gains from the 
fact that the world has grown smaller. About three-quarters of our GDP is earned abroad, through trade 
and investment. But the impact of globalization goes beyond economics: think of the opportunities that 
rapid communication and democratization of access to information provide to hundreds of millions of 
people around the world. This is the age of connectivity. The World Wide Web provides countless ways to 
access information and connect with like-minded people all over the world. Thanks to the internet, ´local´ 
and ´global´ have become two sides of the same coin.

This can be good and it can be bad. Just as you can spend hours surfing the net, to find all manner of 
information and to contact people, so can terrorist. Instructions for a would-be suicide bomber can be sent 
around the globe just as easily as a recipe for apple pie.

A smaller world means that some of our problems have become bigger. We can nog longer escape the 
world at large: the challenges facing us in the 21st century all transcend national boundaries. And these 
are not trivial matters, they are extremely serious issues. There is the financial and economic crisis, which 
the world has yet to resolve. There is climate change. International terrorism. The proliferation of weapons 
of mass destruction, including nuclear technologies and nuclear materials. Pandemics. No country in the 
world is immune to these problems: they can potentially affect people in all corners of the globe. 

Uncertainly thus become our ´insistent 21st century companion´. And with uncertainty comes unease. 
People worry about their position in the world. Here and elsewhere. We wonder how much control we 
still have over our own lives. Our jobs, our security, our environment and our identity all seem to be under 
pressure. The world is changing, we are losing our grip on what is near and dear to us, and that makes us 
insecure and anxious.

The Dutch are not the only ones plagued by doubts and searching for identity. According to the French 
philosopher, Dominique Moisi, three emotions define the times we live in. Hope, in Asia. Humiliation, in 
the Middle East. And fear, in Europe and North America.

In several European countries diversity has come to be viewed not so much as a source of cultural enrichment, 
but as a threat. May people fear radicalization, and their fears are fuelled by international terrorist attacks 
in the name of Islam. This, together with a general feeling of unease caused by globalization, has resulted 
in rising tensions between groups of people with different cultures, customs and beliefs. These tensions are 
disguised or denied by some and fuelled by others. I believe both responses are wrong.

Downplaying tensions does not do justice to people´s legitimate concerns. Fuelling conflict, on the other 
hand, is equally irresponsible.

We should condemn not religions, but rather people and groups who abuse religion to achieve their ends 
through violence. Islam is not the problem. There are more than 800,000 people in the Netherlands with 
roots in the Islamic world, about 5,3% of our population. The overwhelming majority of them adheres to 
the values and rules of Dutch society and participates in Dutch society. The problem is not their religion, 
but the fact that some abuse religion to spread hatred and intolerance. I have no patience for radical 
elements that place themselves outside of our society. These radical elements should be penalized heavily 
as they are disrupting our social fabric. 

This is the path I propose we take: we should acknowledge that there are tensions, both within societies 
and between societies, and quickly move on to asking ourselves: how can we deal with these tensions? 
How can we bridge our differences? Where can we find common ground?

Let us take to heart what President Obama said in Cairo at the beginning of the first term: ´So long as our 
relationship is defined by our differences, we will empower those who sow hatred rather than peace, 
those who promote conflict rather than the cooperation that can help all of our people achieve justice 
and prosperity.´ I prefer to focus on what we share as people and as nations, and how we van live together 
peacefully, on the basis of a number of universally shared convictions. Human rights are what bind 
ustogether in this world. Justice, equality, solidarity, humanity and liberty are the ´values of the world´. 
They are the ground rules for how people should treat one another in a civilized society. I believe it is vital 
to promote and uphold those values, and I believe it is equally vital that we do so together. Together with 
other governments, together with civil society, together with local human rights defenders and ordinary 
citizens abroad.

Naturally, the changing international context, as well as the need to work with others, and not just other 
governments, has consequences for the way in which foreign services need to operate. The challenge of 
our era is to recognize that we can help achieve our foreign policy goals through engagement with foreign 
publics and that our success depends on cooperation.

But engaging with foreign publics in the search for common ground involves much more than merely 

https://www.youtube.com/watch?v=LDBkJpx0drg&index=17&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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influencing public opinion. Of course, trying to shape public opinion in other countries has always been 
important in diplomacy, and its relevance has increased greatly with the rise of communication technologies. 
The IT revolution has made the world´s citizens better informed and more critical of what is going on in 
other countries. Within minutes, they can learn about the latest developments in any given country, by 
running a simple Google search for example. So it´s not only understandable the governments seek to 
inform public opinion abroad, but also essential as a way of safeguarding the right image. 

It is not new that people matter to diplomats, but this point has now taken on a new meaning. In an 
international environment where the gap between foreign and domestic policy is gradually closing, 
reputation management has shifted from elites to a broader mass market.

But as I said, truly engaging with ordinary people abroad is about more than just broadcasting our core 
messages to a wider range of people, and using different channels, such as the Internet. It also means 
making a real effort to understand where they are coming from.

It means engaging in a two –way dialogue; listening to what people have to say. Not just government 
officials, at whom traditional diplomacy has always been targeted, but men and women in the street. 
We need to find out what motivates people and where our common interests lie. This, too, is cultural 
diplomacy.

Why were the Dutch successful as merchants all over the world? Because we were able to adapt. We 
improvised all the time when we went to Asia or other parts of the world, and we adapted to local customs. 
We understood what local customs were and we saw business opportunities.

It´s not that different from diplomacy. You have your values, you have your interests and you try to promote 
them by understanding those people you need to talk to. We´ve come, in this modern world, to see this as 
an almost mechanical process. Especially in terms of language.

If you regard cultural differences as something that is interesting, intriguing and enriching and if you want 
to get to know other cultures, it helps you to understand your own culture better. If that is your starting 
point, it becomes really fascinating to be active in cultural diplomacy.

You are probably intrinsically cosmopolitan. You have an optimistic view, you want to be able to operate 
elsewhere, you want to be a world citizen. This is your aim. That is why you´re participating in conferences 
like the one we have today.

But many Dutch people and people elsewhere in Europe don´t share your outlook. Their perspective is their 
own community, their own country. And their perspective is negative. Rightly or wrongly, many people in 
Europe believe that they are on a peak now ant that it´s all downhill from here. Now, if that is the general 
attitude in a society, people become extremely conservative, not politically but in the sense of ´if this is 
as good as it gets, I´d better save for a rainy day´. They do not look for change or accept change because 
in their view change always, automatically, leads to a decline in their situation and that of their children.

If that is the attitude in society – and it is the attitude in many western European societies – it´s very difficult 
to get people on board for change. If you are afraid of the future, the effects of terrorism, the effects of 
globalization and you don´t see the opportunities, then you don´t see the challenges – only the dangers. 
And that´s why nationalistic anti-European political parties gain support.

But there is a need to be more aware of cultural differences, to accept them and see them as an enrichment 
of our lives. If we don´t – if we see cultural differences as a threat to our position, we will cause more 
decline in Europe and we will not be able to profit from globalization.

We in Europe are probably better placed than anyone else to benefit from globalization. We have saved 
enough, we have enough knowledge, we have enough R&D in place and we have enough young people 
with talent. But if we are scared if we are afraid to take this step, we will lose out. This is my main message.

At the same time we don´t have to give up our own values or to deny our own culture. On the contrary, 

let me give you an example, which is also relevant to trans-Mediterranean relations. There are quite a few 
misconceptions about freedom of speech as an absolute human right. In the wake of the Danish cartoon 
crisis and the release of the Mr Wilders´ film Fitna, Western governments had to explain to irate Muslim 
populations, both within their own countries but also and especially abroad, that is up to the courts, not 
governments, to exercise control over freedom of speech.

Anyone living in the Netherlands is free to publicly express their views without prior permission from the 
authorities. There is no censorship in the Netherlands. Whoever has criticisms of the doctrines of a specific 
religion has the right to express them. Only the courts can determine whether the law has been broken 
after utterances have been made.

I have added, on many occasions, that being free to give offence does not mean that is it wise to give 
offence. Freedom of expression is not a license to insult other people at will. Everyone has the responsibility 
to show respect for the rights and reputations of others. ´Good manners, please, not censorship´.

The Dutch government has also made it absolutely clear that freedom of religion is a universal human right, 
which must not be eroded. Naturally, this does not mean that religion can ever be used as an excuse for 
violation of human rights. Freedom of religion means freedom to profess one´s own religion, but also the 
duty to respect other people´s religious or philosophical convictions. It goes without saying that Muslims 
in the Netherlands enjoy freedom of religion. And Christians in Muslim countries should be equally free to 
practice their own religion. 

Through cultural diplomacy, we should give information and accelerate independent information, 
which should lead to a better understanding of the way we do things here. Networking activities and 
visitors´programs – both for influential and high-potentials – as well as exchanges and cultural relations, 
should all be used to this effect.

Engaging with foreign societies requires a totally different mind-set, and working with ordinary people 
is testing diplomats´ flexibility. The Dutch Ministry of Foreign Affairs has realized this, and is now playing 
greater attention to its representatives´ public diplomacy skills by training new diplomats and offering 
tailored and regional training courses to others. The active  involvement of citizens and non-governmental 
organizations in the international  business of diplomacy provides crucial added value and that´s also an 
integral part of cultural diplomacy involving non-professional diplomats in foreign relations.

Ordinary people are using their own resources, contacts and strategies to pursue common goals, including 
countering tensions and conflicts. This offers a level of credibility that is hard to achieve with public 
diplomacy which can always be wrongly mistaken for propaganda.

Ladies and gentlemen, together, we must provide a counterbalance to those forces seeking to undermine 
human rights and spread the ignorance and polarization. If we are to live together in mutual respect, based 
on shared values, dialogue between different cultures and populations is an indispensable tool. Cultural 
diplomacy is nowadays an indispensable tool in nation branding. I wish you a productive conference. Thank 
you.
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Although I am the Executive Chairman of the Egyptian 
Stock Exchange and some people might think that I will talk 
about the stock market, I am going to talk about something 
else: economic growth and the concept of inclusive growth. 

I will discuss how to link this issue to the latest developments 
in Egypt. I will explain how the current state of the Egyptian 
economy and how the link between 2011 Revolution and 
exclusive economic growth. 

If we look at the numbers, you understand that the Egyptian 
economy before the revolution was enjoying a high level 
of growth rate. Actually, from 2005 until 2011 in 5 to 6 
years the Egyptian economy was enjoying a high level of 
economic growth, in average between 6 and 7%. According 
to international standards, it is a high level of growth rate. 
Moreover, it was considered to be sustainable. However in 
reality, economists who talk about the economic growth 
mention also the relationship between three important 
parameters: economic growth, poverty and equality in 
income distribution. There is a difference between a good 
growth and a bad growth. We are not talking at the moment 
about the sustainability of the growth itself and we are not 

talking only about the level of growth whether it is 5, 6 or 7% but the most important is the quality of the 
growth. Accordingly, economists differentiate between good and bad growth. Bad growth is when only few 
people of the society are benefitting from growth, while good growth is when everyone can benefit from it. 

The title of my presentation is “The nonsense number”. This happens when an economic growth is equal 
to 6-7% while in reality not everybody in the society benefits from it. The issue is not about the level of 
growth itself but it is about the quality of growth and whether everybody is befitting from this growth 
or not. Therefore, the nonsense number of economic growth is a misleading indicator. It can be found 
during the pre – Revolution time in Egypt; at the time we had a stable economic growth of 6%, 7%. We 
had a large foreign direct investment, on average $8 to $9 billion which is around 8.5% of our GDP which is 
considered a high level by international standards. Moreover, five years prior to the revolution we used to 
have around $50 billion in terms of foreign direct investment. The IFC and the World Bank publish “Doing 
Business Report”; in these five years Egypt always appeared in the top 10. In 2007 Egypt was ranked as 
number 1 in the world in terms of reform. However, the problem is that the entire society did not benefit 
from the growth. The growth should have an impact on the poverty level as well as on narrowing the gap in 
terms of income distribution between rich and poor people. In reality, with this high level of growth, we had 
a high level of corruption. We had an inequality in income distribution.  When we measure the inequality, it 
was around 32%. The gap increased and not decreased. The poverty went up from 22% to around 25% and 
in the world were lagging behind and had a negative growth rate. Egypt had a reasonable growth rate of

4.8% during the financial crisis and in terms of reserves, we went from $14.8 billion to around $35 billion 
just prior to the Revolution foreign direct investment tripled and the exchange rate of Egyptian pound 
enjoyed progress during that time. Inflation rate went down to 0.9%. Here is the situation about exclusive 
growth versus inclusive growth, so the theory and the practice. 

The trickledown effect in economics happens while a high level of sustainable growth, the rich people 
invest more and create more job opportunities for people. By the end of the day everybody will benefit 
from the reform and the sustainable growth rate. However, in reality it is not always working that way. In 
many cases and in many countries the poor people get only what is left over from rich people.  Therefore, 
they are not benefiting from the growth. In India for example they are the clubs called Club 13. According 
to the World Bank report on growth and commission, countries after the Second World War that were able 
to grow at least 7% for the continuum of 25 years. Other 13 countries were able to grow by at least 7% 
for at least the continuum of 25 years. For example India was one of them. India’s grow was equal to 9 to 
11% in average. Even though, the inequality was increasing the gap between rich and poor. Why? Because 
there was no economic policies to make sure that this sustainable growth rate is distributed among all the 
citizens. The message here is that there could be good and bad growth. Nowadays, economists do not talk 
about numbers but they talk about the quality of growth to understand that everybody will participate 
and will participate in just and fair share of this economic growth. Therefore, this is what we call cancer of 
growth – 7% of growth in average, stable or increasing unemployment, and the percentage of poor people 
increased. It is difficult to believe that the country with 7% of growth annually would have similar figures 
in social dimensions. This is called the cancer of growth. 

The reason why we had the Revolution in 2011 is that people felt that an elite, a small part of the population, 
benefits from the reform and the economic growth, while the rest of the population was lagging behind. 
Besides, we had structural issues such as educational problems, fuel subsidies. Let me explain the problem 
of fuel subsidies: Egypt is a poor country with a poor government that subsides rich people. 40% of 
subsidies go to the rich people and to the poor people because of the bad distribution of the subsidy. 

This is what caused the Revolution. The Tahrir Square became famous when the Revolution started in 2011. 
What happened after the Revolution is another problem. As we had a radical change in our political system, 
where everybody believe that we are moving from the dictatorship to democracy. The wrong impression 
that the citizens at large got from the Revolution is that since we were able to change our political system, 
we should be able to change also our economic system. Prior to the Revolution, country had growth of 7% 
and a high level of corruption, thus after the Revolution without problems of bureaucracy, we could grow 
8% to 10% and everybody will enjoy the reform. Therefore, it is about the issue of truckle down effect in 
economy. 

The trickledown effect in politics – it is impossible to become a democratic country between day and night. 
This conviction was one of the biggest mistake in our society, especially when media and politicians gave 
Egyptian people the impression that we are moving towards a democratic society such as the US, UK, 
France or Germany. People believed that if those countries are able to change their leaders and to have a 
freely elected president or prime minister, Egypt can experience the same situation also in its economic 
system.  Everybody was dreaming about this and media were fueling the same conception among the 
people but in reality it was the other way around. Three years after the Revolution, the Egyptian economy 
lost the direction. Instead of growing from 6% to 7% on annual basis, it grows between 1.8% to 2%. For 
a country like Egypt, it is a very bad news. Maybe it would be a good news for Japan or Europe but in a 
country such as Egypt, in which an unemployment rate is 13.4%, with the population of 19 million people 
and with 800 000 newcomers to the job market, we need at least between 6% to 7% to sustain the current 

https://www.youtube.com/watch?v=M71QWzBoTos&index=8&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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unemployment rate.  So, 2% is a very bad news for Egypt.

After the Revolution, for three years now, we lost direction and our economic growth went down by two 
third; instead of 6% or 7%, the growth was 1.8% to 2%. We lost half of our foreign reserves. Before the 
Revolutionit was between $35 and 36 billion. Now we are talking about $16 to $17 billion. Even after the 
aid from Golf countries, especially after the Second Revolution, we got around $12 billion. But the deficit 
went up from 8% - 9% to 13%-14%. If you study economics, you know that it is very hard to believe in 
economic growth, while the deficit budget is between 13% to 14%. Moreover, the exchange rate went 
through the devaluation of the Egyptian currency.  Poverty increased regardless the fact that 5 years 
before the Revolution we had an economic growth. It went even more after the Revolution to around 26%. 
Unemployment rate went from 9% to around 13% because the country did not have sustainable growth rate 
after the Revolution. What about the future?

We had the first Revolution in 2011 and free elections, after which the Muslim Brotherhood was running 
the country for one year only. The second wave of the Revolution took place in 2013, where we elected and 
dismissed the second president. Egyptians are saying that we are the first country in the world to dismiss 
two presidents in a couple of years, which is something that I do not know understand why they are proud 
of. In reality, they would like to continue the revolutionary activities and to protest more often. However, it 
is impossible to run a country with such a conceptual framework. 

Before the Revolution we had a problem of exclusive economic growth. Now we have to have a road map to 
an inclusive economic growth. In order to have an inclusive economic growth, we need to have a sustainable 
and maintainable economic growth that does not create problems especially for the future generations.  
So we were talking about three dimensions: viable economies, in which we need to limit speculations in 
the economic system, eliminate poverty and promote efficiency. Social responsible economies in which we 
need to limit the corruption, which was the major problem before 2011. We also need to promote justice. 
It is important in the context of the 2011 Revolution that slogan was Justice, Freedom and Bread. Moreover, 
environmental economy needs to limit distractive production and waste production. It is very easy to say 
but difficult to implement.

We need to have first the strategic thinking amd coherence of ours political parties as after the Revolution we 
have more than 80 small political parties. However we do not have strong parties that could compete, that 
would have a compete program to forward the country and to implement the objective of the Revolution. 
We need to have a long term strategic plans to insure investors that we have a stable business environment, 
which is very important because this country cannot grow based on the government assess. It should be 
based on the private sector and international investors. To address the security concerns, you cannot talk 
about economics unless you have a stable economic system and a stable security system. Economic growth 
is impossible without vision of long-term investment, especially in infrastructure, health care, education, 
training, research, and development. Supporting innovation which is one of this conference’s themes is very 
important because sometime we need to think outside the box. We cannot always continue with the same 
thing and we need to be innovative in your economic system. 

To generate solutions of how to bring the budget deficit to a single digit, we need to bring it down from 
13% to around 8%. It is important to think how to deal with the issue of subsidy and to learn from the other 
countries’ experience whether to move from the in-kind subsidy to cash subsidy. As I have told you, 40% of 
our subsidy was going to support rich people. You need to think about how to increase your revenues from 
taxes that are against rich people but they are supporting poor people. For example in some countries Air 
Time Taxes exist for using mobile services.

Encouraging entrepreneurship is very important issue because if you would like to support the poor people, 
you need to encourage the expansion of SMEs. If you look on the structure of the Egyptian economy, 
you will find that 75% of our GDP and employment comes from SMEs. Therefore, SMEs is vital for the 
economicgrowth of Egypt and should be supported by good policies. Inclusive planning involves the idea 
that the decision making process needs to be very clear and coherent. You need to give the opportunity 
to young people, because people who went on the street in 2011 were very young, between 15 and 30 
years old. It is necessary to implement justice and equality among the citizens of the country, with focus on 
inclusion of the rural area development policies. 

The most important thing is about communication. Communication! The problem we faced is to raise the 
expectations of people with no ground; high expectations that are not met lead to great dissatisfaction. 
Policy makers have to properly communicate the coming plans set to surpass the current problems and 
its timeframe. Therefore, politicians will not be able to deceive the citizens anymore. The big failure that 
we had so far is related to raise expectations, and not telling the truth. The current government that was 
formed only a week ago is there because every other government was raising the expectations of the 
people. In the beginning of the program, they are giving very decent promises, and after 3 months people 
get angry because they can see no change. The new message for a new government that should be elected 
soon in my country is to be more transparent to the people and to make the truth a part of the decision-
making process in order to avoid giving promises impossible to realize. The last but not least concerning 
sustainable development, we need to see the light at the end of the tunnel for the better future and good 
life for all and not for few.

Pr. Mohamed Abdel Gawad Omran was appointed as EGX new chairman in September 2011 by Egyptian 
former Prime Minister Essam Sharaf. Before becoming chairman, Mohamed Omran was the Vice Chairman 
for Ooperation of the Insurance Holding Company for one year and a Vice Chairman of the Egyptian 
Exchnage from 2006 to 2010. He was as economist at both the Arab Monetary Fund in Abu Dhabi and the 
International Monetary Fund in Washington D.C. He was also an advisor to the minister of investment and 
an acting executive director of the Egyptian Institute of Directors.

Mohamed Omran authored and co-authored approximately 40 papers. His work appeared in international 
economics and finance journals such as: Journal of Comparative Economics, Emerging Market Review and 
Global Finance Journal.

Pr. Mohamed Omran has a Master from Cairo University and Ph.D. in finance from the University of 
Plymouth, UK.

Biography
Mohamed Omran
Executive Chairman of the Egyptian Exchange



An Interview with Dr. Mohammed Omran
Executive Chairman, the Egyptian Exchange



132 133

The Berlin International Economics Congress 2014 Berlin; March 5th - 7th, 2014

The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org

ACADEMY for 
CULTURAL DIPLOMACY

The Berlin International Economics Congress 2014 
“Global Trends in Creative Economies: Green Industries, Education, 

Entrepreneurship and Tourism as Drivers of Sustainable Economic Growth”

“Global Trends in Creative Economies: Green Industries, Education, 
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A Lecture by Michael Bartl (CEO HYVE AG, Carfrogger, German Association of 
Market and Social Research)
Berlin; March 5th - 7th, 2014

I’m going to talk today about innovation, open innovation 
and about the creative economy and how creative individual 
can be integrated into new product development. So my 
first career step was in insurance actually I worked a couple 
of years for Audi in the R&D department and the vision 
was to serve and invent products than people really love 
and like for all the big companies and the big brands. The 
vision was to fill the huge gap between the consumer and 
the big brands because there is a huge gap especially in 
the R&D process. Creative economy can be used to create 
successful product. 

First of all what we observed in the last 15 years is a new 
phenomenon. It is the so called new openness. I’ll give 
you a few examples. In business everything is opening and 
we have a business concert called open innovation since 
2003 and really the big invention come from open source 
development such as Linux or Apache and so one. It is 
all development of an open source movement. You have 
companies like Procter & Gamble. They are integrating 
the consumer in order to produce new innovation. BMW 
is also inviting people from outside the company for the 

innovation process. We have big platforms such as Ninesigma or InnoCentive. There are more than 300 
000 engineers and chemical experts who are pulled on this platform and no matter what company as a 
challenge they can post it on the platform and it is going to be sent to the 300 000 engineers or chemical 
experts. But we also have a new openness in governments, for example the Bavarian Institution or the 
Bavarian Governmental Program together with citizens. And if you look at Texas for example you can be 
yourself if you want Texas sheriff; so they have a fence to Mexico and 24/7 there is a video screen on the 
fence and you can stream it to your own pc and look at the fence and if you see an illegal immigrants you 
can call the police right there. Or we have in Germany alone nearly 400 local budgets where citizens can 
give their agreement to where the budget is allocated. The number is rising for these local budgets. In 
the United-States for example the patent offices are quite overloaded so what they did is publishing all 
patents so everybody can have a look at it to see if they have a technological standard. So this has opened 
up information which was always close is opening up even in government.

Healthcare: we have huge platforms such as Health boards with a couple of hundred thousand people 
talking about disease, diagnostic and therapy and so one. This is a shock for doctors because they say 
“oh my god talking about what a diagnostic is not true and so one” but there are a lot of people. And the 

sources spin off from the MIT for example it is called ‘Patient like Me’. Patients publish their health files 
inorder to offer it to other people; nothing about data protection. They say if I have a story with my disease 
I want everybody with the same disease to have access to it. And it’s like a big huge clinical trial which is 
public. All these platforms allow people with rare diseases to connect. Again we have this phenomenon of 
openness. So your disease, your health files everything that can help other to fight their own disease is to 
share. 

Open society with huge platforms where you can donate money to certain projects; there is “Travel to 
Change”. This is another example. It’s how you can combine your trip wherever you are going with some 
meaning. For example you are going to a wild and you can clean the beaches with other member of travel to 
change and help the community there of ‘Travel to Change’. Again this is an opening in social engagement. 

We observe the same phenomenon in education. We have new platforms like Academic Earth, Udacity, 
and Coursera. All the lectures, the courses for the best university Harvard, Yale MIT are on these platforms 
and you can see the best professor giving the lectures and it is totally democratized. So you can access the 
lectures from all over the world. Additionally the results of science work are presented there so it is a real 
democratization of knowledge. 

We have this new openness not only in business but also in education, sciences, social engagement, and 
government policy, in healthcare and in tourism. And you always have different set of people like consumer, 
citizens, students, family, patient and so one. All this stakeholders are more and more involved in the value 
chain. I want to give you one example where it’s also happened for huge corporation. You may know them, 
Bombardier. They make trains and aeroplanes. They have a platform and invite everybody from outside the 
company to help them designing the interior of the trains. So on this platform they say please submit your 
design and evaluate the designs of the other guy who have submitted and within 8 week they had 2000 
members on this platform and more than 5000 designs. So people who are not belonging to Bombardier do 
creativity work and post it on the platform. There are really elaborate designs. One design a 1st class couch, 
on this one 60 000 visitors. The winner of the prize invented a spiral train. On the platform the people spent 
within 8 weeks, 454 000 minutes. This is more than 7 000 hours spent on this platform to design train. So 
it is not only a phenomenon done by Bombardier. There are many companies which now not really out 
sourcing but they are asking to people outside their companies to help them for the new products. And 
the price in this case wasn’t big money; it was more in the area in social recognition. The prize winner was 
invited in the biggest fair in transportation to present their idea and the CEO of the company greeted them. 
This is more incentives for people now to participate to such platform. And the participants came from all 
over the world. So the design came from Canada up to Indonesia. This is not only the case for this example. 
Most of these big innovation contest the design come from all over the world. 

As I said not only Bombardier is doing this. Siemens invited the creative people from outside Siemens to 
invent to invent the new smart grit, meaning how to produce, and transport and store energy. Daimler 
invites people for outside to design the new smart. BMW invited people from outside as well to design 
the new trunk system of the cars and to design new mobility services. Ausfrom for designing new LED 
solutions; Faraway for designing new apps; Lufthansa for designing new cargo solutions and so one. So 
many and many more of these big brands and companies will rely on creativity from outside the company 
in the future. This is the idea of open innovation and co-creating innovation with people not in the R&D 
department. 

Since now there was always a system of close innovation. So a company is developing within their walls the 
invention or the product and then is lunching the product. But they didn’t ask really an integrated people 
and future consumers for the product development. So the result is that even right now 70 to 80 % of all 
the fast moving consumer goods are failures because they don’t integrate people in the development. 

https://www.youtube.com/watch?v=lPXzNScZogU&index=44&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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And if you let an engineer develop a new car I mean you get a car from 1000 or 1 PS horse power. The 
question is who needs that? So many product are over engineered and then not successful in the idea of 
open innovation.  And the new innovation model using digital platforms is to integrate consumers in all 
steps of the innovation process and new product development. In idea generating, in concept, in testing, 
in prototyping and then for the launch; this is the idea of opening up the boundaries of the companies and 
inviting creating people. 

So there are two directions for creative economies and creative people to get money out of their creativity. 
First place is definitely to get closer to the big companies. And the second way is to get crown founded. It is 
definitely true that creative economy is right now already quite anchored in the new business concept. So 
we have in the late 90s the business concept of open sources. We have creative economy in the early 2000, 
we have the concept of open innovation in 2003, we have the business concept of co-creation in 2004, we 
have crowd source in 2006 and this are the biggest concept in business administration right now. And they 
all have in common the fact that the knowledge and the skills and the consumers form a network, at the 
heart of this concept. These are really the biggest concept in business administration right now.

But for sure there are certain problems which are not solved yet. One is for example the organisation of the 
challenge; if you think of a really big company like Unilever. Now they have the chance to talk to creative 
individuals. And they do not really have the organization and structure to do it. Cause in the end only the 
public relation department can talk to the outside world. The idea of open innovation is that every engineer 
and every developer in this company can exchange with consumers. So this has to be solved. There are 
sorts of absorptive capacities or a channel within the company for all these creative individuals.

Second challenge is still that company believe that they can steal ideas from individuals. This is not a legal 
problem. In first place it is a cultural problem. So they can talk to individuals on a high level and they have 
to integrate and to put into practice incentives structure. It’s all about give and take. You gave me great idea, 
I make a great product out of it but you have to have something from it. It about giving something back 
to individuals not only corporations. For sure we have also the legal challenge. We have the copyright for 
which you have the right for your ideas. In the media business we have the creative comment which is a set 
of licence agreement. So you can decide on your own if somebody else can use your pictures or your blog. 
We are fully free more or less in anarchy. This is also a challenge for the legal department to work on. My 
best guess is for creative comments also for ideas concept in product and prototype. 

And for sure we have the challenges which are methodological. Because we have all these new instruments 
for digging down the knowledge existing in internet for example social media monitoring, ethnography and 
so one.

And as I said this would be in order to solve the challenge to get closer to the companies but the second 
possibility is to get crown founded. If you have a creative project no matter what you can get crown founded. 
One of the biggest crown founding platforms is Kickstarter. It is the world largest founding platform.  Exactly 
this week they passed one billion pledges which are then invested in creative projects. And 5 million people 
supported this project for 224 countries. And more and more of this platform are now emerging. If you 
multiply the Kickstarter volume this is a big economic impact that can be made. Thank you very much. 

Biography
Michael Bartl
CEO HYVE AG, Carfrogger, German Association of Market and Social Research
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A Lecture by Nicholas Dittberner (Country Manager - DACH, Elance)
Berlin; March 5th - 7th, 2014

So we are basically a technology provider that disrupts 
talents as we know it today by basically making ourselves 
independent from location and time. But I get back to that 
a little bit later. I would like to back up a little bit not now 
and have a look what we have seen in last couple of years 
in terms of innovation and disrupting of industries. So all of 
you might agree with me that today as in the 20th century 
in a time where we see a lot of changes, a lot of dramatical 
changes, not only to the society but also to how we use 
technology. The industry area was about the transportation, 
it was also already starting to be about communication. But 
today based on the internet as a technology, it is also about 
collaboration and the way how we work today. So I would 
like to focus much more on how we as a population can 
leverage technology as an advantage for us, not so much 
about how we might actually be replaced by robots at 
some point. So this is not my topic, I am rather here to talk 
about how we can take advantage of technology by really 
enabling talents to become part of the driving of thriving 
economies. 

So based on the internet we are seeing a rising of tools that 
enable us to basically share information, share fights but 

also to build a lot of business around this. And we have seen a lot of literature both from the academic 
space but also already from all sorts of researchers that are looking how we are defining work today. Here 
are two authors, one of them is called Thomas Mallon. Both of them do research at the MIDA in USA who 
have evaluated back in 98 the term and e-lands economy meaning an electronic based economy where 
workers come together and collaborate across continents and time zones based on this support of the 
internet. You might have heard of the book ”Remote office not required”, which is written by a team of 
entrepreneurs. Again, Americans who are evaluating the principle that work is no longer a place. So what 
they are stressing is that looking at building a company and team, you might want to work with the best 
and the best are not necessarily based in your town, city or region. They might be somewhere else, because 
the technology that you want to work with is not as common yet in your area. So you might want to work 
with the specialists who already have experience working with this kind of technology. I am talking about, 
for example, programmers or modern design methodologies for example. So what they are engaging as 
with this principle that the office, the modern office today is also a place of a lot of disruption, noice and 
meetings that stress you and that basically are preventing to focus on your work. So they are basically also, 
they are really enabling us to look at other ideas and other principles how could you collaborate. So what 
they say is that people should have a lot of freedom where they want to work, whether it is a co-working 

space, whether it is a home, whether it is a remote office. Basically what they are saying is you want to 
focuson your work. So they are basically also, they are really enabling us to look at other ideas and other 
principles how could you collaborate. So what they say is that people should have a lot of freedom where 
they want to work, whether it is a co-working space, whether it is a home, whether it is a remote office. 
Basically what they are saying is you want to focus on a collaboration and system and processes that work 
for you, but not necessarily everything has to take place at the same spot or location these days, because 
we have the technology to make it happen.  

Now taking the perspective of a corporation and a company, we can already see that a third of all the work 
force in US contents out of external specialists. These are for example contractors, agencies, termporary 
employees or freelancers. Basically anyone who is a specialist that can provide value to the core team. 
Where the core team does not have the competence to cover this topic themselves internally. We estimate 
that there is a 300 billion dollar market for this kind of labor, which we call contingent labor, which is 
basically everything, all the tasks and all like specialities that you can not cover with your core team, that 
you have to buy in, or that you have connect with, or that you have build a network around so that you can 
get access to this kind of talent. 

In some of the industries we have already seen so much more external contribution of the work force that 
is because many industries today are already focused on that core competencies and not so much try to do 
everything, but rather focus on what they can do best. Everything else they give out to the organizations or 
individuals that can provide this kind of contribution to the labor. And we have seen Fortune 100 companies 
since 2009, 100 percent growth of those kind of outsourcing contracts. I am not a big fan of the term 
’outsourcing’ in general because it is somewhat like considering you give something core out to someone 
else, but it is really about building the competency and buidling the network competency as will to rather 
engage with this external invidual who is providing the value to your work contribution.   

If you want to compare like those kind of traditional businesses and hyper-businesses as you call them 
as a term, it is not only with the big corporations but already also in the startup base you can see that 
headquarters are discursed meaning that further across the world where ever like the regional market is. 
So many of the relevant business models today are born global from day one meaning that their potential 
customers are not necessarily around the corner but completely somewhere else across the continent 
worldwide. So they would also look into building a team on a global scale. And with many of those 
businesses also you need many different kind of specialities and many of those specialists you will probably 
not be able to attract and become a fulltime employer because they are that specialised, they rather work 
for multiple employers or rather work for multiple kinds of projects because it is more interesting for them. 
Because they have the choise. They basically are very valuable on the markets so they rather look for a 
career where they have more freedom rather than sitting in an office from 9 to 5, where they have to do 
the same job every day. 

Other than that, companies also look into building businesses across time zones meaning they want to 
take advantage of having a team across the globe so that they can serve the customers worldwide. And 
that is not about being accesible to the customer to every like time in terms of customer support, but also 
to basically move forward with my output meaning that I do not want to only work maybe at one specific 
time zone, but I want to have a team that basically builds overnight certain modules and if I wake up next 
motning, my team at local space can continue with the rest what the other team has build. Those kind of 
ideas are spreading across all sizes of organizations of today.  

Work or remote work itself is a principle that we have seen since basically the start of the internet. So again 
here I am not talking about outsourcing, but rather building teams across time zones and continents, where 

https://www.youtube.com/watch?v=12rCcParXG8&index=47&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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ever the relevant employee is based basically and not so much having to focus on like moving everyone 
to the same spot, but rather leveraging technology that we have today to work together and building 
organizations on top of that. By having a local on our platform, we have people from all around the world 
since we are originally a US company. US still provides the majority of our freelancers on the platform, 
but as you can see everyone else basically on the continent are hired to mix of workers that we have here 
and they are also educated. But just as on the regular labor market so it is not like that people who follow 
this kind of new career are not going to university or doing a univesity degree, but they rather make the 
decision at some point I prefer this kind of career rather than a corporate career at an early point.

As I said already work is not necessarily longer happening at one place today, but it is much more related to 
like building a virtual organization based on technology, so that we can work together. 

I would like to present a case study to you based on a non-technical founder of a i-phone application. He has 
founded his business originally in Copenhagen around 10 years ago as a single entrepreneur without having 
a team. So he had to look out basically for any kind of resource or special resource, such as developers 
and basically found this online worker forms and step by step built a team based on those online worker 
forms and still works for them today. What he has built is an application that is for wine lovers and basically 
whenever they discover a wine they just take a picture of the cover and share it with the network of 
everyone else. Then they can basically share experiences with this wine, rate it, learn where they can buy it. 
This application has become the most downloaded wine application worldwide and applied into store. After 
8 years he resently raised a 2 million digit funding amount to move his company to the US and now also at 
the end of last year he moved his core team to the US to the market now, he is a nice example of like single 
entrepreneur becoming like a distributed team step by step broading this product out and learning also 
on the job on the go and without basically building a big team early on. So this is a very modern approach 
building an agile and lean organization by having a core team that is of course building and working on the 
product and working on the most important parts of the product in the organization. But then he has a very 
modular approach by getting those resources at the point of time where he needs it, like for example since 
he had to move in the US, I am sure he had to look into doing all sorts of US-related campaings in online 
marketing. So he had found those specialists. But in 3 or 6 months when those campaings were running 
and he needed different kind of specialists. So really get the resource on demand where ever he was, which 
enabled him to build a very scalabe business and a very lean organization and he did not have to burn a lot 
of money during this course of time. 

Just a quick overview of what I am representing. I am basically a technology platform that enables businesses 
and talents to connect and find each others and to do business together. We have been around since 2006 
and are right now in the process of merging with another big providers. So we are at the end of March 
basically merging two of those big market places together. Again its really about disrupting, how we work 
together and providing a virtual market place of labor, that is our goal and our vision. We have clients both 
from the corporate space, but also we have much more coming from small organizations, SME’s, start-ups. 
But this kind of model is used by everyone heavily these days. And my job, my personal role is to basically 
engage people and German markets, to educate everyone and to basically provide all the people with the 
best practices and how can they take the advantage of those kind of markets. That’s it, thank you very 
much.   
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Good afternoon everybody. It’s really a privilege to be 
here again in the ICD; infact that my Minister of Tourism 
was invited to perform before you about the Moroccon 
policy on tourism. But he is not here in Berlin, he is in trip 
in the delegation of His Majesty currently in some African 
country. This is why I decided to offer to Mr Donfried 
that his honorable team to come here and speak shortly 
about Morocco and Africa. 

When we speak about Africa some of you may remember 
that there was the theory always, I mean praising on 
us to speak about Africa. This theory was called ’Afro-
pessimism’. And then coming here today among you to 
speak about ’Afro-optimism’, you may witness what was 
said for example by miss Hilary Clinton, voising about 
Africa. She talked about the new boundary. President 
Obama called for the first American African summit, 
which takes place as you may know next August. 

Not to speak about many other processes between 
major players in economic and political strategy 
throughout the work, having the same framework today 
with Africa. From our own perspective as Moroccons, as 
Africans, we see the following. In 2030 Africa will host a 
middle class reaching about 450-500 million inhabitants 

among aproximately a billion, 300 million. In 2050 these figures may increase more. What does it mean 
for us? It means that the middle class in Africa will be the equivalent of the population of Europe, the 28 
members of the European Union. This means a very important strategic orientation for all these countries 
among which Morocco as an African country, I am stressing these very strongly. This is why our King His 
Majestity Mohammed the Sixth is multiplying his visits to Africa, not only for economic interests which are 
complitely I mean legitimate, developing our strong relation with the other members of the continent, but 
also for humanitarian, social and secretarians. It will not be, it will take too long to go all the details, but I 
will just give you some snapshots on these every fields I am speaking about. When it comes to economy I 
already raised to this strategic importance of Africa becoming like it was for other areas, particularly Asia. 
Most probably if not most certainly Africa will become the more important new strategical continent when 
it comes to the economy. You may know for example that the growth of telecommunications experienced 
by Africa nowadays is the highest worldwide. 

Not to speak about the natural resources of Africa and all the potential coming from the growth. We just 
heard about the growth in Mauritius and the growth in Egypt, which is very important by the way these are 
African countries, but the average growth nowadays in our continent is 6 percent. In a context of a severe 
financial crisis still unfortunately affecting the major players like Europe, less maybe in United States, but 
also in Asia etc. The Moroccon private sector is the second, please note that it is very important, it is the 

second private sector, African private sector, investing in Africa after South Africa. Which means that we are 
not only counting on the public sector and the government to play a role, but more than that, the private 
sector in many many fields I mean promising fields with telecommunications, banking, infrastructures, 
housing, etc. This is our message today as Moroccons together with other African brothers and friends, to 
the world come, invest, develop, you will find opportunities but more than that you will enhance security 
elements in our continent, our continent needs security more than before even if you may have observed 
that the rate of conflicts of wars decreased significantly these past years, this past decade in our continent. 

So Africa is doing better in economy, it’s doing better in security, but we need economic development and 
social development to strengthen this very good trend our continent is,  experiencing. We are speaking on 
these issues, because we know we exprerience on a daily basis, I mean, the challenges as you may know 
Morocco is a, I mean, a crossroad. It is 12km from Europe as an African country and we have to on a daily 
basis to confront problems of migration, illegal migration, problems of traffics and also more high security 
issues like development of terrorism, like we observed in Mali. And by the way Morroco is among those 
acting very very significantly nowadays in the Sahel, that was clearly demonstrated by the presence by 
our King two weeks ago. For security we should count on ourself. This is why Morocco is now participating 
in many peacekeeping operations under the umberella of the United Nations of course in many areas, in 
many countries in Africa to develop Central Africa, Democratic Republic of Congo, Mali as I said. Coming 
after many other cities of Morocco playing its role historically in the river Mano in Biafra, I mean, against 
the separitism, which was there in the 60s and other experiences. So security, economy and of course we 
have to develop more and more diplomacy for our continent worldwide. 

It seems to me very important to come to the ICD before you, before, i mean, young students, trainees, 
before representatives of the private sector, before diplomats and to share with you. I think that and I 
would like to conclude with this not be so long, I am at your disposal to answer any questions. By the 
way we are also with our team of the Embassy preparing the written form of what I just said. You can 
use it, I mean, for of course your personal developing information on our continent. The most important 
for us and myself with the ability of the Embassy is to try also to look after the cooperation between 
Germany, Morocco and other African countries. It is very important for us that Germany, being one of the 
big if not the biggest local motive nowadays in Europe, being more and more, I mean, interested, being 
more and more involved in the African issues. That was some elements I wanted to develop with you this 
morning and again I would like to express really my pleasure to be here; this the message of Morocco. His 
Majestity still is in the continent 3 weeks already. His launching building of hospitals, of schools, of roads, 
of infrastructures. Some of them are by Morocco; we trust in our continent. We have nowadays in Marocco 
more than 10,000 Sub-Saharan students with Moroccon scholarship in our universities. And I hope that this 
will be also interesting for you to go more in details to learn more about what the Kingdom of Morocco is 
acting towards its own continent. I thank you very much. 
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Thank you for that welcome and thank you for putting 
up an extremely diverse  and interesting programme 
here, it has been great two days, it is great to see so 
many different nationalities and I’ve been getting a lot 
of praise for Finland so I feel extremely honoured. I am 
from Finland so, that’s why I have the flag. That’s good.

So my topic as mentioned is on the digital world now, 
known as the internet, no countries, no nationalities just 
digital stuff. And I will also touch on tourism so that was a 
little bit older title so I will also touch tourism since it is a 
very heavy topic on this conference. So I will take twenty 
minutes of your life now and I will talk about technology 
trends that are enabling creative economies and I will 
look at the film, photo, makers and music industry, see 
how those trends are enabling them and then I also will 
dive into tourism.

 Since yesterday I saw the head of tourism of OECD also 
mentioning this very strong link between tourism and 
creative industries, so I’ll touch on that. And then I will 
give some suggestions on how to keep innovating and life 
change in creative economies, before I will sum up with 
the main topics. So since we’re talking about creative 
industries, it is good to get the elephant out of the room 
about the copyright issues. So today is the fact so on the 

internet so any services whatever you publish, whether you own your own content, it is yours. You choose 
what kind of copyrights you have, so you don’t have to, you still have to read the front print, but it’s you 
don’t have to, it is not an issue anymore, who owns the content, ripped it off, who has the right to do so, 
you own your content internet, whatever service you use. 

So the technology trends that I see are enabling, I see mobile and tourism markets places that are the 
two most important things, changing things today in creative economies, as in any other economy to be 
fair. And that is mainly because it enables discovery and it enables experiences. These are very crucial to 
creative economies. You need to be find, you need to be found, you need to be discovered and get reach 
ability. And creative economies are mainly about experiences it is a fun experience, use experience and 
how you deal with the creative economies. 

So and if you do have to talk about mobiles and everyone know there is more toothbrushes, no there are 
more mobile phones than toothbrushes. But to make the case why mobile is very important, is that some 
statistics 70% of all Europeans have smart phones, 55% of all in US and in Finland that’s 92%. So we’re very 
mobile heavy, Smartphone users. The global mobile traffic is increasing to 15% and is exponential is called; 
so all international traffic is also moving to mobile. And there is today 1.2 billion accessing web from the 
mobile. There is a little note: almost 70% of the emails that are not mobile optimized are being deleted. You 
really need to be on your mobile so this is the one you need to be finding. So what is travelling then in this 
mobile enabled world is that almost 50% never uses his roaming and that is only within the EU and that is 
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really bad for all kind of business and 95% limit their uses so all, you know, it is a lot of app economies you 
know maps, tourism, take that. If I can’t use phone these three days in conference so how do I get to the 
places and how do I find out about things? 

What I just learned is also in Africa, 10% of your income is spent daily on your prepaid mobile charges. 
So that’s really, you know, prohibiting and limiting economies creative economies as any other economy. 
So then there is the rise in digital marketplaces and I’m not talking about any classified you know size or 
any, digital marketplaces are places where buyers and sellers meet each other and interact and enable to 
converse. This is enabled today with cloud services because it is way easier and cheaper to get started, you 
know when you run your business in a cloud there are also platforms which enable steering and discovery 
and then, today global payments and logistics are much more mature. And what digital market places 
are great for, because they increase discoveries, they, you know, bring transparency and they bring trust. 
Because when you start dealing during business, selling and buying, it is very important that you can trust 
the person on the other side. 

You know that the payments are going through and what the digital marketplaces are taking care of the 
table and galaxies, payments, you know who the other person is because you register and there is a lot of 
social interaction so. This social market place is on a rise in very many verticals and specifically in creative 
economies. But of course there is no just mobile and digital markets places, because you know, creative 
economies are nationally enabled also with social and crowd funding. Crowd funding that we have already 
touched before here, there have been some talks about that. And that’s naturally very good for particularly 
creative economics. But the power of social this is the picture that actually took down twitter this weekend 
is from Oscars tweet also brook the record of Obama’s inauguration tweet and so in 45 minutes it got like 
almost one million shares so definitely the social platforms are enabling sharing and people are showing 
engagements which is the main take-away: people are engaged and they want to engage. 

Not everyone is going to be an Oscar winner and a star but you do find your audiences, you know globally 
with these social services. And this was the ‘oh my god’ that yesterday was talked about that kick soda 
just broke the one billion limits to in pledge sheets to all these creative projects. So but the actually the 
great thing about it is or the important thing is here to see is that more than a half, so half a billion has 
been fetched just the last 12 months. So it is a five year old service but just you know the crowd funding is 
totally peaking, it is doing the hockey stick as we are saying. So this crowd funding services are extremely 
important they have been enabling more than ever just the past years, which is a great take-away then to 
talk about film. And that’s also, you know, then we talk about independent film, we are not talking about 
Hollywood. But this is a centre, the first film ever founded by a kick starter crowd funding film that won an 
Oscar last year. It is a short documentary film and it only needed 54 thousand dollars and it won an Oscar. 
So the biggest thing in the independent film of course. And this is a very rare quote of Orson Welles, great 
director and he is, what he quotes was that 95% he is spending time on is raising the money and 5% is 
actually making the moving and that is nowhere to live. So when it comes to creative economies you know 
the funding is always an issue. It is an issue in other places but especially in creative economies. So that is 
being enabled and changed now in the digital world. And this is to give a little bit of a sense of films; there 
are actually 50.000 produced, you know, 2009, which is a lot. Of those are 7600 are feature films, that get 
the theatrical view so it is very very few movies that are getting actually movie time. 

At the same time never has so many people watched so many movies but that mainly is not in the theatres 
anymore. So a little bit on film in numbers also, when I talked about kickstarter, so that one billion, one 
million has been pledged in independent film. So 1/10th gets founded from crowd founding and that is 
only kick-starts by the way, we don’t get other numbers. And of those 40% has a success rate so almost 
half of the projects that have been put on kickstarter are successful. And actually, as I mentioned, won has 
only one and there has been six movies so far that have been Oscar nominated, which is incredible. What 
is enabling also creative economies and film is the video formats and that is one of the biggest growth 
factor in filmmaking and producing and in Nigeria for example, there is over thousand films made per year 
and that is mainly because of the video format. Marichu never made films before 2009 and now they have, 

https://www.youtube.com/watch?v=pbf4NzeIxMI&index=16&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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they are making like thirty movies a year because of the video format. And in total it is about 14% of all 
film production and it is growing also. And what is notable is, that two online movies, online only movies 
have been Oscar nominated also. But here comes the hurdle then when we come to distribution, it is also 
funding, 94% never get distribution. 

So there’s a lot of film made those 50.000 and 94% never finds their way into the theatres. Which is now 
enabled then with the digital distribution platforms and there is a, I would say like, a dozen notable players 
in the field at the moment and I think, I am sure that is growing. But generally it is a revenue-sharing model 
so the film owner keeps fifty to seventy percent of the revenues made. Which is a good deal and you 
actually get to choose your own ending, because when you go to Hollywood and so, there is a lot of other 
questions before you get your film on the screen. 

One of the biggest one of those digital distribution platforms is Vimeo. I know you have probably heard 
of, Vimeo used that on your video uploads, it is Vimeo on demand it is a premium service where you can 
actually publish your film, you know decide what kind of, you know, how much it is going to cost, how it is 
going to be distributed, you can show it globally and you can make the calls. So, but now it also started a 
programme that is pledging half a million dollar to programmes that are or films that are crowd funding. So 
at least when you get at least 10%, no 10.000 dollar raised you can apply to this programme and you can get 
extra perks and you can get actually shown to the platform and get very unique performances. So we talked 
about film and then we go to photo. You know the name Kodak Moment has caused another meaning 
now, because in 2012 Kodak actually declared bankruptcy and how is that happening?  One didn’t think 
that would happen. Kodak Moment is now not anymore about the memories it is about the bankruptcy, 
because we all moved to this one. And that happened really fast. So in terms of mobile photography 
nowadays there are five million photos uploaded daily. It is amazing. The biggest one is Instagram; it is 
a service and they have 55 million photo’s uploaded daily, 60% of the big brands have presences there, 
I follow many of them. 60% is out of US also, so it is not an US based service, it is very very international 
and there are 16 billion photos and 1.2 billion likes, which means there is also a lot of engagement, fun 
engagement. You connect with your audiences, so many brands and creative industries also use this, many 
creative industries have their presence on the internet and Instagram. 

So one of the companies is Berlin-based AIM, it is one of those services it is like sort of Instagram, it is also 
photo sharing that now has started to offer marketplace which is opening very soon, it is just announced, 
that will be fifty/fifty revenue share, so all these digital photos, beautiful photos people have taken 
everywhere, can now be actually traded. And you can make money of those ones. So at the moment there 
are 10 million photographers on the platform so I should recommend you to get the beautiful pictures. So 
I’m talking about make a culture that really got a breakthrough a couple a years ago, anything that can be 
made on the internet of things and this will include a lot of them, you know, whatever you are a designer, 
clothes, jewellery, anything made yourself.

The biggest market place there is Etsy. It has now over 30 million members, one million active shops, there 
are 20 million items listed, it is very global with 200 countries and the basic business model is they take 
3.5% commission. So whatever your craft is, you can join the marketplace which also gives you visibility, 
it gives you transparency, it gives you trust, you can trade easily with your buyers and sellers and then of 
course being rated and being reviewed. So it has been very great place to actually start showcasing creative 
crafts. There is also verticals and it is a fairly new one, currently only an US one, it is called custom-made 
so makers who are customizing things, I want to get a custom-made wedding ring, I want to get a dinner 
table set, to whatever something you want to get made. You can now start asking and trading on custom-
made. So at the moment there are now 12,000 makers, 100,000 buyers so there is definitely demand, 
50.000 posted projects which means there is even more demand. It is not even cheap things; it is like 
1,000 dollars average so these are high quality personalized things that people are looking for. And the 
reasonable is here the commission; they take 10% when the deal is made. But this is the thing also with 
digital marketplaces, so it is based on the commission or revenue share because what these marketplaces 
offer you is the discovery and it is a trust, mainly. And so definitely you can do this, you can go and you can 

choose to have your own online shop and many do both. They both have the marketplaces and then they 
have their online shop. 

This is Tictail, it is a Swedish online shop solution, just two years old and they have now 30.000 stores in 
150 countries and the specific thing is here it is completely free, no fees, nothing, they make money if you 
want to enhance your store but the basic things is very, nice and definitely very affordable since it is free. 
And this is an example, so like this, how international this is. This is Carmen, she lives in Belgium and she 
loves to make these iPad cases and now she can have a worldwide audience with this Tictail shop so she 
is selling worldwide. And another one is Shop-ify that is the biggest US one, also very international and 
of course global with payment solutions and it has 9,000 stores and it has 7 million products, 3 billion 
sales which means there is trade happening and you can have it in any language and you can have 30 
dollars a month. So these are also alternative solutions because creative people, they don’t have time with 
administrating things, they are busy creating their crafts and producing things and being creative so they 
need very easy solutions to not become a technology specialist and understanding how the e-commerce 
works and how these shops work and how to be maintaining them. These are very easy, just plug and play 
mainly. You upload your stuff and then you are on the go. And these are very good supplements, you know 
complementary to these digital marketplaces because as we know internet is big and if you are not on the 
google first page, you probably not, it is the same as you do not exist. You need to be found, you need to 
be on these, well I would say, you need to be on these digital marketplaces, which now are rising in very 
different verticals also. 

So we are head to music. Music we also already talked about, there is one mentioned about the tourism in 
music. It brings a lot of money to the UK. So music is also natural moving online, so this is also UK statistics, 
so digital revenues are making now 50% of total UK record industry and the streaming industry is the 
fastest growing sector towards heading to a lot of million dollars today. So if you are a musician, you are 
supposed to be online. And this is relevant to, it is like Kickstarter, it is called PledgeMusic. They claim to 
have 90% success rate on musicians who brought their projects and Kickstarter has 55% so it is pretty good 
and most artists actually exceed their goals with 40%. And so far half a million people have pledged and it 
is 64 dollar average, so it is not just a small amount. And they also said they have helps signing regular label 
deals. Both these on- and offline worlds are meeting, technology and internet enabling creatives actually 
to reach their audience and reach their goals. That’s what fans want. They want more and they want 
experience which is also the big opportunities on the internet for creative industries. You can better serve 
your fans. There is research by a Nielson study that said that the music industry would actually add half 
a billion to 2.6 billion in revenue if fans were offered benefits of products and experiences. So once again 
there is this experience. You can reach the audience, serve them better and they are willing to pay. Those 
things are enabled by a company also called TopSpin. It is a directing, fan, sales and marketing platform 
where you can actually collect and have a conversation and converse with your fans and audiences, you 
can ship merchandise worldwide, start with ten dollars a month and better serve your audience. And 
that was actually just this week also bought by this music streaming service. So there is definitely this 
interconnection between artists online while you are listening to music on the streaming service on your 
mobile and then you can easily then start buying stuff or engage. So big markets, so there is a lot of hope 
for musicians. 

Discovering music, there is a lot of music made and that also comes to those marketplaces and digital 
platforms that enable discovering and sharing. SoundCloud is one of these and it is started by Swedish 
founders and now Berlin based company. It has 250 million monthly active users which mean that any given 
hour they reach nearly every country in the entire world. So it is the largest community, you can upload 
any sound, any podcast, any ban, and big artist use it and that is actually my main source for discovering 
music. So I go there, I can follow people, I can follow artists, I see what they like and what they post and 
that is how I discover new music. And you can also buy stuff, you can either download music, you can buy 
music, you can share music and so on. So these communities are extremely important and you can actually 
comment on every sound, on every song, so there are thousands of comments in one song. So usually you 
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just comment blog posts, now you can comment music. So a very active community started also first form 
musicians to upload and change collaborating in music so you can upload your files and collaborate with 
music. Another great service is Mobile Only, it is very easy, it is the best way to finalize music, it is only on 
your phone so it is also location based which means that if I today, as I see that many people are visiting 
from Greece, if I want to go out in Athens, Greece, tonight, I just needed to search, I looked up who is 
playing tonight in Athens. I get the list and I choose Bleast, I’ve never heard of it. I can then easily listen to 
the tracks that they are playing, I can check in the map where they are playing, I can favourite, I can share 
it, and I can buy tickets. I can do everything in one screen while also the music is playing in the background, 
so this also enables discovery for musicians because I will probably listen more of these, see where shall I 
go tonight, who shall I listen, and it only works on mobile which I always keep coming to because if you are 
not on these one, you are likely not to be found. Your chances increase, to be found increases. Which is 
then a good take-away to tourism, since you know music experiences comes close to tourism. 

And I am sure most of you get these questions from your friends, since you are all global people living in 
different cities, all very international. So you always get; ‘Oh so what is good in Berlin? Because I am going 
there for the weekend’ ‘any recommendations?’ This is what I get a lot. Before, you send some links and 
recommendations and you try to remember what a good restaurant. But today also on my mobile phone, 
you can have it on web and you don’t have to sign up, it is called Foursquare, it is a location based service. 
Best places discovery I know, I have been addicted the past four years. And like 45 million other people 
worldwide. There are 5 billion check-ins because you can check in to a place and then you can recommend 
and say what you like and your recommendations. It is also used by 1.6 billion businesses, which means 
this is also a loyalty programme for all these small businesses and restaurants and places to promote their 
loyal customers and have special offers. 

So if I go around I can see what is special and what is special around here. So I don’t usually go to west-
Berlin that much so I don’t know the restaurants here and I check for lunch, so where there is lunch, where 
shall I go, I check out Foursquare and I see where are the places to go and where my friends have been, 
most of all. And since I know that very many of you are going to Helsinki today, or this weekend at least, 
so I’ll mention that you can also make your list so I have my favourite Helsinki list, so the places I like the 
most in Helsinki, where I have had the best experiences, I have gathered in a list and you can subscribe it, 
you can save it on your phone and then you have everything in the map and you can see the places that I 
like. I saved ones on Stockholm and Berlin and other cities and there is so many more, you can even have, 
I just recently saw this, most Paleo-friendly restaurants, and you can see menus there, and you can make 
reservations. You see the openings hours, everything. It is all in your phone. So you definitely need the 
internet when you are travelling. 

Another service is called Everplaces, it is a similar service, it is an online community on your phone, so 
you can save your favourite lists and places of food and design and recommends and you can have them 
private or you can have them for everyone. But now they also are turning to businesses because tourism 
is a growing business, and especially mobile, so they are specialised to make these beautiful tourism 
optimised apps for your country, city, and event, whatever you have. The Danish company makes very 
design orientated, very beautiful apps. So accelerating, keep it coming. So what can you do to innovate 
then? Keep the creative economies going and growing. So things that I am very involved in are something 
called Hackathons. We can something Hackathons, I help companies and engage in entrepreneurship and 
this is a very growing, growing trend. It is 48 hours, during the weekend; different skill sets gather and built 
something new, product services, demos and often judging the products that are coming out of these 48 
hour challenges. 

These are just a few ones that I have been involved with Start-up Weekend, is a big global organisation that 
are like the main organisation behind these. These are also self-organised but you know, then you have the 
main organisation Startup-Weekend.org. You should all go there, they have these events worldwide and 
you can start your own. So this was recently during Berlinale, there was a film industry audition, so I was 
judging there new innovate ways to help creatives in the film industry. Music hackathons has also been 

going on for years, they are also global and there is now in the South-East Pacific, there will be another music 
hackathon so you can start creating and innovating music. And photo hackathon just recently last week was 
held in Japan, and there was the first one here in Berlin, I was judging there too and it was organised by the 
IM, the big marketplace for photos. So these things are going global, definitely, everywhere. And I definitely 
suggest if you want to innovate and thrive on new ideas, to organise one of these. You can have them in any 
particular, I have been to health hackathons, finance hackathons, whatever you need to innovate within 
and then thrive on change, so how do you thrive on changes in this one then? So I will quote two smart 
people, two important topics that I already mentioned. So Nelly Kroes, I am sure you all know the vice-
president of the European Commission, she has the technology agenda for Europe, the digital agenda. And 
just recently she has a very complicated relationship with mobile charges so these are definitely hurting 
the economy overall, more specifically the creative economies, because you really need to be able to make 
use of mobile phone when you are travelling abroad.

Then Peter Vesterbacks, he is with Angry Birds and Rovio, I guess you all played Angry Birds, they are also 
very concerned about the European marketplace because you it is very difficult, there are 200 players and 
not even talking about the music industry how many they need to negotiate with, so the over governing. 
He just mentioned in a recent conference: ‘The government are trying to protecting us from stuff we don’t 
even need protecting for. So they need to get out of the way so we can deal with it with the best possible 
experience. Because those who offer the best fun experiences will be with the future winners; so now 
actually China is the biggest market for them, because it is a huge market and it is just one market. You just 
get there instead of negotiating through Europe, with a lot of digital laws and regulations. 

then you can be part of the marketplaces and get rid of all the hassle with legal and payments and stuff, 
they will be part of you and then you give some commission between 3.5 towards 4% which is not, that is 
a pretty cheap deal; but to be able to do that, we need to global mobile and internet access. That is one of 
the agendas I want to interest you. 

You are in a world of diplomacy, so help the technology industry and understand why we need the 
internet access, everywhere because those who offer the best discovery are discovered and offer the best 
experiences. Before, during and after events are the future winners. They really need to be enabled by 
internet. And then I would also like to leave you with the thought, one final question, since we heard a lot 
of interesting talks addressing the reformance and a lot of difficulties in these talks. Does a government 
that does not innovate, care for its citizens? There I would like to leave you with. Keep innovating. Thank 
you. 
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“Global Trends in Creative Economies: Green Industries, Education, En-
trepreneurship and Tourism as Drivers of Sustainable Economic Growth 
”
A Lecture by Minister Peter Bayuku Konte (Minister of Tourism and Cultural 
Affairs of Sierra Leone)
Berlin; March 5th - 7th, 2014

Mister Chairman, distinguished ladies and gentleman, 
I bring you greetings from my President, His Excellency 
Doctor Ernest Bai Koroma, the government and people 
of Sierra Leone. I thank you the Institute for Cultural 
Diplomacy, ICD, to invite me to make a statement at this 
International Economic Congress 2014. I consider this a 
great opportunity for a small country like Sierra Leone to 
participate in this all important forum. It is a great honor 
to be able to share my views and experiences of Sierra 
Leone as consider global trends in creative economies. 
Education, entrepreneurship, tourism and travels of a 
sustainable growth. 

According to the creative economy report 2008 and 
I quote: ”Now it is in the most advance countries, the 
creative industries I imagine as a strategic choice for 
revigorating economic growth and employment and 
social cohesion. So called creative cities are profiletaring 
in Europe and North-America revitalising the economic 
of centers through cultural and social development and 
offering attractive jobs particularly to young people. The 
turnover of European creative industries are amounted 
to 645 billion euros in 2003 growing 12.3 percent faster 

than the overall the economy of the European Union and employing over 5.6 million people.” It is said 
the creative industries are the drivers of the creative economy. While the impact of this sector has in 
the past been felt in developed coutnries, some developing countries particularly in Asia have begun 
reeping benefits of this sector. Unfortunately in Africa and in countries like my own not much has been 
done so far to harness the potential of the creative economy. Mister Chairman, distinguished ladies and 
gentleman, I believe that the creative industries present an essential tool for finding solutions not only 
to economic growth issues but also social problems in developing  and least developed countries and in 
least developed countries. Therefore developing the creative economy of these countries will have an 
impact on the reduction of poverty and inequalities while at the same time enhancing the social cohesion. 
I believe countries like mine which experience devastating civil wars are in the most need of the benefits 
the creative economy can provide. 

The story of the economies of most developing and least developed countries is generally one of the 
exploitation of mineral and other natural resources. Unfortunately experience has shown that this has not 
positively impacted on the livelihood of the local people nor has it promoted inclusive growth. There is 

now general awakening to the need for alternative economic activity and the attractiveness of the creative 
industries which by their very nature are attractive to young people who form the majority of the people in 
the developing world. Along with creativity, entrepreneurship is essential for this successful development of 
the creative economy. 

Entrepreneurship puts a vision innovation into action. It is what we used get that it needs things of ideas 
to create new products, markets and to build new products, market and to build new jobs. Unfortunately 
my country like most other countries that were under the British Colonial domination for a significant patch 
of their history, inhereted an education system that was based on the grammar school type of education. 
It is mainly for jobs in civil service and what we consider the important professions like engineering and 
medicine. Since we gained indepedence over a half a century ago, not much political attention has been 
paid to focus in the education sector, particularly in the area of creativity and entrepreneurship. Recently 
there has been the recognition on the importance of shortly focusing and work has already commenced in 
this regard; with an ongoing review of the education sector. All the developing countries are far ahead of 
Sierra Leone in this regard. There is now a growing belief that the education system should expose children 
and young people to the widest spectrum of professions as possible and to develop their creative abilities. 
So for example rather than just teaching tailoring, we will expand the system to include fashion design. It is 
also now generally accepted that for creativity to florish intellectual property rights have to be protected in 
order to ensure that individuals and groups can reep the financial benefits of their work. Without this being 
guarenteed, the creative economy can not develop or be sustained. 

Mister Chairman, Sierra Leone until recently had a weak of pirate law that was incapable of providing 
effective protection of intellectual property rights. In 2011 a new copy right act was passed into law that 
makes provision for, among other things, the establishment of intellectual society that will act on behalf 
of rights owners to ensure they can rip the economic benefits that flow from their creative endeavours. 
Action is now on to ensure the new law is effectively enforced. The UN Creative economy report 2010 and I 
quote ”the cultural sector contribute towards to including the man to visit cultural heritage sites, festivals, 
museums and galleries as well as music, dance, theather, opera performances etc. More recently the cultural 
ambiance and traditions of different locations can be an attraction for tourists, especially for newly classified 
as cultural tourists who are more discriminating and culturally aware than so called mass tourists.” This is 
why in Sierra Leone, as we work on the branding and expanding our tourism sector after 11 years of civil war 
that ended in 2002, we are focusing on heritage and nature rather than mass tourism. It is with this in view 
that we are working on developing a number of heritage and nature sights to world class tourist attractions. 
And have alerady recently we succeeded in having a number of sights being placed on UNESCO heritage site 
list. We hope that when these sites are fully developed and accepted as world heritage sites, they will attract 
large enough number of visitors that will boost our creative economy. 

Another area in which Sierra Leone seems to be on the right track in relation to the development of our 
creative economy is in the area of information and communication technology, ICT. Part of the 6th of the 
10 key messages that in March from the Creative Economy Report 2010 states that and I quote ”Developing 
countries are lagging in times of activity. For the creative industries this is a constraint because many 
applications to stimulate creative production and e-business do not run without sufficient bandwidth. 
Therefore national and regional investment efforts should be guided in collaboration with international 
agencies towards better infrastructure for broadband in the South”. In order to broadband connectivity, 
Sierra Leone, with support from the World Bank recently landed the fibreoptic cable inthe country as part 
of the Africa postal Europe ECE-project. The Sierra Leone cable company SALCA was officially launched 
February last year, that marked the beginning of the future for improved global bank access in the country 
which I believe will impact significantly on the growth of creative economy. 

Sierra Leone like many other developing and least developed countries has in the past had no coherent 

https://www.youtube.com/watch?v=fkOk3DO_05o&index=15&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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cultural policy in place to guide the cultural sector. For virtually two decades we struggled to put one in 
place. Thankfully we now have one, which is in the process of launching a popular rising while at the same 
time establishing a national council for arts and culture as to written in the policy. We truly guide this vision 
and development of our cultural heritage. 

In conclusion I must state that even now I have outlined and measures ready in place or in progress 
that will enhance my capacity to develop and benefit from its creative economy. Sierra Leone like most 
other least developed countries face these huge challenges ranging from policy gaps, weak capacities, 
inadequaty in infrastructure, lack of access to finance etc. In order to address some of the formations 
challenges we propose to do the following: 1. Establish an inter-ministery task force that will develop 
policies and guide implementation in the quest to develop our creative economy. 2. Follow through on the 
practical implementation of the copy right act 2011 by facilitating the establishment from functuality of the 
collection society stability in the act and ensuring that our law enforcement agencies have the capacity for 
the provisions of the act. 3. Work with the Sierra Leone investment and export promotion agencies, SLEPA, 
to identify and develop local and international market for creative industry products. 4. Identify sources of 
financing for the creative industries and provide the capacity building for industry players to ensure they 
have the business management skills necessary to have sustainable business enterprises. The focus here 
is on the small and mediumsized enterprises. 5. Our music and film industries have shown positive signs 
and potential for growth and expansion. We will focus our attention initally on these two sectors which we 
believe can in the short term provide the employment and wealth creation for our youths bearing in mind 
the huge volume in our population and current level of unempolyment. 

Mister Chairman, ladies and gentleman, what I have outlined here is by no way exhaustive nor have I 
attempted to provide the one size fits all description. I hope that I have been able to provide some insights 
into what we are doing and hope to do to develop our creative economy. And I hope to be able to learn 
from your experiences.  Certainly, creating economies is not only an answer to youth employment and 
inclusive growth but also fosters national and global security and developing human relationships. And this 
is the responsibility not only of governments but of all. Thank you, thank you and welcome to Sierra Leone, 
Africa’s hidden paradise. Thank you.  

Biography
Minister Peter Bayuku Konte
Minister of Tourism and Cultural Affairs of Sierra Leone

Mr. Peter Bayuku Konte is the Minister of Tourism and Cultural Affairs at the Cabinet of the Embassy of the 
Republic of Sierra Leone. He graduated in Philosophy and Social Sciences in Rome, specializing in Sociology 
of Development. He is also a graduate in Computer Science from Milan.

Since 1993, Mr. Konte has lived in Milan where he first worked for a multinational on telecommunications. 
After this, he experimented for a year and a half with the coordination of a cross-cultural radio program “The 
World Together” on Marconi Circuit - FM 94.75. He is also renowned for his promotion of the humanitarian 
project “Microcammino 2000” for Sierra Leone.

Minister Peter Bayuku Konte
Minister of Tourism and Cultural Affairs of Sierra Leone



156 157

The Berlin International Economics Congress 2014 Berlin; March 5th - 7th, 2014

The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org The Institute for Cultural Diplomacy 2014 www.academy-for-cultural-diplomacy.org

ACADEMY for 
CULTURAL DIPLOMACY

The Berlin International Economics Congress 2014 
“Global Trends in Creative Economies: Green Industries, Education, 

Entrepreneurship and Tourism as Drivers of Sustainable Economic Growth”

 “Engaging Developing Countries in the Creative Economy for 
Sustainable Development”
A Lecture by The Hon. Rashed Al Baloushi (Chief Executive, Abu Dhabu Securities 
Exchange)
Berlin; March 5th - 7th, 2014

Good afternoon everyone. I’ll be talking about the 
UAE and how does it see the sustainable economic 
development. But before i start, I would like to take 
this opportunity to thank the Institute for Cultural 
Diplomacy and to thank Mister Mark Donfried for giving 
me a chance to be here today to say a few words about 
the subject that I have chosen which is how to aid 
sustainable economic development. 

Normally the beginning of the year is very important 
time for me and for most of the economic organizations. 
The beginning of the year is the time when we see the 
performace and the achievement of the last year and it 
is again the time when we look forward to the future of 
the next year. We put the plans and the strategies and 
we do our best to achieve what we have not achieved 
in the previous year. And this is what we do currently in 
UAE, the country where I am coming from. And when 
we do the strategy and when we look to the future, we 
do it with a trendemous sence of optimism and positive 
feeling. 

Since I am coming from the stock market, I will look at 
the economies from a stock market’s point of view. And 

if we look globally at the stock markets, we’ve seen that overall 2013 year was a  very positive year for 
the stock markets. If we look at China, Singapore and India, we see the performace of that stock market 
arise from 7 to 10 percent and that is a good year for them. And if you go down to the place where I am 
coming from we have two exchanges, one of them is Adu Dhabi Secret Exchange and The Dubai Foundation 
Market. Abu Dhabi went up by 63 percent and Dubai went up by 108 percent. And that is my friend the 
best perfroming year we have seen. So when the people look at this performance, they ask very several 
questions: is this sustainable? Is the growth do to the production of oil and the price of oil? From here I will 
take you forward to explain the sustainability of the economy of Abu Dhabi and UAE in general. After the 
crisis in 2007 the UAE and Dubai specifially were not immune to the financial crisis. We got infected and 
most of the economies globally got infected as well. We used to talk about 2 digits growth prior to 2007. At 
one point I had a presentation and I was talking about the expectations of that year 2006 was 17 percent 
and that is a big, big jump. But right after that crisis those numbers went down, but again we were lucky 
that those numbers started to grow again. So it went down 1 percent and then 3, 4, 5, 6 and the expections 
to go 7 and about in the next coming year. 

One of the reasons for that is the blessing of the country of having the natural resources, oil. But we 
are putting our strategy vested on that oil, so the oil that we have is blessing us and developing us and 

improvingour structure and our systematic planning for the future. Even though in so many international 
forums they are treated as homogenous group, developing countires like UAE are not created as equal. 
Some of the developing countries they have natural resources, while others they do not. Some are blessed 
to the location that they are playing themselves as a hub to adapt to different countries, while others are 
not. And some are living in political and social problems, difficulties, challenges, while others are not. 
So it is for sure that for most economies to sustain the growth, governments actually think sustainbility 
seriously. And they have solve, they have to look at their challenges, to continue the sustainability of these 
economies.

So when it comes to again, I would argue, that in these cases the UAE for some reasons we are managing our 
sustainability pretty well.  The UAE has a very wise system, they have a very wise strategy and the managing 
of this sustainability again it is managing properly and they will. We see that when it comes to the numbers, 
there are 70 billion dollars worth of investement to us to deliver 2013 and the DGC. And when you look at 
2014 they are expecting again to spend about 83 billion dollars of investment to projects and to structures 
and developing the system inside. There are 37 billion dollars of debt that was issued last year 2013 and 
almost close to that number was issued in 2012. If you take down Abu Dhabi, the expectation on building 
the structure till 2017 is 100 billion dollars. That is showing how much the investment would take place in 
Abu Dhabi and how much the company would sustain this development. We all heard of the Export 2020 
and based on the expectation of about 8 billion dollars in investment would be made in Dubai and part of 
UAE due to Export 2020. And not to forget the classification of the stock markets and Abu Dhabi and Dubai 
as well to be part of the emerging market and by the embassies. All of these figures are complying figures 
and I am very sure that all of these positive figures. And as a developing country, it is almost 40 years old, 
actually 42 years old, to has established in late 1970. UAE has a number of the fine characteristics. UAE is 
90 percent of the reserved oil globgally and it is 5 percent of the reserved natural gas happening in Abu 
Dhabi, having in Abu Dhabi. The system of the government of Abu Dhabi and the government is very stable. 
We have, they all keep saying that thank god the stability of the policy, the stability of the country is very 
strong and the process of deciding and making decisions are very straightforward. We as employees, we 
as this human makers of the process, we know expect the channel, the process and it is clear to all the 
stakeholders of the government. 

The economic vision is very important to UAE and 2017 will be the clear economic vision 2030. And prior 
to that is clear the vision 2030 of the whole economy. And believe it or not, periodally or in Abu Dhabi for 
example there are 130 organizations we set periodically semi-annual and we see for example as a stock 
market to develop that, we need to rely on the entities and we sit together to find out who went wrong and 
who was slow and who was fast. The government try to ally that together to achieve the objectives that 
we have put to ourselves. Strategic location, Abu Dhabi and UAE in the past was strategily located between 
South-Asia and Africa. And currently Europe is added to that, so we are blessed to the strategic location 
that we have on the map. And again the thing I have talked about it is the recognition of the international 
investment and the money that is closed to pumped and to Abu Dhabi is close to 400 million dollars. So 
this was a good step for us. Investing in sustainable energy and we have seen Mustard, Mustard is project 
and it was shifted to Abu Dhabi and they are concentrating in the green field, in the green enviroment. 
And as a matter of fact they have the headquarters of the international renewable energies agency, Arena. 
The headquarters of Arena is in Abu Dhabi. And I mean as you are aware of that they are investing heavily 
in nuclear as well as the solar energy. The structure for Adu Dhabi as I said it is about 100 billion dollars 
that will be spent in Abu Dhabi in the coming few years. So they are building railways, they are building 
the infrastructure of the country, they are expanding the airport and they are developing services of the 
airlines. 

When we examine and when we look at the two last sides, the last information we could conclude the 

https://www.youtube.com/watch?v=DzbfygQMeXw&index=10&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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following: the incentive for Adu Dhabi, the incentive is definitely back, coming back to to Abu Dhabi and 
UAE and we see that clearly at the public and private sector; the investors sent a message high as we see 
the performance of the stock markets. 2013–2012 the daily reated value of the stocks was 88 million 
dollars and 2013 it went up to 341 million dollars. As we talk today its up to 1.1 billion, so it is back to the 
stock markets. The international recognition is solid and we see that clearly when look the export and 
when we look at the msai. That combination puts us in the right place at the right time and I believe the 
UAE has taken its place as an existing, exciting economy of the international stage. 

To understand this phrase, and the different way, let me share my perspective for the investors of you to 
see what I am talking about. If we go back the 70s for example, those who wanted to make money in the 
70s, the alternatives for them, or the best alternatives for them to make money is to invest in oil and gas 
and so they go to the USA. In the 80s the investment importance shifted, they went to Japan. 1998 half of 
the market capitalization of the world was in total stock exchange. So to make money in the 80s was in the 
Japan properties. And in the 90s it went back to the technology companies and the companies providing 
international services. The year 2000 breaks were the stars and we all heard about the Brazil oil, and we all 
heard of Russia and the opportunities for investing in these areas. And if you talk about 2010 and forward, 
most economies would agree that the best alternatives to invest in Africa and South Asia. So it takes us 
back to UAE again. Why is that? When we think of the situation of this case, if you are going to invest again 
in those two countries and properties, it would be a good alternative to share as the financial getway. We 
have the mission of developing the financial service sector of the UAE very quickly. Most of the assets 
managers, most the fund managers are opening offices in Abu Dhabi and UAE in general and they want to 
support the 83 billion dollars which I mentioned earlier to invest to the the DCC. Again it goes back to 200 
billion dollars which will be invested in Abu Dhabi. Those banks are trying to make a footprint and trying to 
have a place to work in Abu Dhabi and UAE. Most of the global banks keep meeting so many branches, keep 
meeting so many delegations coming from international, having their opening branches in UAE for two 
things. One to help to restructure the financial sector in UAE and refinance the projects in UAE. Plus they 
want to reach Africa and South-Asia and the rest part of the Middle East. So the growth there is undeniable 
and the countries they can place in the global economy.

We always keep moving the ranking of the country. We’ve been ranked the liking of the easy doing business 
is ranked higher, the competition is ranked higher, the standard of living is ranked higher and the happiness 
of the employees is getting higher. So all the ranks that are looking at the internationally is increasing year 
after year in UAE. We need to attract more global investment to build infrastructure and to continue the 
project and investment of our stock markets. So the right fundamentals are in place and the right leadership 
of guidance and vision, the best business and regulative environment are in Abu Dhabi and in UAE again. 
We believe that the growth and investment will continue and we will see more and more investment 
coming to the country. We believe that the incentives of the investors will continue as it improved up to 
341 billion dollars on a daily basis to 1.1 billion. That is a good recognition for the stock markets. And the 
international recogition will grow and be more solid. 

A conclusion of the next few years, experts and analysists will examine the performace of the country and 
will find that the UAE provides a unique model for sustainable development. And the major that we have 
put in our place and we are very sure we are going to succeed. I would like to even conclude with a story 
that we had last month meeting with the Prime Minister who insisted of providing high class services and 
sustainable services. The message came from the government to all the entities working in Abu Dhabi and 
in UAE in general that all the governement entities to develop themselves and to continue developing in 
the sustainability that they have followed. They should look at the hotels as an example. This is why last 
week I have as a stock market decided to make the stock market internally like a hotel. Thank you very 
much. 

The Hon. Rashed Al Baloushi has been the Chief Executive Officer of Abu Dhabi Securities Exchange since 
March 2012. The Hon. Al Baloushi served as Director of Clearance, Settlement and Depository Department 
at ADX since his joining in 2000. He served as Deputy Chief Executive at ADX since 2007.

He served as the Head of Registrar & Depository at the Abu Dhabi Free Zone Authority from October 1997 to 
April 2000. He was in full charge of the exchange during the period from January 2006 to September 2007, 
when the trading at ADX reached all-time peaks, handling the influx of transactions during the period.

He also played a major role in all the developments that took place in the exchange since inception, including 
all technical and legal achievements and that includes, among many things, upgrading the trading system, 
developing market rules and regulations, introducing new facilities and enhancing the e-services provided 
by the exchange. He received his MBA from the UAE University majoring in Leadership, while he received his 
BSc in Computer Information Systems from Benedict College, Columbia, South Carolina.
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“OECD Perspectives on Entrepeneurship, SMEs and Tourism”
A Lecture by Sergio Arzeni, Director, Centre for Enrepreuership, SMEs and Local 
Development (CFE, OECD))
Berlin; March 5th - 7th, 2014

Today, there are one billion unemployed in the world. 
One in seven people on the planet are out of a job. 
This is why job creation, particularly job creation for 
young people, is the most pressing political issue for all 
governments in any country. Where are the sources of 
jobs? The main sources of jobs are in self-employment, 
in entrepreneurship and in the development of more 
business. Large companies and governments, the 
public sector, are shedding jobs. Companies have to cut 
jobs, because they have to concentrate on their core 
business. Governments have to cut jobs, because they 
all have debts, unsustainable debts. This implies that 
they have to reduce their public workforce. In the past, 
large firms and the public sector were a source of jobs, 
but not anymore; it is now entrepreneurship and small 
businesses are creating the jobs. There is a need to create 
the appropriate ecosystem that can favour the creation 
of jobs. This implies major structural reforms. Without 
structural reforms, you will not be able to develop the 
big job creation machine, namely entrepreneurship and 
small business development. The service sector is the 
biggest sector of the economy in the OECD countries. The 

service sector has represented 70% of the jobs in Europe for more than three quarters. The way services 
are delivered is bad and this is where there are plenty of interests in the way services are delivered. This is 
one of the main reasons why Europe is landing behind America, but it is not the only one. The structural 
reforms imply patience to change reality. For example energy, the overall costs of energy in Europe used 
to be 30% higher than in the United States. Now with the Schengen Revolution, the costs of energy in the 
United States will be 60 to 70% cheaper than in Europe. President Obama, when he was candidate for 
the first elections, said that the main objective of his presidency will be to stop the present mechanism 
whereby we borrow 700 billion dollars a year from China to give it to Saudi-Arabia. This actually stopped 
the thanks to new technology. The wrecking technology for that enabled to exploit Shell gas.

Demography is also a huge challenge, a new reality. Tourism, travel and leisure represent a big chunk of 
the service sector and are the most dynamic in the United States and Europe, about 1/3rd of new jobs 
are generated in the tourism, travel, leisure and entertainment sector. This is why it is important to what 
my colleague, Alain Dupeyras, said about the creativity destinies. Tourism is also a very important export 
industry. Many politicians do not understand that export does not only include goods, but that it also 
consists of a big part of tourism-related activities. Worldwide, 35% of exporting services are generated by 
tourism and travel. This is the challenge. The tourism sector is largely built up of small- and medium-sized

enterprises. In a country like Austria for instance, 99% of tourism establishments are made of SMEs and 
90% of tourism establishments have less than ten employees. This is reality. You see a few big industries 
and companies such as Hilton and Sheraton. One of the major shifts in the tourism sector is the fact 
that over the last twenty years 40% of the hotels in the United States have been taken over by Indians, 
Indians from just one region, from one state, namely Gujarat. So the Gujarati have taken all the motels 
and all the small hotels. Today, 40% of the hotels in America are in the hands of Indians. I find this a rather 
striking development, phenomenon. This is why the tourism sector has a great importance in the field of 
globalization, because it comprises every tourism activity. At the same time it is global thanks to Internet 
and the new technologies. Every small location that provides touristic activities can contact the whole 
planet. At the same time it is very local, because the tourism sector generates jobs and economic activities 
in the surrounding communities. 

There is a very important transformation due to the fact that a country or a continent like Europe is affected 
by the problem of aging and at the same time of a lack of capacity to generate jobs. Concerning aging, 
there is a huge difference between Europe and the United States. In 2050, so over 36 years away, America’s 
inhabitants will grow from 300 million to 400 million whereas Europe’s inhabitants will decrease from 550 
to 450. Even if Europe would attract, I doubt given the mood in Europe, one hundred million immigrants 
during the next 36 years, the situation would not change a lot. The ratio of pensioners to workers, which 
is 1 to 4 today, will be reduced to 1 to 2 and will be unsustainable. Europe has to find a solution for its 
lack of jobs. It is urgent for Europe to employ as many people as possible, particularly women, because in 
the future jobs will be fewer. It has been calculated that over the last 30 years, women massively entered 
the labour market and entrepreneurship in the United States. One in three new businesses generated are 
created by women and have contributed to 20% to the economic growth in the United States. This is also an 
area in which Europe is lagging behind. Though, the main point of intrigue of immigrant entrepreneurship 
is tourism and tourism-related activities, because the barriers of entry are very small and very low. You do 
not need a lot of capital. The sector is a sort of training camp in entrepreneurship, because the best way 
to learn entrepreneurship is by doing it. It is not by accident that all this so-called flagship entrepreneurs 
Michael Dell, Bill Gates, Richard Branson and Steve Jobs have all created a company before the age of 20, 
when they were between 16 and 19 years old. At the age of 21, you are already old to create a successful 
enterprise business. They were also school dropouts. They have never graduated. They have created high-
tech companies, but without any technological diploma. I find that fantastic. 

Research has shown that in Europe, but not only in Europe, you see the Turkische Obst und Gemüse, 
my beautiful launderette by the Pakistani in London, l’Arabe du coin in Paris, everywhere you see that 
immigrants are advocates of engaging into self-employment. They are more resilient and capable to face 
difficulties in a better way. Furthermore, they are able to move from a tourism-related business activity 
to other business activities. At the end of the day, entrepreneurship is the best way to build up a more 
inclusive society. This is why entrepreneurship is a business for all and a way to make a more inclusive and 
cohesive society in every country all over the world. That is it. Thank you.

https://www.youtube.com/watch?v=lXJ0VRcJ-fc&index=22&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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Good evening ladies and gentlemen,

Mister Donfried, distinguished guests of this conference 
of the ICD. It is not that easy to speak at the end of 
such a long conference day, but it is a great honour 
for me to speak to you and I am very glad to be here 
in Berlin today. The members of the German Bundestag 
organised, as you heard, the committees and I am a 
member of the Committee for Education and Research. 
So today I will have a special focus on the education and 
research policy. Actually our work is organised into even 
more specialised tasks, like all in piece I am responsible 
for certain subjects for whom I serviced a rapporteur for 
my parliamentary group and committee, the CDU. I am 
also member of the CDU, the governing party of Angela 
Merkel. I am responsible for all European Education 
and Research Policies and also for the topic of student 
financing. I would therefore like to focus on education 
and its role in sustainable economic growth. Economy 
is a high priority not only in Germany, but as you heard 
also in Bulgaria. Many governments of countries have 

realised that education plays a big role in ensuring sustainable growth. Sustainable means securing not 
only today’s competitiveness, but also securing long-term improvements. This can only be achieved by a 
more intense education based society. All emerging countries invest a lot of their resources in education. 
Hundreds of new universities are being built and there is a real drive for education. But is education all 
about universities or high school degrees and how can you make sure that not only the children of the rich 
have the opportunity to study? I will give you my answers in two parts. 

First, I will focus on the dual system of vocational training and secondly on student financing. Vocational 
training, versus university education, what does that mean? In Germany, we have a very successful 
alternative to university education. It is called the dual system of vocational training. What exactly does 
this mean? In Germany training for many vocations is provided by means of a dual program of training 
and education. Apprentices spend three to four days a week at a company providing vocational training 
where they acquire the practical skills required for the field of work. This is done in the companies by 
especially skilled older employees. The remaining of the one or two days is spent at a vocational school 
where apprentices receive a theoretical grounding in their future job. These schools are financed by the 

goverment. 

What are the benefits? The apprentices receive a training allowance from their company. On average, 
the training costs around 650 euro per month depending on the field of work. Those who successfully 

“The Dual System of Vocational Training and the Federal Law on Support 
in Education as Guarantors of Sustainable Economic Growth”
A Lecture by The Hon. Stefan Kaufmann (MdB) (Member of the German 
Parliament
Berlin; March 5th - 7th, 2014

complete their training are often taken on permanently as a skilled worker by the company. Moreover, if 
they perform well in the workplace they also have the opportunity to train further to become a master 
craftsman or a state-certified engineer and then try to achieve a managerial position in the company or to 
set up their own business and become self-employed.

What are the benefits for the companies? Companies that provide vocational training have many advantages 
over companies that do not provide such training. One significant advantage is that the company can save 
on the costs they would incur by having to hire external skilled workers if no training is provided. The risk 
of inappropriate placement of employees in fluctuation is considerably lower for skilled workers trained 
internally than for people recruited via the job market. Internally trained workers usually have a better 
understanding of the company’s working process and its production and service program.

What is the impact on sustainable economic growth? There is a link between vocational training and the 
high level of economic business individual productivity. The economic focus is only developing human 
resources by ensuring that there are enough workers with adequate skills and increasing their number and 
level of qualification. There is also a significant relationship between a low level of youth employment and 
vocational training. Germany, as you may know, has to lowest rate of youth employment in the European 
Union, currently about 7.5%. In Baden-Württemberg, the regional county that I live in, we have a youth 
employment of only 2.8%. 

Coming back to what I said before, what is the advantage of this dual system of vocational training as 
opposed to a classic university education. First of all, it is not a matter of being opposed to university 
education, but of having a system itself as a very good complement to it. How can you create sustainable 
growth if 70% of young people have a university degree, but you also have an unemployment rate of 30%? 
The dual system of vocational education is closer to the needs of the job market and a very attractive 
alternative to university education. 

Does this dual system serve as a model for other countries? The vocational training system in Germany is 
suitable as a model, but not as a blueprint. A country wishing to implement a foreign system has to adapt 
it to its own framework conditions. The German Development Corporation promotes a lot of programs 
designed to support the country in implementing a vocational training system. There are many projects 
up and running all over the world that are promoted by the GIZ, the German Society for International 
Cooperation, or even on the initiative of companies, e.g. Festo in China. The company, which is a worldwide 
supplier of auto mechanical technology, is currently implementing the dual system of vocational training in 
China. This enables the company to train its own highly qualified staff and have a well-educated and trained 
workforce. At the same time, it means that China has more educated, trained and experienced staffs which 
will lead to more competitiveness and more economic growth, a sustainable kind of growth. Even the US 
president, Obama mentioned the German vocational training system as a model for the USA. 

To sum up, the German vocational training system is very attractive for many countries and in my view very 
important for competitive and sustainable economies. I hope I was able to give you a brief overview of the 
German vocational training system and its advantages. 

Now, I have come to the second part of my presentation, student financing and its role for sustainable 
economic growth. I will briefly talk about the Federal Education Assistance Act or BAföG.

The Bundesausbildungsförderungsgesetz or BAföG, which can only be implemented by the German 
bureaucracy, provides support for students whose families are not financially well-situated. We have no 
study fees in general in Germany, but the students have to finance their living costs.

What does BAföG mean? Students from a non-academic background get the opportunity to study at a 

https://www.youtube.com/watch?v=jFVeF2O1t7E&index=33&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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university. This will create a more diverse student population and later a more diverse occupational group. 
Students at universities are able to concentrate on their academic career instead of having to do several 
jobs to finance their living costs. Students can also receive funding when they spend part of their university 
studies abroad. In contrast to a conventional study loan the funding can actually be increased if necessary. 
The funding of the BAföG Conditions does not put immediate pressure on students after they have finished 
university. Only a maximum of 10,000 Euros of the funding received has to be paid back whereas with an 
ordinary study loan the entire amount received has to be paid back. Students do not have to start paying 
back their funding immediately, but can start paying back five years after they have finished their studies. 
They are also allowed to pay back the funding over a period of twenty years. In order to continuously 
receive BAföG students have to pass certain stages of the university education within a certain time span. 
This means that students are generally more focused on their studies to ensure their received funding for 
the rest of their time at university. Receiving funding does not only mean that students receive money; they 
may also receive supportive payments for their health insurance or get discounts on their daily expenses. 

Unlike most available scholarships in Germany, eligibility for support of BAföG is not dependent on achieving 
certain grades. Once someone has worked for a certain number of years, their eligibility for BAföG is no 
longer based on parental income. This enables people who were initially not eligible for funding due to 
their parents income to receive BAföG assistance for their university studies. It is only based on their own 
income.

You may be getting the impression that the Bundesausbildungsförderungsgesetz is a really complex 
financing instrument and yes, it is, but what matters is that it is successful. According to the most recent 
evaluation report available, Germany spent 3.3 billion Euros on BAföG funding last year with an average 
number of 630,000 students receiving BAföG in Germany. For me and many others, it is a big success story 
and we should focus on improving it even more. This BAföG instrument which is designed for students 
from a non-academic background and whose parents are not well-off enables us to give all young people 
independent of their social background the chance for the best training and education they can get. For 
me, this is another condition of sustainable economic growth. You cannot have truly sustainable growth if 
only a few of the talented can afford an education. 

This leads me to my final conclusion. Education plays a very important role if not the most important role 
in achieving sustainable economic growth. I have outlined the main instruments to promote education in 
my country, Germany. First, the dual system of vocational training; education is not only about the number 
of people with university degrees, but also about getting educated people into the job market. 

A well-educated workforce is a condition for sustainable economic growth. Secondly, student financing 
or BAföG, the country or society must enable all young talents independent of their social backgrounds 
to study or receive an excellent training. I consider this as another very important condition to create 
sustainable economic growth. I hope I stuck to the time limit, because I always talk a lot. So I have tried to 
present my remarks briefly. This leaves more time for you. Now, I look forward to hearing your questions 
and having a discussion with you. I know you are waiting for the Djibouti evening. I am interested to hear 
your questions.
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“Global trends and creative economics, green industries, 
education, entrepreneurship and tourism as an engine 
of sustainable economic growth”. That is a big title and 
when I thought what I could tell you the idea was well, 
this is quite a challenge. Why not choose a title, which is 
ecological and social transformation of the society as an 
engine for sustainable growth. Hopefully I can give you 
an insight into what it is about if we want to be successful 
with sustainable economic. It was I think in 2000 when 
I traveled from Shanghai to Wushi; I happened to come 
across the third largest salt water lake of China, which is 
Tai Hu. It is a beautiful lake if you drive along and I said 
to my friend “Stop, I want a make a photo, I want to see 
that”. So we stop and we left the car. Immediately came 
to my mind it smelled. Afterwards I saw dead fishes on 
the lake and I said to my friend “what happened to this 
lake?” “Well, he said, you know the industrialization and 
there are maybe some problems we have”.

Actually this lake was switching around. It was completely 
destroyed. So I said “how can you do that cause I know 
that we Westerners we eat to live and the Chinese they 
live to eat? So how can you dare? You need the fish”. He 

said “oh well, if it is not coming here from the lake. We have the infinite ocean if you want fishes. So don’t 
worry, you will find enough fish in China.”

That was right at that time. However when I heard this and I left Tai Hu I said to myself “is it real that in this 
country at that time they want to struggle to have the same level of consumables, of cars, of refrigerators, 
of everything which are consumer goods, than we have? It came to my mind that I had read a book of 
Dennis Meddle in 1972, The Limits of Growth. It said that if everything would live like we do in Germany 
this world would not been enough for us. Actually at this time we would need 2.6 worlds so to speak in 
terms of resources, which are not only earthly materials, but simply water and clean air. 

So that is actually the point where I turned around; I tried to work as a politician and I think we have to 
change this. Because one thing is for sure we cannot say in the Western world we want to have our cars, 
we want to have this level of civilization and the people in China or elsewhere they should stay as they are 
in term of not using the resources like we do. By the way I remember when we were talking about that and 
I look at all the bicycles in China and I asked my friend “can you really imagine that all the people who are 
riding bicycle right now would have car?” My friend just looked at me and he said, “How many cars do you 
have?” And I said, “Well I have a car, my wife has a car, my son has a car and my daughter has a car”. And 
he did not have anything else to say. By the way if we go to Beijing right now you would find problems if 

everybody want to have a car.

This is so to speak the point where I would like to start with that we really have a severe problem in this 
world; overfishing. We have the situation that the agriculture soil is 45% overexploited. We have social 
problems; 25% of the population of the population of the world has 85% of the world GDP. We need to do 
something. That was the reason I joined the Committee for Growth Wealth and Quality of Life. But if you 
look at that you can make a choice. You can say, “Ok we want to have deep growth”. Immediately what 
everybody tells me if we had deep growth that would mean that you have to sell your car, you should have 
a smallest flat screen, etc. On the other hand is it real that if we think of prosperity (for instance in Germany 
we have 1.8 or 2% of growth of GDP) that we need this kind of growth to increase our wealth and quality 
of wealth if we want to increase that at an average. Also in Germany every four years we buy a new flat 
screen, if you extrapolate this in future that means that we would need a new flat screen every two years in 
2020. Do you really believe that our wealth or prosperity or quality of life increases by cutting the number 
where we buy a new flat screen from 42 years? I do not believe that. 

But if we would have a situation where I could swim in the river, which I used to do (I grew up in Bonn). I 
don’t think any of you would really like that; it smells and you really could hurt yourself. 

This was the introduction so to speak. The alternative to growth is can we have a certain growth, which 
would not lead to a situation where we would eat up more than we have? But we would try to match with 
the resources of this world. I give you another example. In the committee of growth, wealth and quality of 
life we have been 18 parliamentarians and we invited experts from the industry. We invited the head of the 
chemical industry, which is really successful, as you might know. Companies like BSSF and Bayer are very 
successful in Germany. And it was really amazing when this person said “the reason we are so successful is 
because of the environmental laws, which we had in the 1970s as well as the social framework I remember 
that in the 1970s politicians said “we want you to clean your waste water. We don’t want you to use 
anymore chloral. We want you not to dump you waste water just in the river or elsewhere. Everybody was 
crying it’s too expensive. We are getting out of being competitive”. Today you hear that very frequently. But 
amazingly this person told us “because of the strict rules in the 1970s we are so successful in what we are 
doing right now”.  

So I think there are lots of other examples of that, this morning I visited a small company close to Berlin. I 
guess nobody would know what they are doing.  They are replacing the pieces of laser printers. I thought 
they are all made in Taiwan or in China or elsewhere. No. They are competitive here in Berlin with our 
wages, with or environmental laws and this company specifically called itself a sustainable company. The 
heating is done by photovoltaic, so they are very successful in this field. 

I could give you a number of other examples where sustainability is actually the basis of success more than 
a cost factor. The same is true for the social environment. I worked 25 years for Shot. Shot is a company, 
which has no private ownership. It belongs to the Cartridge foundation. Nobody is taking money out of that. 
Shot itself is a public company but the ownership is a non-personal foundation. We had a system where we 
had higher pensions, which I will enjoy in a couple of years. We said we want to have a sustainable kind of 
framework in term of social responsibility and we have been very successful. 

The only point is – and that is very important, this is the first lesson to learn – you would not have a three 
years return of investment. So this is not for those who want to buy and sell a company after two years 
and make a lot of money. I think we all want to have a kind of sustainable life more than for two years.  The 
message is you can be very successful by doing this. 

I lived in Japan for two years and Japan was suffering at that time. It still suffers of what we may call deflation. 

https://www.youtube.com/watch?v=eSWpo1TSocs&index=70&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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It had a huge crisis like we had here in Europe four years ago and which still kind of exists. But more than 
twenty years ago there was a banking crisis in Japan and a deflation. From my perspective Fukushima is 
not only a disaster in terms of nuclear problem, but it is a big chance for this country. Unfortunately the 
Japanese government decided not to go this way. But I think if you see how many employments could be 
created, how many chances would be created by shifting from one technology (the old nuclear technology) 
to a sustainable one, this is a dramatic chance for this country to go this way. Japan is doing what it wants. 

When I talk to the parliamentarians from Asia one of their biggest concerns is how they can create enough 
energy production for their country so energy is a really important factor. Vietnam is now negotiating 
with France, Japan and China about building up a nuclear power place. That means that the State and big 
companies organized that. I doubt whether this would come out to the level of the single citizens. They 
would have a chance, which is decentralized energy production, which is less in terms of costs. I do not 
know whether you know that the lowest cost for producing energy right now is wind energy. It costs 7.5 
cents the kilowatt; it is followed by photovoltaic (8 cents per kilowatt). And then we have nuclear power 
(11.6 cents). 

There would be a chance if a decentralized development of countries would take place. In this circumstance 
the second message I want to give is unfortunately this would mean that one of the most severe problem 
in the developed countries is corruption. I do say that so franc and in an undiplomatic way because it is the 
most severe problem in these countries. They would not develop sustainable technologies. Everybody tells 
us that the reason why Germany is so successful is because 6.5% of or employees are in small and middle 
size companies; the famous Middlestand. The basis of the Middlestand is that it needs a non-corrupt 
situation. Big companies can give some money to someone to try to influence decisions, for small and 
middle size companies (I worked in one) we made some 120-150 million Euros in sales. I could not go to the 
president of Indonesia and give him any money and say please help me so that I can make some business 
here in Indonesia. It is impossible. I have to work by myself. This was the second message I wanted to give.

Third message: if a country wants to develop, one of the most inhibited factors is that you do not have 
educated people. Education is one of the most important things to do. I am always a bit astonished if they 
want to copy the German system of duel education, which is half you go to school and the other half you 
are working in another company, because this is based on a more than hundred years of development. 
Nevertheless, I think education is one of the most important items you have to look for is you want to 
promote sustainable development.

Last thing I want to stay is you have to measure success. If our minister of economics and energy would 
say Germany is doing very well, we have 1.8% GDP growth and next year we would have 2%. What that 
does not tell you is if the quality of life, the wealth of everybody is increasing. If you have the economic 
dimension (which is important) you need to look for the social dimension and the ecological dimension 
as well. For today unfortunately by using more coal for energy production the ecological food print of 
Germany is going down. We are increasing CO2 production; we are eating even more of the world than we 
did before. 

I would not stand here as a minister of economics and say “we are successful”. Fortunately and the other 
dimension is a social dimension, which is the Gini factor. It describes the spread of incomes and wealth of 
economy, this stopped in 2005. So we are in a rather good situation. But concerning the food print things 
are getting worst. I think this is very necessary that you start to think not you want to increase growth but 
to look for the real measurable social dimension and ecological dimension? I think this is very important. 
By doing that you need to have a long-term dimension, you would not get a return of investment in three 
years. If you build your house or a factory you will not think in three years terms. You will think in thirty 
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years terms or even longer. So I think it is supporting good profit on a long term if you have this long-term 
perspective.

To end up I would give a message and as a member of the Green Party we said “with green ideas to ride 
black fiddles”. The key message I wanted to summarize is when people said we cannot afford sustainable 
production, social dimension, we are just looking for the wage of our employees and if we would increase 
that by x we would get out of production. We would not produce anymore anything in this country if this 
would be true because the level of our income is definitely higher than many in other countries. Just by 
looking at this situation you would say it cannot be true. And the level of our environmental regime is far 
higher than in many other countries. This is the base of the success of the German society right now. Why 
not copy that? This is the key message I would give. Do not be afraid of green technologies. If you look into 
details you would find out that the sustainable thinking is a basis of success.
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Thank you very much for having me here and thank 
you Ambassador Davaadorj Baldorjto come and join us 
today on my presentation. What you just saw, is a much 
abbreviated version of the cultural industry in Mongolia 
for the last 2,222 years. The costumes may seem to be 
made based on the creativity of Hollywood designers, but 
it is not it is creativity we found in archaeological findings 
and from the history and art that was inherited to us 
from five or six nomadic empires that sometimes ruled 
over the territory of Mongolia. One of the most famous 
people in the world is Genghis Khan who ruled 810 years 
ago. He was succeeded by his sons and grandsons. The 
last costumes you saw were the costumes from hundred 
years ago of the last religious leader of Mongolia, Bogd 
Khan, which were exactly the same costumes of him and 
his queens. They are now displayed in the Mongolian 
museum of Bogd Khan. This is just a glimpse of the 
creativity of the hands, of the costumes the kings and 
queens of many generations wore, of all the nomadic 
countries and of the inheritance of the beautiful nomadic 
culture. So, I am very happy to talk about the nomadic 
culture today, because you, students, researchers and 

academicians, are now studying really hard to make a better world, especially using cultural diplomacy. 
I appreciate that very much, because in order to build a better society, a better world, we really need to 
understand each other’s culture. Without that, it is very hard to make any other diplomacy work.

Nomadic cultures and other fascinating corners in the world integrate diplomacy in their everyday life. 
When we are talking about a nomadic lifestyle, we are actually talking about a huge common land, posture. 
If the posture is not big enough, there is no nomadic culture. So they use a land that is nobody’s possession 
so that everyone can use it. In every city we have a common, we have a park whereas in Mongolia we maybe 
have the biggest common. It is about 1.5 million square kilometres of common land that can be used by 
everybody who would like to raise livestock in the traditional nomadic way. Actually according to our land 
privatisation law, we have privatised land to every person in Mongolia, but we can only privatise 2% of 
our land and 97% of it is common land. Since Mongolia was established 2,220 years ago, land was always 
a common property, land was always a posture and nomadic culture was the main economy, the main 
cultural and economic basis in the foundation of Mongolia. The 1990 Democratic Revolution in Mongolia 
and the adoption of the new Constitution in 1992 guarantees that posture will never be privatised and that 
it will always be used for nomadic reasons, nomadic culture. 

When we are talking about this big land of posture, we are talking about  freedom of movement, of life 
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and of household. They can move to any place where there is better vegetation or a better water sources 
any time of the year. This freedom of movement creates, conditions a relationship that everybody has to 
understand each other’s actions without fighting with each other. So it conditions a lot of unwritten rules 
and laws according to which a nomadic family can move from one place to another without harming the 
other families. It actually brings lots of cultural impact and diplomacy between the households and between 
the economies inside Mongolia. In the late 1990s, people born in Western countries came to Mongolia and 
did not understand these unwritten diplomatic rules and they thought that there was a big empty piece of 
land. They always thought that as there was no family living there, it was nobody’s land so that they could 
dig anywhere and could claim any well and any mountain. So it led to many misunderstandings with the 
Mongolian population. Certainly, people started boycotting the mining and people started blaming the 
Western people for not considering the needs of the Mongolian people. But when the Western people 
started to study the culture of the Mongolian nomadic lifestyle, it was easier for them to have a better 
relationship with the local people, because they now know that there is a land that is nobody’s land in 
Mongolia. Actually, every land is everybody’s land. That is why we have to negotiate with so many people in 
order to secure friendship in different places of the common land. If somebody asks you where the biggest 
fenceless land is, reply that it is located in Mongolia, because people hate fences, especially the nomadic 
cultures. There is no need for fences. So, all land is open space for everybody. The freedom of movement 
of this economy creates its own very special culture too. 

What usually happens on a big mountain is that there is one family living on one side of the mountain and 
a second family on the other side of the mountain. They live separated. For millions of tourists, it is very 
hard to comprehend what is happening in Mongolia, because we are very few families, very few people 
and a very scattered population. Mongolia is the most scattered country, because it has less than 3 million 
people. It would be a big success for Mongolia if it reached 3 million people within this year. We still need 
70,000 people to reach a population of 3 million people. We are going to have 3 million horses this year at 
the same time. Mongolia has always been a one horse per person country. The horse population and the 
human population always compete. So this year we want to generate peace between the two populations 
to reach the 3 million mark. We also have 54 million livestock in total. Different caucuses are formed in the 
Gobi desert, in river bases, in the mountains and in the forests, because of the ecology, the ecosystems that 
are dictating the moment of the herders. Every ecosystem creates a little niche for every culture. The songs, 
dances, food and the clothing are different in every little niche. It creates a very interesting cultural heritage 
for us. Because of nature and the ecosystems, the survival skills differ very much. When we talk about 
Mongolia, I was just looking at the Seychelles; it is a country that probably markets itself as a paradise. 
Mongolia is certainly not a paradise, because we have four seasons which actually test human survival 
skills, because we have hot summers with temperatures that can sometimes reach up to 35 degrees and 
we have cold winters that can reach -30 to 40 degrees. Before I left in Ulan Bator for Berlin, it was -20 
degrees. Because of this variety of temperatures and seasons, there are many ways to survive, not only as 
an individual human being, but also as a group, a culture and a family with all your herds and animals. That 
creates a lot of space for dramas and all kind of other things. Of course, Mongolian culture enjoys having 
this nomadic culture. Our films, our paintings and our art are inspired by nomadic culture. 

A recent study on tourism of our key market showed that 90% of the tourists come to Mongolia to experience 
the nomadic lifestyle, horse riding and camel riding, to milk a cow or to taste something that is made of 
milk. Enjoying nomadic lifestyle is something that city dwellers and especially adventure lovers want to try 
once in their life. Sometimes, they come back again and again, because Mongolia is a big territory so you 
cannot see everything in one holiday. In the Gobi desert you will see something very different from what 

https://www.youtube.com/watch?v=C83zNoee61Y&index=3&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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you see in the northern lake areas. In the Orkhon Valley you will see historic archaeological sites whereas 
in Ulan Bator you will see legendary places where the Mongolian Empire of Genghis Khan was born. 
Mountains, lakes, deserts and steps all give you a different experience. So people come back over and over 
again. Those who like adventure and like to experience the countryside, especially free and open spaces 
come to Mongolia repeatedly.

What are the challenges and the opportunities for us because of our nomadic cultures? We have many 
opportunities to give a good income to our herders if we develop our tourism together with the local 
people. In the early days of tourism development, Mongolia very recently opened for international tourism. 
Before 1990, we were a closed country like North Korea is today. Nobody could enter Mongolia. Politically, 
Mongolia was a closed country, but after 1990 we started opening the country little by little. Because our 
tourism industry is new, very few people benefitted from tourism industry, only those, probably elites, who 
spoke foreign languages. English was a politically prohibited language before 1990 so very few people spoke 
English so very few people could take advantage of the tourism industry after Mongolia opened. Nowadays, 
more and more young people speak foreign languages and more and more democratisation is taking place 
in Mongolia and given to local people. Especially the incorporation of the nomadic population in tourism 
business is expanding. That brings along big opportunities for Mongolia and gives us a big ambition to 
announce ourselves as a partner country of ITB next year, because we are eager to generate more interest 
in adventure to a new generation of tourist who would like to experience the nomadic lifestyle while having 
a good service in Mongolia. 

Our government was actually formed two years ago and I was appointed a new position. There was no 
Ministry of Culture, Sports and Tourism before. Culture was part of the Ministry of Education, tourism was 
part of the Ministry of Environment and sport was part of the Ministry of Health. When I first started serving 
as a minister, I actually was fascinated how culture and tourism were more connected than education 
and culture. Without learning our culture, especially the deep nomadic culture, we cannot make tourism 
successful. When we understand the cultures, especially cultures between provinces and communities, 
we started understanding how Mongolian tourism should grow. Actually, we started finding ourselves only 
after we understood the roots of our culture. It is very important to know why certain cultures are very 
sensitive in some areas and certain cultures can be capitalised in another part of Mongolia. There is one 
example I would to tell you. It is an example that explains why culture is important when you want to invest 
in Mongolia. For example, there was a successful Western company that wanted to do good business 
with Mongolian leather. As soon as a Western person hears about the number of livestock Mongolia has, 
54 million livestock, they immediately think that it is the best leather provider and that Mongolia can be 
a good source of leather business. They would like to produce a good leather product together with the 
Mongolian population. As soon as they came to Mongolia and searched for Mongolian leather, they only 
found defect, adult, sick leather on the market. They would say why do you not provide us a thin, good 
leather of baby animals please? When they asked that no Mongolian wanted to do business with him. The 
Mongolians said that they do not kill baby animals and that they do not eat baby animal meat so that they 
cannot provide leather of baby animals. The Western person explained that it is such a good market, that 
it is an expensive market, that they could make profit and that they could make money. The Mongolian 
herder replied that he does not need money, because he needs his baby animal, because he loves it. For 
him a baby animal is a family member. Nobody wants to eat baby animal meat instead they prefer though 
meat, thick skin, thick leather whether it is defected or not and less money instead of killing their baby 
animals. This is a big cultural shock for Western people when they see the number of livestock. That is 
why we ask Western people coming to Mongolia to study the nomadic culture. Without knowledge of the 
culture, they will only do business with you in the short term. In the long term it will create political unrest. 

In some places people getinto trouble when they do not know the local boundaries of where to get water 
or dump waste. Our tourism businesses also get into trouble without knowing local customs. 

There once existed exploitation of Mongolian nomadic culture one day. A lonely planet of the mid 1990s, 
there was an explanation of Mongolian nomadic taboos and hospitality. Many issues of the lonely planet 
where explained to young adventure travellers saying that Mongolia is the best place to go and travel for 
free, because every nomadic family will feed you for free, give you a bed for free and give you a gift for  
coming to their homes. That is a Mongolian custom. There were so many backpackers coming to Mongolia 
who started exploiting the nomadic good tradition of hospitality, because it is the custom to treat people 
well. Then people like me, I was an author of a book of 2007 before I became a Minister, I had to write a 
book to teach herders how to charge money from a guest, because especially nomadic herders in the steps 
never ask money from a guest. If the guest gives you money, you can take it, but you cannot ask it according 
to the good old tradition. I had to teach that they could ask 10 dollars or 20 dollars for things. I also taught 
them which sentence, which words to use in order to politely ask for money for their services. This is now 
becoming quite a routine especially in more touristic areas. It is still a challenge for the sustainability of 
tourism, because we do not want too many exploiters, but we want more sustainable tourists. That is 
why it is still one of the challenges. How can we incorporate a decent pay in local hospitality and how can 
local people encourage tourism. My aunt is a herder and two years ago she killed a whole sheep for two 
backpackers from abroad to host them. She almost never hosted guests. They ate and took some meat 
with them and went away, but did not pay anything. My aunt said that it is the Mongolian tradition that 
when somebody kills a sheep for you, you would eat and would sometimes give a gift, but you would not 
take meat with you. Somehow these two backpackers misunderstood this. Even if hospitality is written 
in the lonely planet, it was not explained to what measure hospitality should be used. This is actually 
improving because of the openness of information in contrast with the widespread misunderstandings. 
We are aggressively educating our people how to deal with tourism seriously and to not provide everyday 
hospitality. At the same time, local governors and authorities are trying to organise events where local 
people can sell their products instead of giving everything away for free. There are many traditional events 
in Mongolia. One of the most famous events is called Naadem. If you google Naadem, you can see all kinds 
of sport events, horse racing, wrestling, archery and other cultural event pictures. This is actually the oldest 
festival, the oldest sport event in Mongolia. It has taken place for 2,000 years. This event usually takes place 
everywhere in Mongolia during the summer months, from the 7th of July until the end of July. Every year, 
the most important dates of the festival are the 11th and the 12th of July. The state provides the funding 
for the organisation of Naadem. It is very strange that Naadem has always taken place even during any 
hardship, whatever time it was, whether it was Genghis Khan Time or whether it was communist time or 
democracy Naadem always took place. The state always provided funding for the festival. I will give you 
some statistics about the festival. All over Mongolia from the 7th of July until the 20th of July, there will be 
at least 22,400 wrestlers. At one event there are at least 60 wrestlers. At big events there are 512 wrestlers. 
All over the country at least 105,000 will be racing with children riding them and at least 9,500 archers will 
be shooting their arrows for local spectators. In many places of Mongolia you can see Naadem. 

Mongolia is also historically very tolerant to all religions. Maybe it will be the first country to make a law 
on religious tolerance. Every religion is appreciated here. It is a very egalitarian culture. Children and adults 
are alike and women and men are alike, so everything is quite egalitarian. Historically, there are not so 
many hierarchies, especially when you are in the countryside your biggest counterpart is the weather, the 
climate, but not a human being. That is why Mongolia has a culture of treating each other equally from 
childhood on. That is why children are quite straightforward. I would like to give some advice to those 
who want to visit Mongolia about what they can expect from Mongolia. First of all, you should expect 
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very straightforward, honest and friendly people. Probably, you are going to come to Mongolia on a very 
sunny day, because 300 of the 365 days of the year are sunny. Another thing most tourist do is going to 
the countryside to find yourself in places where you can see horizon after horizon and feel liberated from 
your crowded city life. These three things will always be guaranteed here in Mongolia. There are also other, 
different adventures for different tourists. I would like you to not prepare a very meticulous planning, 
because Mongolia is a different place where a lot of things happen spontaneously. That is why those who 
like a strict planning are faced with the natural flow of Mongolia. If you plan to go out by 8, you might go 
out by 9, because a nomadic herder might say that he needs to bring his horses back, because his horses 
or his camels do not know the time to arrive home and that he will take care of you after that. There are a 
lot of natural delays. However Mongolia is a very exciting place for those who like spontaneous adventures. 
Especially in Ulan Bator, the city life, we try to stick to a time schedule, but in the countryside everyone 
should enjoy them and enjoy the spontaneity of the nomadic lifestyle. This can also be a very fascinating 
experience. That is why the slogan of the tourism of Mongolia is Mongolia, nomadic by nature. So I would 
like to welcome those who love nature and the nomadic lifestyle to come to Mongolia.
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Andrei Giro

Hello ladies and gentlemen,

I am very happy to be here to give you a small 
introduction of our lecture. I am addressing a very serious 
and well-informed audience, but nevertheless prior 
to our discussion on the issue of Belarus as a touristic 
destination, I would like to mention several fundamental 
factors which define its basic characteristics.

Judging on criteria such as territory and population, the 
Republic of Belarus is a medium-sized European country. 
It is situated on the strategic crossroads between the 
European Union and Russia as well as between the Black 
and the Baltic Sea; major transit and trade routes, linking 
Europe and Asia, goes through Belarus. At the same time, 
our country is an effective barrier preventing misuse of 
this transit routes for drug trafficking, arms smuggling and 
illegal migration. Belarus is also a dynamically growing 
economy which is based on a large-scale manufacturing 
industry. At the same time its raw material and resource 
base is situated outside the country and our domestic 
market is not large enough to provide for sufficient 

demand. This makes our economy a very open system, highly dependent on international trade. Just to 
compare, Germany is exporting around 50% of its GDP whereas Belarus exports about 70%. So the above 
mentioned characteristics of my country make it evident that the national interests of Belarus can only 
be met by an active foreign policy which is able to provide for the security of our still very young country, 
multiply positive effects of our natural geo-political advantages, create favourite conditions for economic 
development and foster growth of prosperity of the nation. 

What kind of policy allows reaching these goals? We believe in a policy that focuses on developing steady 
and respectful relations with partners abroad and that defines spheres of mutual interests and transforms 
these interests into mutual benefits. These are our guiding principles towards all our partners abroad 
without exceptions and we can say that it is only obvious to expect the same approach towards Belarus. 
We strongly believe that there are no unnecessary partners for Belarus, but there are partners of major 
importance. Due to many reasons, geographical, economic and cultural, the European Union and the 
Russian Federation are two principle intentional partners for us. Both these directions of Belarus foreign 
policy, Western and Eastern, are equally important for us. Any attempts to set them off against each other, 
any costs to develop relations with one partner at cost of the other are against our interests. Until now, this 
approach bore fruit to Belarus. Inter-statistics show that our trade relations became much more balanced 
than in the middle of the ‘90s. At that time, the economy of Belarus depended both on Russian raw materials 
and on the Russian consumer market. Trade relations with the EU were limited. What we see now is that 

the volume of our trade with Russia and the European Union has become almost equal. It is important to 
stress that the EU-balance has not been reached by redirecting our export from the Russian market to the 
European market. So we see no reason to change our foreign policy dramatically, but we see a reason to 
concentrate our efforts on new targets building up the level of cooperation with our Russian and European 
partners. The growing volume of economic corporation and the logic of the new geo-political situation, 
when ten years ago Belarus and the EU became direct neighbours, require normalization of the overall 
political climate. At the same time, the political framework of the relations between Belarus and Russia, 
the increased intensity and volume of contacts as well as the results of transition of both our countries 
require redefinition of economic cooperation dismantling barriers for bilateral trade. We do not only use 
bilateral means and mechanisms of the Belarus-Russian Union in order to come forward in the moving 
barriers for economic cooperation. Minsk and Moscow actively apply instruments and provide them to us 
by structures of regional integration such as the CIS, but primarily and with good results by the customs 
union of Belarus, Kazakhstan and the Russian Federation which will be transformed by January 1st, 2015 to 
the Oil Russian Union. Of course any comparison is relative, but the Eurasian Union does not differ much 
from the European Union. 

So, this is enough for the introduction of our main topic, the possibilities of development of tourism in 
Belarus. I am very happy that I have two guests here on the podium. They just arrived from Minsk to give 
a short presentation to your attention. On my right is Mr. Vadim Karmazin, the chief of the department 
of Tourism of the Ministry of Sports on Tourism offers in Belarus and Olga Matiushko is representing the 
National Agency for Tourism in Belarus. I would like to thank you for your attention. Now, I give the word 
to Mr Vadim Karmazin.

Vadim Karmazin

Dear ladies and gentlemen, 

On behalf of the Ministry of Sports and Tourism, I would like to thank the organizers of the congress and 
the embassy of the Republic of Belarus in Germany to represent our country here today. Belarus is an open 
country. This year we have a year of hospitality in Belarus and host the Ice Hockey World Championship. 
So, you are welcome to come to Belarus. I am going to give the word to my colleague Olga to represent the 
country by the presentation of Belarus.

Thank you.

Olga Matiushko

Dear ladies and gentlemen,

My name is Olga. I am a representative of the Belarus National Tourism Agency. On behalf of the National 
Tourism Agency, I also would like to welcome you here today. Furthermore, I am going to tell you a little bit 
about our country and show you a small presentation of the Belarus tourism potential in particular.

Geographically, Belarus is located in the very centre of Europe. It has shared borders with Lithuania, Latvia, 
Ukraine, Russia and Poland. Probably the most famous and definitely the most titled one is the Białowieża 
Forest National Park which is included in the UNESCO World Heritage List. Tourists can see ancient ox here 
within a time span of more than 500 years and a population of bison, the state of the Belarusian Santa 
Claus, which is Ded Moroz in Russian, who lives the whole year in Białowieża. 

Belarus is the country of hospitable villages. Nowadays, rural tourism is indeed one of our priorities to which 
the state pays much attention. We have about 2,000 estates where you can relax close to nature, restore 
your emotional balance and reinforce your health. They are very diverse, ranging from farm houses to 

https://www.youtube.com/watch?v=X1Q2CgMDBlw&index=42&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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luxury apartments. The host will give you a warm welcome, show his hospitality and serve you with natural 
products grown on his own yards as well as offer a varied range of services for leisure and recreation. If 
you ever are in Belarus, make sure you visit and see our unique monuments of Belarusian architecture. We 
are the country of cultural crossroads and therefore our historical monuments reflect traditions of both 
East and West. As East meets West, modernity meets history in Belarus quite naturally, e.g. Stalin buildings 
fit European cafés, restaurants and fashion stores. So, if you want to experience the atmosphere of the 
Middle Ages, you should probably visit our two famous castles, the Belarusian architecture included in the 
UNESCO World Heritage List, namely Niasvizh and Mir Castles which combine features of Gothic, Baroque 
and Renaissance. These are two of the most visited tourist sites of the country. There are many places in 
Belarus where you see the remains of the Great Patriotic War among them the Brest Fortress memorial 
and the memorial complex Khatyn and many other places. There are also interesting places for those who 
are interested in war history.

As we move from history to modernity, today new attractive tourists facilities have opened doors to tourists 
among them the National Library of Belarus in Minsk and not less interesting modern facilities that meet all 
international standards such as the Sport Complex Minsk Arena that looks like a park and can seat 15,000 
spectators. This facility was built ahead of the Ice Hockey World Championship which we will host this year 
in May. It is a really significant sporting event for us, an event of an international level. So new leisure and 
recreation facilities such as the Sport Complex Arena and our hotels of different categories and many other 
facilities will open their doors to welcome and host the guests of the Ice Hockey World Championship 2014 
in Minsk. The good news for hockey fans is that once you buy a ticket to a match, you do not have to obtain 
visa to enter the country for the period from the 25th of April until the 31st of May. So it is not only a great 
opportunity to visit breathtaking hockey matches, but also to travel around the whole country without any 
visa formalities. So do not miss the opportunity to travel throughout Belarus without all the formalities. 
You can visit important and interesting aspects as the culture and traditions of Belarusian people. Without 
familiarity of these aspects your impression of the country will be incomplete.

Make sure you visit the Museum of Folk Architecture and Life in Strochitsy where you can learn how to 
make some items out of wood, straw or hay and where you can taste the Belarusian national cuisine. 
Feel the cultural life of Belarus through theatres. Find a chance to see the most famous one, the National 
Academic Theatre of Opera en Ballet of Belarus. Visit exhibitions, festivals, concerts, museums for any 
taste, such as historical art museums, national history museums and others. 

If you are a fan of outdoor activities, Belarus definitely has something to offer. Our travel companies provide 
vacations to feed any taste. There are interesting hiking and biking trails in beautiful places. Furthermore 
there are also fascinating rafting and canoeing areas. Other things you can do are water-skiing, ghost 
tracking, hunting and fishing. If you want to restore your health during your vacation come to Belarusian 
sanatoria and health resorts. The definite advantage of them is that you receive good value for your money, 
without any doubts with medical equipment. Our resorts are located in the pine forests on river banks, 
so places where nature itself is healing. If you come to Belarus on a business trip, we can offer you more 
than business centres, conference halls, and hotels from the budget kind to the serious five star hotels 
and art hotels, cafés and restaurants to feed any taste. So you will find everything you need for a walk and 
recreation during your business trip in Belarus. Usually, most business trips take place in Minsk, the capital 
of the country. It is a poetical, economic, scientific and cultural centre. Nowadays, Minsk is a modern 
metropolis with 2,000,000 inhabitants. At first glance, Minsk fascinates because of its greenery and its 
large number of parks and gardens for a big city. Besides that, Minsk has a lot to offer for entertainment, 
cosy cafés, restaurants, buses and a wide range of infrastructure for leisure activities which satisfy the most 
demanding tourists. In the evenings and during the weekend, Minsk residents like to go for a cup of coffee 

or a glass of beer. However, Germans will not be disappointed, because it is not a problem to find luxury 
class restaurants in Minsk. So for more information about leisure and recreation in Minsk, visit the Minsk 
Tourist Information Centre website, minsktourism.by.

In conclusion, I would like to say that it is impossible to represent the whole country in all its diversity 
in half an hour or just fifteen minutes. More detailed information about tourist facilities and necessary 
information about recreation and leisure activities in Belarus can be found on our dedicated website 
belarustourism.by. Now, we would like to show you a short video about Belarus, called Belarus, One Day 
in Life. This video shows the attractiveness and hospitality of our country. Thank you very much for your 
attention.
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The theme of this meeting today is European 
competitiveness and a green growth and I would like 
to develop 3 ideas. First of all, I think we can’t debate 
on this question without thinking about the global 
context in which we are. The question is how putting this 
environmental topics on the public political debate in a 
context of economic crisis. As you can see it is a global 
economic growth not only green growth, global economy 
growth in the European zone, especially if the West part 
of European Union stays at a bad level. Nobody can say 
how long that can be and perhaps, I’m just opening a 
point of view, perhaps should we accept that now this 
growth will be at a very low level and actually we have to 
consider what I already heard on such other conferences, 
organized by our institute. Point of view considers that 
economic growth will be about 1 percent, 1-2 percent 
in our countries. And what is necessary to say, its 1 
percent growth on one million users. For example that 
represents 10,000 Euros. But 10 % growth on 100.000 
euro represents the same 10.000 euro. That is just to say 
that we need to think different, perhaps about growth, 
economic growth and have perspectives about what we 

really need. That’s a green mind of view I think. But we have to see what is the minimum of comfort 
we need in Europe to have social peace. Nevertheless even if this economic growth needs to have this 
minimum of comfort, in a low level we have to redefine our economic model of production of wealth. 
So that can be model of green growth. We are here today to consider that the way to Europe to create 
new model of economic growth is green growth. Especially when nowadays model seems to be, as I said, 
at the end of a cycle and put all our countries in the economic crises in which we are today. But there 
are conditions to success. At first we have to fight against climate changes and biodiversity aversion, not 
only kept climate thing, I spoke about biodiversity aggression because it’s very important topic. And the 
thing important to me is to say that this two important challenges, climate and biodiversity, can’t prevent 
economic development. That is a very important point I think. If we are not clear on that goal we will 
not win the fight. Only speaking about climate change and biodiversity, without thinking about economic 
development, opposite to it is certainly the better way to not win the fight we have to put.

For that we have to build a sort of global contract for a sustainable economic, a contract between the 
public authorities, European Commission, state governments, regions and industries, business companies 
and banks. Company’s production, developing sustainable methods and public authorities adapting for 
these companies administrative and tax rules to facilitate and support these companies. Adapting tax and 
rules is not enough, we have to imagine financing solution which are not only based on public funds. The 

economic crisis is consequently and public budgetary crisis in the major parts of the European states, as 

you know. So we have to imaging solutions based more on private funds. We have to list all the aspect that 
could prevent investments on sustainable solutions, especially in the sector of industries and production. 
Several European experts proposed to create bank or funds open to citizen’s savings and private investment 
firms, completely move towards sustainable projects of all example renewable energy or insulation of 
buildings.

Second point of my speech today, is to say that a specific question of energy, as developed in this report 
we heard today, stuck in the middle. This provoked for me several comments, I completely agree with 
the conclusion, but I want to say that my point of view of what I heard around me is that the context of 
scepticism about climate change is coming back, that is the reality. We have to have this in our mind. 
Certainly because and it was said in the report, because on the short term point of view a lot of economic 
leaders and political leaders to. Short point of view, because it’s easier to resolve problem of energy cost 
and the energy independence in looking in new fossil resources. Gas in the Mediterranean Sea, recently 
discovered, shell gas in United States and it’s related to Europe to, or even coal. So I completely agree with 
several remarks put on this report, Europe had to reserve an advance, but we have to continue our goals.

As I said, we are today on the short term reflection who is very positive for fossil energy, unfortunately. 
And all our effort has to put on more research to make exploitation of new resources. That is the reality 
today; more money is put on this type of research and not on research on renewable energy. And you said 
it in this report; we have to end with the financial public support on fossil energy, especially to put more 
money on public research on renewable energy. And what is very important in this report, it’s to say that 
Europe during the last years made a lot of politics, who put Europe in the better way. We are today better 
on fighting the climate change and reduction of greenhouse gas. But, as you said it, the question is: “Is it 
enough?” No it is not enough!

The consequences are not that we transform this advance in advantage economic and we have to put this 
advance on what we did until today in an economic advance. And for that we need, you said it, is very, very 
important for me, we need to build a common energy European policy.

We can’t imagine the future of Europe on energy in making, in France our politics, in Italy their politics, in 
Germany their politics, we have to have a common policy. And it’s only in making those we we’ll reach the 
goal that we define today. Just a certain point that is important to me, because everything was said today 
about the necessity to make Europe radiating economic area on renewable energy and energy efficiency.

But I wanted to speak about another new aspect we have to put in our reflection about green growth 
and growth in general. It’s a question of raw materials, as I could read it recently in several reports on 
that question; we will have in a short time, some difficulties with some essential raw materials not only 
in Europe but in whole the world. Indeed, for example, it seems to be that between 2018 and 2037 the 
resources of silver will end. A rare material, palladium, needed in all our mobile phones, will be dried up 
in 2023. Zink, a resource needed in so many different productions, like cars and batteries will end between 
2025 and 2063. Copper, between 2039 and 2200, with a particular big impact on all big applications, grids 
and renewable energy included. Resources of sand, you could imagine that there is enough sand on earth, 
no, it is needed in the construction of buildings, roads and it will end in 2100. So this question is a big 
challenge in the next years. There are not a lot of people speaking about it, so that is why I wanted to speak 
about that today. Some new researches are beginning on what we in France call the circular economy, or 
blue economy here in Germany and if like energy we invest on this challenge in Europe, this economic 
challenge, it could be an economic green growth opportunity for Europe too.

https://www.youtube.com/watch?v=uH2hjmtAqp8&index=59&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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When I did my studies in Montreal in Canada, all my 
friends where asking me: Where do you come from? I 
said “Mauritius” 

They say: “Where is that?”

I said: “In the Indian Ocean.” And they say: “Indian 
Ocean?” Then I had to say: “Near Madagascar.”

Some of them didn’t know what Madagascar is.  Then I 
had to say near South Africa.

So, thank you very much.

It is indeed a great pleasure for me to address this 
gathering of dignitaries and different stakeholders from 
the global tourism travel industry. I wish to thank the 
organizers for this important congress and their kind 
invitation to express my appreciation for the opportunity 
offered to me to be part of this international event and 
deliver a keynote address on the theme global trends in 
creative economies. Ladies and gentleman, the theme 
education entrepreneurship and tourism and drivers of 
sustainable economic growth chosen by the organisers 
for this year’s congress is highly relevant and fitting for 

many reasons.

Firstly education, entrepreneurship and tourism unlock new avenues in terms of job creation and bring 
economic benefits to the national and local communities. Second, both tourism and entrepreneurship 
offer an opportunity for countries to diversify from commodity export activities and add new pillars to 
their economic structure for sustainable development. Third, education, entrepreneurship and tourism 
development can be levered as a vital component of the social economic development and poverty reduction 
strategies, impressions of the UN millennium development goals. Fourth, education, entrepreneurship and 
group tourism play a critical role in economic democratization and women empowerment. Fifth tourism is a 
business sector, but offers vast development opportunities for the private sector, SMEs and local handicraft 
sectors. Last, tourism related activities and entrepreneurship, how economic social and political dynamics 
by the impact on both the urban and rural landscape of an economy.

As Minister of Tourism and Leisure of the Republic of Mauritius I can only rejoice and commend the organizers 
for choosing such a large topic as one of the themes for this year’s congress. It is widely acknowledged that 
sustainable development, poverty eradication and accusation of skills and competencies for the labour 

https://www.youtube.com/watch?v=ezMWFcmYf28&index=4&list=PLiGDGkY72HQY82rASy_byp4LpYh853hNo
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markets rest largely on education. It would be pertinent for me to recall here what Sir Arthur Lewis, the 
noble laureate for economics in 1979 and one of the founding fathers of development economy had to 
say about poverty. Quote: “Fundamental cause to poverty is not money, but education. Educatingand 
empowering the poor is the only way of helping the poor to get out of the vicious circle of poverty” How 
can we tackle the current and upcoming global challenges if we are not educated? So education is very 
important, this is why Mauritius has put a lot of money in terms of education in our budget.

I would like to share with you the experience of my country. Mauritius is small volcanic island state of 
1865 square kilometres, located in the Indian Ocean between Africa, Asia and Australia and which has 
no natural resources other than its 1.2 million inhabitants to compete in the global world market place. 
Since independence in 1968 our policy has been to invest massively in our people, so much that education 
has since been made free at pre-primary, primary and secondary levels. Transportation is free for all 
students to attend school. The education system proposed to drive economic development and improve 
our standard of living. Last year the budget of the Ministry of Education and Human Resources amounted 
to 4.5 billion US dollars. My country has achieved high enrolment rates with 97 percent at pre-primary 
level, 100 percent at primary level, 84 percent secondary level and 46 percent at tertiary level in 2012. 
National literacy rate: students 94 percent for age group 20 to 24 and 85 percent for the whole population 
in 2012. Higher education is increasingly being recognised as an essential requisite to move Mauritius to 
the next phase of economy development. It has the potential to improve productivity and competitiveness, 
remote innovation and research by providing high-level skills required by the labour market. Recent years 
have witnessed expansion of higher education, increase private participation in provisional education and 
demand for new skills in the labour market. Currently there are 60 private institutions and 11 publicly 
funded institutions offering more than 700 programs. Recently we have created a separate ministry, 
dedicated to tertiary education, science, research and technology to broaden access to tertiary education.

Ladies and gentlemen, SME’s are recognized worldwide as an effective instrument for employment. Even in 
countries where big corporation dominate, SME’s contributes sustainably towards employment creation. 
They account for 98 percent of employment in Indonesia, 78 percent in Thailand and in Mauritius it accounts 
for 52 percent of total employment and 40 percent of GDP. Mauritius has a large SME sector relative to the 
size of its population which is 1.2 million. As from the first of December 2012, there were some 110,000 
of small and medium enterprises in Mauritius and only 400 large units. We have taken firm measures to 
expand economic space for entrepreneurship to grow and SME’s to expand. What we have done is simple, 
we have streamlined our administrative and regulatory procedures to ensure that small entrepreneurs 
have an easy process to set up and start business. We have come with new legislative measures, we have 
been able to greatly simplify procedures and create business-friendly environment for SME’s development 
in Mauritius. 

Where my local authorities are under obligation to process and approve permits and durance’s of SME’s 
within 3 working days and 10 working days in other authorities. SME’s are also increase to set up their 
enterprises on the basis of compliance with guidelines and expose control by the authorities. Ladies and 
gentlemen, tourism is another promising sector which is increasingly being recognized as an important 
driver of economic growth and job creation. According to UNWTO tourism sector accounts for 5 percent 
of the world GDP, 6 percent of global exports of goods and services, 8.5 percent of total employment in 
advanced and emerging economies and 30 percent of world commercial services exports. In Mauritius 
over the last three decades successfully diversified its economy from a mono-crop sugar based economy 
the country diversified its economy base resting on agricultural industry; export oriented manufacturing, 
tourism, financial services and ICT services. The tourism sector has over the years emerged as an important 
pillar of the economy, accounting for 7.1 percent of GDP and 15 percent of the total labour force in 2013. 

Tourist’s arrivals increase steadily from 761 thousand in 2005 to reach 993 thousand 106 thousand last 
years. And tourism receives reached 1.3 billion US dollar in 2013. The hotel stock increased to 118 hotels 
by 2013 representing almost 13 thousand rooms. Europe constitutes 55 percent of the tourist arrivals 
with France as the leading market with around 250,000 visitors a year. And from Germany it’s around 60 
thousand. Ten years ago Mauritius was depending mainly from Europe, with around 75 percent of the 
tourists from Europe, which is very dangerous. Since the last three years we put a lot of emphasis on 
diversification which means that every year we start to work on new markets. And I’m not saying that 
Europe not important, Europe remains very important for Mauritius, but every year we start to work on 
new markets. So during 2013 we have been awarded in lot of awards, for example these awards are: 
Destination du l’année 2013 Mauritius, awarded by International Travel Berlin in March last year; Indian 
Ocean leading honeymoon destination for 2013, awarded by World Travel Awards in May 2013. Best 
honeymoon destination worldwide, awarded by world traveller awards, awarded in November 2013; the 
next travel destination award by China travel award; the best destination countries 2013 by international 
tourism conclave & Travel Awards of India in October 2013. This year Mauritius was awarded best emerging 
island destination by a Chinese magazine Why Age, a specialist magazine in high-end tourism. Over and 
above the Mauritian hotels were awarded international prizes in different segments. These results are 
not only recognizing the wide acceptance of our tourism product in these segments, but also mark our 
successful penetration of the Asian market in particular China and India.

We have to contend with the fact that on average a fifth of the population of the emerging markets travel 
abroad on holidays or vacation every year. A challenge of our tourism operators today is to reorient their 
marketing strategy and adopt their product offering and adopt new business practices to take full advantage 
of the new opportunities arising from these markets. For example, two years ago Air Mauritius, retrieved 
from seven routes, in just one year. We retrieved from Munich, Frankfurt, Melbourne, Perth, Dublin, Milan 
and the last one is not in my head. Well, we had to adapt, so we started to work hard on the new markets, 
especially China and also India. So prospects of new markets in these segments with the right product 
offerings is also being pursued to launch our tourist base consisting of South Korea, Turkey, Japan, Czech 
Republic and the GCC countries. Today we are living in a world of hyper connectivity, which has changed 
the traditional mode of marketing, internet today is extremely important and is now the order of the day.

This new technology has great impact on tourists, who are at the centre of decision-making. By clicking on a 
computer or a phone, you can is discover a lot of new travel destinations. To ensure that our island occupies 
a centre of a stage we have embarked on a variety of e-marketing and direct sales campaigns on major 
websites. So our market diversification strategy requires an attractive and varied tourism product portfolio 
to cater for the taste and needs for new travellers. In this context Mauritius has broadened its classic offer 
of sea, sun and sand to include eco-tourism, wellness and spa tourism, underwater safaris, adventure 
sports, well class golf courses, cultural tourism, sports tourism, etc. For example in Mauritius we have safari 
and you can walk with a lion you can touch the lion but he won’t bite you, don’t worry, they are well-fed 
before you come. Sports tourism is fast growing segment within the global travel and tourism industry. 
In fact every year we host a lot of activities such as golf competition, kite surfing competition and every 
year we have a kite surf competition especially just for Mauritians. So in fact, to conclude let me highlight 
the fact that today our entrepreneurs have to work in a fast-changing business environment. You have to 
adapt today, if you don’t adapt, you don’t innovate then unfortunately you will not survive. So government 
on this spot will have to act as a facilitator, an agent of change by providing the right policy options and 
creating and enabling governmental business operators, evolve and prosper. Ladies and gentlemen I wish 
again to thank for organizers for honouring me as a keynote speaker to this global event. I wish you all 
success and highly commend you for this beautiful initiative.

Thank you for your kind attention.
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